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In  today’s  world  of  mixed  media,  it  is  imperative  to  make  clear  the 
independence  of  news  people  and  news  operations  at  newspapers. 
That  helps  insure  unfettered,  fair  coverage  and  straightforward 
handling  of  the  news. 

So  when  we  developed  the  Gannett  Newspaper  Division 
Principles  of  Ethical  Conduct  for  Newsrooms,  we  declared  a 
commitment  to  maintaining  independence  and  established  these 
guidelines: 

•  We  will  remain  free  of  outside  interests,  investments  or  business 


relationships  that  may 
compromise  the  credibility  of 
our  news  report. 

•  We  will  maintain  an 


impartial,  arm’s  length  rela-  mS  U 1 1 U  W  w  I  W I 
tionship  with  anyone  seek'  ■■■■  ■  ■%  ■ 

ing  to  influence  the  news.  ^ ^  | T ||  H H | 
•  We  will  avoid  potential 

\  conflicts  of  interest  and  eliminate  inappropriate  influence 
\  on  content. 

\  •  We  will  be  free  of  improper  obligations  to  news  sources, 

\  newsmakers  and  advertisers. 

\  •  We  will  differentiate  advertising  from  news. 

\  These  and  other  aspects  of  the  Principles  guide 
\  journalists  in  our  73  newsrooms  and  assure  our  readers 
\  that  we  are  committed  to  building  our  credibility 
\  every  day  in  every  way. 
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CLARIFICATION 

In  Editor  &  Publisher  \3iS\ 
week,  an  editorial  page  in  the 
technology  section  featured 
an  illustration  that  also 
appeared  in  an  advertisement 
on  the  facing  page.  This  jux¬ 
taposition  was  inadvertent 
and  unfortunate.  We  prize 
our  editorial  independence  in 
all  ways,  and  have  instituted 
new  procedures  to  prevent  a 
similar  incident  in  the  future. 


Amid  a  swirl  of 
speculation,  daily 
newspaper  empire- 
builder  Ralph  Mar- 
[  tin  resigned  last  week  from 
the  company  he’d  built  from 
scratch  in  two  short  years. 

Bankrolled  with  $1.3  billion 
from  the  powerful  Retirement 
Systems  of  Alabama  (RSA), 
Martin’s  Community  News¬ 
paper  Holdings  Inc.  (CNHI) 
amassed  95  small  dailies  and 
100  or  so  weeklies  in  the  South 
and  Midwest,  creating  clusters 
of  papers  that  share  operating 
expenses  and  generate  higher 
profit  margins  than  stand¬ 
alone  papers. 


Who  says  you 
can’t  go  home 
again?  Moores- 
ville,  Ind.,  na¬ 
tive  Tim  Franklin  has  been 
lured  from  the  Chica¬ 
go  Tribune  to  become 
The  Indianapolis  Stars 
new  executive  editor 
and  vice  president  at 
year’s  end. 

Franklin,  39,  re¬ 
places  Frank  Caper- 
ton,  62,  who  is  retiring 
after  a  15-year  run  as  the  top 
editor  with  The  Indianapolis 
Star  and  News. 

Franklin,  who  spent  17 
years  at  the  Tribune,  covered 
Chicago  City  Hall  and  the 
Illinois  Statehouse,  filled  sev- 


The  word  on  the  industry 
circuit  is  that  Martin  and  RSA 
rainmaker  David  Bronner  grew 
more  and  more  at  odds  over  the 
future  direction  of  the  newspa¬ 
per  group. 

Martin  himself  acknowl¬ 
edged  some  of  those  differences. 
Just  a  couple  of  weeks  ago  at  a 
meeting  of  the  Inland  Press 
Association,  Martin  said  one 
point  of  departure  between 
CNHI  and  its  retirement  system 
backer  was  that  Martin  had 
begun  buying  options  for  25%  to 
50%  stakes  in  radio  properties  in 
markets  where  the  company 
owned  newspapers.  “The  lender 
thinks  I’m  crazy,”  Martin  said  at 


eral  editing  slots  in  suburban 
bureaus,  coordinated  coverage 
of  the  1996  Atlanta  Olympic 
Games,  and  was  associate 
managing  editor,  first  of  the 
sports  department  and 
then  of  business. 

“The  thing  that  sets 
Tim  apart  is  the  fact 
that  he’s  a  native  and 
that  he’s  got  such 
broad  experience  in 
almost  every  depart¬ 
ment  of  the  Chicago 
Tribune,"  said  Dale  A.  Duncan, 
president  and  publisher  of  the 
Star.  “He  really  believes  in 
newspapers  —  that  we  have  a 
future  —  and  he  wants  to  be 
part  of  a  company  that  wants  to 
grow,  not  manage  decline.”  ■ 


the  time.  “The  FCC  [Federal 
Communications  Commission] 
has  let  in  everybody  but  us,  so 
they’ve  got  to.  Not  this  year,  but 
probably  within  three  years.” 
Martin,  a  self-professed  true 
believer  in  the  coming  conver¬ 
gence  of  all  media,  added,  “One 
way  or  another  something  is 
going  to  change.  Either  my  job 
or  the  rules.” 

It  wasn’t  the  rules.  “We’re 
trying  to  be  a  newspaper  com¬ 
pany,”  said  Bronner,  emphasiz¬ 
ing  that  he  and  the  retirement 
system’s  board  of  directors 
want  to  stick  to  Martin’s  origi¬ 
nal  plan  of  buying  small  news¬ 
papers.  “He  was  looking  at  TV, 
cable,  the  Web.  We’re  sort  of  a 
conservative  investor.” 

Some  observers  inside  and 
outside  CNHI  claimed  that 
Martin’s  ambitious  expansion 
caused  the  company  to  become 
financially  overextended.  One 
CNHI  publisher  who  insisted  on 
anonymity  said  some  payments 
to  vendors  were  late  due  to  the 
transition  to  the  company’s  cen¬ 
tral  accounting  system,  although 
things  are  improving. 

“CNHI’s  got  a  very  simple 
system,  but  very  sophisticated 
and  computerized,  and  a  lot  of 
people  are  still  accustomed  to 
pencil  and  paper,”  the  publisher 
said,  adding  that  finances  get  a 
little  tight  twice  a  year  just 
before  the  RSA  interest  pay¬ 
ments  are  due.  “They  want  to 
make  sure  the  lender’s  paid 
first.”  But  Martin’s  successor  as 
CEO,  33-year-old  Mike  Reed, 
told  E&P  that  talk  of  financial 


Return  of  the  native 

INDY  selects  editor  BY  ELLEN  LIBURT 


Tim  Franklin 
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There’s  no  place  like  home,  and  there’s  no  place  like  the  Sunday  paper  to  find  one,  says  the 
Newspaper  Association  of  America.  In  a  recent  study,  NAA  reports  the  Sunday  paper  is  the 
No.  1  media  choice  for  home  buyers,  despite  the  growth  of  other  real-estate  info  sources. 


r  abdicates 


EO  AND  BACKER  BY  LUCIA  MOSES 


problems  at  CNHI  —  either 
late  payments  to  vendors  or 
delays  in  meeting  financial 
obligations  to  the  RSA  —  is 
“just  not  true.”  He  said  all 
CNHl's  interest  payments  to 
the  RSA  have  been  timely,  and 
said  he  hasn't  heard  of  any  ven¬ 
dors  being  paid  late. 

Overall,  said  Reed  —  for¬ 
merly  CNHl's  executive  vice 
president  and  chief  financial 
officer  as  well  as  a  co-author  of 
its  original  business  plan  —  the 
chain's  newspapers  are  hitting 
target  profit  margins  of  26%  to 
27%  this  year,  up  from  17%  last 
year.  RSA’s  Bronner  also  said 
the  company  was  sound.  He 
said  the  third  quarter  was 
CNHl's  best  ever,  and  the  com¬ 
pany  is  on  track  to  meet  its  ear¬ 
lier  estimate  of  $1 10  million  in 


profits  on  revenues  of  $380  mil¬ 
lion.  Reed  has  assured  publish¬ 
ers  in  the  group  that  no  structur¬ 
al  changes  are  planned  and  that 
they  will  retain  local  control. 

CNHI  plans  to  continue  its 
consolidating  efforts  for  anoth¬ 
er  six  months,  Reed  said.  Then, 
it  will  focus  on  buying  papers 
in  the  25,0(X)-  to  75,000-circu¬ 
lation  range.  After  a  swap  with 
Liberty  Group  Publishing  ear¬ 
lier  this  year  that  shed  some 
papers  that  didn’t  fit  the  com¬ 
pany’s  clustering  concept. 
CNHI  isn’t  looking  to  sell 
papers,  Reed  added.  As  for 
diversifying  along  lines  envi¬ 
sioned  by  Martin,  the  new 
CEO  said  he’s  not  opposed  to 
such  thinking,  but  said  CNHI 
isn’t  in  a  position  to  look  at 
other  types  of  media  yet. 


Ralph  Martin 


For  his  part.  Martin  isn’t 
cooling  his  heels.  He  resigned 
on  a  Friday,  and  the  following 
Monday  he  was  on  the  road 
exploring  business  ideas  rang¬ 
ing  from  building  another 
newspaper  company  to  buying 
all  media  in  a  single  market. 
Before  starting  CNHI,  Martin 
spent  19  years  climbing  the 
corporate  ladder  at  Thomson 
Newspapers,  then  Joined  Park 
Communications,  whose  news¬ 
papers  became  the  nucleus 
of  CNHI.  ■ 


Honolulu  survives  storm 

RULING  SAVES  DAILY  FROM  SWAMPING  BY  LUCIA  MOSES 


With  a  court  rul¬ 
ing  apparently 
keeping  the 
Honolulu  Star- 
Bulletin  safe  from  shutdown  for 
another  year,  lawyers  watching 
the  case  predict  that  the  city’s 
two  publishers  will  drop  their 
plans  to  close  the  paper. 

The  ruling’s  impact  on 
another  pending  matter  involv¬ 
ing  San  Francisco’s  Joint  oper¬ 
ating  agreement  (JOA)  is 
unclear. 

A  three-judge  panel  of  the 


9th  U.S.  Circuit  Court  of  Ap¬ 
peals  Nov.  15  upheld  a  U.S. 
District  Court’s  preliminary  in¬ 
junction  preventing  the  shut¬ 
down.  Gannett  Co.  Inc.,  which 
produces  the  morning  Honolulu 
Advertiser  and  controls  its  JOA 
with  the  Star-Bulletin,  agreed  in 
September  to  pay  Liberty 
Newspapers,  the  Star-Bulletin’s 
owner,  $26.5  million  to  close 
the  smaller  afternoon  paper. 
That  would  have  left  the  Adver¬ 
tiser  the  market’s  only  daily. 

The  Honolulu  case  is  be¬ 


lieved  to  be  the  first  time  a 
court  has  intervened  to  stop  a 
JOA  from  dissolving.  There 
are  some  who  say  the  case  has 
less  to  do  with  legal  arguments 
and  more  to  do  with  an  active 
newspaper  union,  a  big  out-of- 
town  corporation  the  public 
loves  to  hate,  pro-Job  senti¬ 
ment,  and  political  leaders 
eager  to  score  with  voters. 

The  9th  Circuit  Court  ruling 
paves  the  way  for  a  Sept.  19, 
2000,  trial  to  decide  if  the 
planned  shutdown  violates  anti- 


briefs 

Event  sales 
under  review 

The  Audit  Bureau  of 
Circulations  (ABC)  “event 
sales”  policy  —  a  popular 
single-copy  sales  category 
that  in  the  last  18  months 
was  introduced  with  great 
fanfare,  abruptly  canceled, 
and  revived  this  summer 
—  is  going  back  into  the 
shop  for  minor  repairs. 

Event  sales  allow  news¬ 
papers  to  count  as  paid 
single-copy  sales  copies 
that  are  sold  as  part  of 
admission  to  such  special 
events  as  football  games, 
concerts,  job  fairs,  and 
even  flea  markets. 

At  its  fall  meeting  in 
San  Francisco,  the  ABC 
board  approved  further 
changes  to  events  sales, 
clarified  some  provisions, 
and  appointed  a  task  force 
to  revise  other  provisions 
by  the  end  of  the  month. 

The  biggest  change  is 
intended  to  prevent  papers 
from  ambushing  an  event 
by  selling  copies  as  part  of 
admission  to  a  nearby 
parking  lot  rather  than  the 
event  itself. 

—  Mark  Fitzgerald 

Street  ilqhXers 

A  kids’  newspaper  in 
Maine  said  it  won’t  be  bul¬ 
lied  into  a  settlement  by 
The  Watt  Street  Journal. 

WSJ  parent  Dow  Jones 
&  Co.  Inc.  claims  the  7- 
month-old  Small  Street 
Journal,  an  8,000-distribu¬ 
tion  monthly  that  a  couple 
prepares  on  their  home 
desktop  computer,  trades 
on  the  Journafs  famous 
55-year-old  trademark. 

Dow  Jones  last  week 
offered  to  drop  its  beef  if 
the  kiddie  paper  gives  up 
its  Maine  trademark  regis¬ 
tration.  “It’s  just  one  we 
couldn’t  accept,”  said 
Small  Street  Journal 
Publisher  Chris  Yountz  as 
he  prepared  to  print  the 
December  issue. 

—  Lucia  Moses 
Continued  on  Page  II 
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trust  law,  as  Hawaii’s  attorney  general 
alleges.  Some  observers  say  Gannett  won’t 
want  to  open  its  financial  records  to  public 
scrutiny,  which  a  trial  would  force  it  to  do. 

The  Gannett-Liberty  deal  reportedly 
expires  Dec.  23,  although  the  parties 
could  resurrect  it  later  and  modify  it. 

“I  would  not  be  surprised  if  they  avoid  a 
trial,  and  the  easiest  way  would  be  to  drop 
the  termination  agreement”  and  let  the  Star- 
Bulletin  continue  publishing,  said  Stephen 
Barnett,  a  law  professor  at  the  University  of 
California  at  Berkeley  and  JOA  expert. 

Alternatively,  Gannett  might  ask  the 
court  to  seal  the  record,  said  Henry 
Walker,  a  Nashville,  Tenn.,  lawyer  who 
frequently  criticizes  Gannett  in  a  column 
in  Inreview,  a  Nashville  alternative. 

“My  guess  is,  Gannett  will  never  allow 
the  attorney  general  to  uncover  all  those 
internal  Gannett  business  plans,”  Walker 
said.  He  believes  the  Honolulu  case  will 
pave  the  way  for  a  challenge  to  the  1998 
closing  of  the  Nashville  Banner,  which  en¬ 
tailed  a  $65-million  payment  from  Gan¬ 
nett.  Gannett  publishes  The  Tennessean, 
the  surviving  partner  in  the  Nashville  JOA. 

Publicly,  Gannett  isn’t  backing  down.  It 
asked  for  a  review  of  the  9th  Circuit  Court 
decision  by  a  full  panel  of  judges.  Legal 
observers,  however,  said  a  full-panel  court 
rarely  reviews  a  panel’s  decision  unless 
the  issue  is  of  national  importance. 

The  state  of  Hawaii  calls  the  termina¬ 
tion  plan  a  buyout  designed  to  eliminate 
competition.  The  papers’  owners  say  the 
117-year-old  Star-Bulletin  is  a  drain  on 
the  JOA  and  that  they  have  a  First 
Amendment  right  to  stop  publishing  it. 

Beyond  Hawaii,  the  9th  Circuit  Court 
decision  gives  an  emotional  lift  to  those 
who  want  to  preserve  the  San  Francisco 
Chronicle,  but  observers  say  that  might  be 
all  it  does. 

The  U.S.  Justice  Department  is  investi¬ 
gating  the  proposed  sale  of  the  Chronicle  to 
the  Hearst  Corp.,  parent  of  the  San  Fran¬ 
cisco  Examiner,  its  JOA  partner. 

The  ruling’s  impact  on  San  Francisco  is 
clouded,  in  part  because  the  judges  limited 
their  review  to  whether  the  lower  court 
abused  its  discretion  and  didn’t  explain 
their  decision.  Also,  the  San  Francisco 
case  has  a  key  difference:  as  part  of  a  com¬ 
plex  chess  game,  the  Examiner  is  being 
offered  for  sale,  but  without  the  JOA  pro¬ 
tections  that  would  make  it  viable.  Liberty, 
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though,  didn’t  try  to  sell  the  Star-Bulletin 
before  deciding  to  close  it. 

“It  does  make  clear  that  the  Justice 
Department  doesn’t  have  to  fold  its  tent 
and  go  home,”  Barnett  said.  The  ruling’s 
impact  on  San  Francisco,  he  said,  depends 
on  how  the  Justice  Department  views  it  and 
the  sincerity  of  the  effort  to  sell  the 
Examiner. 

The  Justice  Department  filed  a  brief 
supporting  the  Honolulu  injunction,  while 
several  major  U.S.  newspaper  companies 
urged  the  court  to  let  the  deal  pass,  citing 
the  potential  impact  on  JOAs  elsewhere. 

“Publishers  at  other  JOAs  will  think 


twice  about  closing  their  JOAs”  as  a 
result  of  the  Nov.  1 5  ruling,  Barnett  said. 

At  the  least,  the  Advertiser  will  have 
to  further  put  on  hold  its  expansion 
plans.  The  paper  had  planned  to  beef  up 
its  news  hole,  hire  some  25  Star-Bulletin 
staffers,  and  expand  its  use  of  color. 
Mike  Fisch,  president  and  publisher  of 
The  Honolulu  Advertiser  and  president 
of  the  Hawaii  Newspaper  Agency,  said. 
“We’ll  have  to  reconsider  everything.” 

In  .sum,  Fisch  said,  “I  think  anybody 
who  had  a  choice  would  rather  have  more 
rather  than  less.  Whether  it’s  viable  or 
practical  is  another  issue.”  ■ 


Ruckus  over  Revisionist 


HOLOCAUST  DENIER’S  MAG 

radley  R.  Smith,  the  well- 
known  Holocaust  denier,  has 
used  two  college  newspapers 
recently  to  distribute  his  new  magazine. 
The  Revisionist. 

Last  week,  Boise  State  University’s 
Arbiter  distributed  5,000  copies  of  the 
magazine  as  inserts  on  its  campus  in 
Idaho.  On  Oct.  28,  Hofstra  University’s 
Chronicle  also  distributed  5,000  copies 
on  its  campus  in  Hempstead,  N.Y. 

There  have  been  no  protests  at  Boise 
State  yet,  according  to  Arbiter  Editor 
Erica  Hill.  But  last  week  at  Hofstra,  200 
students  and  faculty  members  gathered 
at  a  forum  to  attack  The  Chronicle  for 
distributing  the  magazine,  which  many 
consider  to  be  anti-Semitic. 

“It  was  very  insensitive,”  said 
Michael  DeLuise,  vice  president  for 
university  relations.  “They  put  a  very 
distasteful  piece  in  the  paper.” 

“It  was  not  professionally  responsi¬ 
ble,”  said  Robert  W.  Greene,  chairman 
of  the  journalism  department  and  a  for¬ 
mer  assistant  managing  editor  at  Long 
Island,  N.Y.-based  Newsday.  “When  a 
paper  has  a  subject  that  is  sensitive  and 
not  true,  it  should  context  it  with  an  edi¬ 
torial  or  a  piece  explaining  its  decision.” 

Jewish  groups,  such  as  the  Jewish 
Defense  League  (JDL),  were  incensed  by 
the  magazine.  “He’s  a  purveyor  of  filth,” 
Irv  Rubin,  international  chairman  of  the 
JDL,  said  of  Smith.  “Any  journal  that 
reprints  his  lies  is  a  disgrace.  It’s  an  abuse 


DISTRIBUTED  ON  CAMPUSES 

of  the  memory  of  the  Holocaust.” 

But  Shawna  Van  Ness,  The  Chronicle's 
editor,  explained  that  distributing  the 
magazine  is  valuable  because  it  provokes 
reasoned  response.  “You  don’t  deal  with 
someone  by  burying  your  head  in  the 
sand  and  pretending  he  doesn’t  exist,”  she 
said.  “You  deal  with  him  by  letting  stu¬ 
dents  and  academicians  counter  every¬ 
thing  he  said.” 

Van  Ness  said  she  has  published  many 
letters  since  the  magazine  was  distributed 
and  also  run  ads  from  the  Anti-Defamation 
League  and  the  Jewish  Chaplain’s  Office 
on  campus,  countering  Smith’s  message. 

Hill  sees  it  as  a  First  Amendment  issue. 
“I  wrestled  with  the  decision  because  it’s  a 
controversial  belief.  But  I  felt  not  running  it 
would  be  an  abridgement  of  free  speech,” 
she  said.  “As  a  college  publication,  we  are 
a  forum  for  ideas,  no  matter  how  contro¬ 
versial  they  are.  It  is  hypocritical  to  censor 
a  presentation  I  don’t  agree  with.” 

Smith  has  advertised  in  college  papers 
since  1991,  but  this  is  the  first  time  he  has 
used  a  magazine. 

He  has  tried  to  get  other  colleges  to 
distribute  it,  but  most  have  refused  so  far. 
“I  always  fail  in  as  many  papers  as  1  get 
in,”  he  said,  admitting  that  papers  at 
Cornell,  Duke,  Georgetown,  and  Notre 
Dame  universities  as  well  as  other 
schools  refused  the  magazine. 

But  this  hasn’t  deterred  him.  “The  sec¬ 
ond  issue  of  the  magazine  is  going  to  press 
this  week,”  he  said.  —  Ken  Liebeskind 
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Bitten  by  the  bug 

REPORTER’S  NOSY  NEIGHBORS  BOOKED  FOR  COURT  OVER  CONN.  JOB  BY  JOE  STRUPP 


A  town  official  living  next  door  to 
Middletown  (Conn.)  Press  re¬ 
porter  Marty  Bodwicz  thought 
he’d  found  proof  of  biased 
reporting  after  intercepting  a  cordless 
phone  conversation  in  which  Bodwicz 
allegedly  criticized  town  leaders  whom  he 
covered.  Hoping  to  see  Bodwicz’s  alleged¬ 
ly  biased  views  exposed,  Walter  Damuck 
and  his  wife,  Patricia,  took  a  tape  recording 
of  the  conversation  to  Bodwicz’s  editor, 
Marc  Levy. 

But  when  Levy  heard  the  tale  of  the  cou¬ 
ple’s  tape-recording  escapade,  he  took  no 
action  against  his  reporter.  Instead,  Bod¬ 
wicz  went  to  local  police,  who  filed  a  felony 
eavesdropping  charge  against  the  Damucks 
several  weeks  ago.  They  were  arraigned  in 
Connecticut  Superior  Court  Nov.  16  and 
face  a  preliminary  hearing  Dec.  14. 

“We  honestly  just  thought  we  were  doing 
a  good  thing  for  the  reporting  of  our  com¬ 
munity,’’  Walter  Damuck  told  E&P.  “We 
were  not  asking  to  fire  him.  just  to  let  them 
be  aware  of  his  bias.” 

Instead  of  ensuring  balanced  coverage, 
however,  the  Damucks’  actions  have  high¬ 
lighted  two  key  issues:  what  weight  a 
reporter’s  bias  might  play  in  coverage,  and 
the  privacy  rights  of  those  who  engage  in 
conversation  in  their  own  homes. 

The  incident  occurred  nearly  two  years 


ago  when  Bodwicz  —  who  lives  in  rural 
East  Haddam,  Conn.,  one  of  several  towns 
he  covers  for  the  Press  —  was  reportedly 
talking  on  a  cordless  phone  and  allegedly 
bad-mouthing  East  Haddam  officials. 

The  Damucks  said  they  began  to  hear 

It  is  terribly 
underhanded 
and  criminal. 

Marty  Bodwicz, 
reporter, 
Middletown  Pms 


the  conversation  through  a  baby  monitor 
and.  when  they  realized  it  was  Bodwicz, 
taped  it  with  a  video  recorder.  As  a  leader 
in  the  town’s  Republican  Party  and  an 
appointed  member  of  the  municipal  plan¬ 
ning  and  zoning  board  at  the  time,  Walter 
Damuck  said  he  had  an  interest  in  the 
newspaper’s  coverage  of  city  leaders  and 
wanted  to  make  sure  the  Press  knew  of  the 
alleged  bias  of  its  reporter. 

“I’m  not  sure  a  crime  was  committed,” 
said  John  Keefe,  the  attorney  for  the 
Damucks.  “They  didn’t  intentionally  do 


anything.  They  were  in  their  own  home.” 

The  couple  said  they  did  not  bring  tlie 
tape  to  the  newspaper  until  October  1998, 
when  they  began  to  fear  that  Bodwicz’s 
coverage  had  turned  one-sided. 

Bodwicz,  43,  said  he  does  not  recall  the 
exact  language  of  the  recorded  conversa¬ 
tion,  but  defended  his  reporting  and  said  the 
Damucks’  actions  were  wrong.  “It  is  terri¬ 
bly  underhanded  and  criminal,”  he  said.  “I 
have  had  disagreements  with  town  officials, 
but  there  is  absolutely  no  bias.” 

Connecticut  law  defines  eavesdropping 
as  a  felony  in  which  someone  wiretaps  or 
uses  other  mechanical  means  to  intentional¬ 
ly  listen  in  on  a  conversation.  State’s 
Attorney  John  Redway  of  Middlesex 
County,  whose  office  handles  prosecution 
of  criminal  charges  in  East  Haddam,  could 
not  be  reached  for  comment. 

Bodwicz,  who  had  been  involved  in  a 
previous  dispute  with  the  Damucks  over  a 
shed  built  near  his  property,  said  he  al.so  has 
filed  a  civil  lawsuit  against  the  Damucks,  in 
which  he  is  seeking  unspecified  damages. 
“It’s  an  open-and-shut  case,”  said  John 
Williams,  Bodwicz’s  attorney.  “It’s  against 
the  law  to  tape  a  call.” 

Press  Publisher  Marc  Romanow  did  not 
return  calls  seeking  comment.  The  Press, 
owned  by  the  Journal  Register  Co.,  is  a 
lO.OOO-circulation  daily.  ■ 
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Young  buys  KRON-TV  calendar 

$823M  PRICE  TAG  SETS  A  RECORD  BY  ELLEN  LIBURT 


Young  Broadcasting  Inc.  beat 
out  a  legion  of  media  behe¬ 
moths  to  buy  San  Francisco’s 
KRON-TV  and  a  51%  interest 
in  the  BayTV  cable  channel  for  a  record- 
busting  $823  million  in  a  deal 
announced  Nov.  16. 

Young,  which  also  owns  independent 
Los  Angeles  station  KCAL  and  10  other 
midsize  stations,  tendered  $650  million 
cash  and  $173  million  in  Young  Broad¬ 
casting  stock  to  KRON  parent  Chronicle 
Publishing  Co.  for  the  NBC  affiliate. 

The  purchase  price,  which  easily 
topped  the  previous  high  paid  for  a  TV 
station  —  the  $485  million  CBS  paid 
Gaylord  Entertainment  Co.  for  KTVT- 
TV  in  Dallas  last  April  —  hoists  Young’s 
U.S.  coverage  to  1 1.3%  from  9%. 

“1,  along  with  a  lot  of  people  in  the 
investment  community,  was  surprised 
that  Young  actually  did  win  the  station,” 
said  Robin  Flynn,  a  media  analyst  with 
Paul  Kagan  Associates  in  Carmel,  Calif. 
“I  think  it  was  a  great  deal  for  Young. 
The  multiple  they  paid  was  a  bargain  for 
the  top-rated  station  in  the  fifth-largest 
[U.S.]  market.” 

The  multiple,  approximately  10-to-l 
on  a  cash-flow  basis  (assuming  some  tax 
and  operational  savings  on  the  station) 
compares  with  an  industry  average  of 
around  15-to-l.  Also  sold  within  the 


week  were  TV  stations  KAKE  in 
Wichita,  Kan.,  and  WOWT  in  Omaha, 
Neb.,  both  bought  by  Benedek 
Broadcasting  of  Rockford,  Ill.  for  an 
undisclosed  price. 

The  24  heirs  of  San  Francisco 
Chronicle  co-founder  Michael  H.  de 
Young  have  now  completed  the  sale  of 
all  Chronicle  Publishing’s  holdings  for  a 
grand  total  of  more  than  $2  billion, 
according  to  industry  estimates. 

Among  the  Chronicle  Publishing 
properties  auctioned  off  since  June  are 
the  482,()00-circulation  flagship  paper, 
to  the  Hearst  Corp.  for  $660  million,  in  a 
deal  awaiting  federal  antitrust  review; 
The  Pantograph,  a  50,000-circulation 
paper  in  Bloomington,  Ill.,  along  with  a 
group  of  seven  community  papers,  to 
Pulitzer  Inc.  for  $180  million;  the 
109,000-circulation  Telegram  <4  Gazette 
in  Worcester,  Mass.,  to  the  New  York 
Times  Co.  for  $295  million;  and  the 
Osceola,  Wis. -based  Motorbooks  Inter¬ 
national  subsidiary  to  private  New  York 
investment  firm  Flagship  Partners  Inc. 
for  an  undisclosed  price. 

San  Francisco-based  Chronicle  Books 
is  the  only  piece  of  the  company  to 
remain  in  family  hands:  It  was  sold  for 
an  undisclosed  price  Nov.  15  to  its  own 
editor  in  chief,  Nion  McEvoy,  a  great- 
grandson  of  Michael  de  Young.  ■ 


10  Internet  Media  Dynamics:  How  to  Buy  & 
Sell  Web  Ads,  Adweek  Conferences,  Laredo 
Group,  Hilton  Airport  Hotel,  Los  Angeles 


14-15  Investigative  Reporters  and 
Editors  Regional  Conference,  Investigative 
Reporters  and  Editors,  National  Press 
Club,  Washington 


9-12  E&P’s  1 1th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  and  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention 
Center,  New  Orleans 


8-11  SNA  Spring  Publishers’  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


Note:  To  list  events,  please  fax  to  Calerdar  Editor 
at  (212)  691-7287. 


Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 


23-28  “SuperConference  2000,”  NAA 
Newspaper  Operations  Conference, 
Newspaper  Association  of  America, 
Fontainebleau  Hilton,  Miami  Beach,  Fla. 

FEBRUARY 


MARCH 


JANUARY 

13-15  NAA  Co-op  Orientation  and 
Training  Workshop,  Newspaper 
Association  of  America,  Sumner  Suites 
Hotel  Riverwalk,  San  Antonio 
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The  Gong  Show 


Asian  and  Arabic 
names  have  always  hung 
up  newspapers.  Back 
when  Libya’s  dictator 
was  in  the  news,  papers 
rendered  his  name  va¬ 
riously  as  Moammar 
Khadafy,  Muammar 
Ghaddafi,  or  Mu’ammar 
Qadhafi. 

But  when  a  Chinese 
spiritual  movement  burst 
into  Western  conscious¬ 
ness  last  April  with  an 
audacious  demonstra¬ 
tion  outside  Communist 
Party  headquarters  in  Beijing,  newspapers  from 
the  Chicago  Tribune  to  the  South  China 
Morning  Post  in  Hong  Kong  quickly  agreed  on 
its  name:  “Falun  Gong.”  Everyone,  that  is, 
except  The  Wall  Street  Journal.  In  its  pages,  the 
group  has  always  been  “Falun  Dafa.” 

“The  real  question  would  be  for  the  other 
papers.  Why  did  they  settle  on  ‘Falun  Gong’? 
As  far  as  our  policy,  it’s  pretty  simple:  We  call 
them  that  because  that’s  what  they  call  them¬ 
selves,”  said  the  Journal's,  vice  president  of  cor¬ 
porate  communications,  Richard  J.  Tofel. 
There’s  some  evidence  of  that:  A  Nov.  16 
Reuters  dispatch  from  China  reported  that 


“Falun  Gong”  adher¬ 
ents  marched  behind  a 
protest  sign  labeled 
“Falun  Dafa.” 

At  the  Chicago 
Tribune,  the  policy  was 
to  go  with  The 
Associated  Press  style, 
which  was  also  the 
preference  of  Beijing 
Correspondent  Liz  Sly, 
said  George  de  Lama, 
who  was  assistant  man¬ 
aging  editor  for  nation¬ 
al/foreign  news  when 
the  group  emerged. 

For  its  part,  AP  also  went  with  the  decision  of 
its  Beijing  bureau,  said  Assistant  International 
Editor  David  Minthom. 

AP  had  a  much  harder  time  naming  a  Korean 
site  in  its  recent  expose  of  an  alleged  mass 
killing  of  civilians  by  U.S.  soldiers  during  the 
Korean  War.  “We  called  it  the  bridge  at  ‘No  Gun 
Ri’  but  it  turns  out  there  are  variations  within 
Korea  itself,”  Minthom  said.  “North  Koreans 
would  call  it  ‘Ro  Gun  Ri.’  Other  local  people 
would  call  it  ‘No  Keun  Ri,’  and  it  turns  out  the 
U.S.  Army  had  two  different  spellings  on  its 
maps,  ‘No  Gun  Ri’  and  ‘Rok  In  Ri.’” 

—  Mark  Fitzgerald 


A  cyclist  in  Beijing  passes  a  newspaper  featur¬ 
ing  front-page  Falun  Gong  coverage. 


QUOTE  OF  THE  WEEK 
THE  BROADCAST 
ACQUISmON 
HORSES  ARE 
AT  THE  GATE, 

BUT  THE  FCCWILL 
NOT  ALLOW  LOCAL 
NEWSPAPERS 
TO  EVEN  ENTER 
THE  RACE. 

—  John  F.  Sturm, 
president  and  CEO, 
Newspaper  Association 
of  America,  on  the  FCC’s 
stance  on  revised  media 
cross-ownership  rules 


No  press,  no  Gore 

Vice  President  A1  Gore’s 
recent  campaign  appearance 
with  Microsoft  Corp.  employ¬ 
ees  almost  didn’t  happen  be¬ 
cause  the  computer  software 
giant  initially  refused  to  allow 
reporters  into  the  discussion 
between  Gore  and  about  300 
workers. 

The  Nov.  15  event  at  the 
company’s  Redmond,  Wash., 
headquarters  had  been  sched¬ 
uled  for  weeks,  according  to 
Microsoft.  But  when  the  word 
came  down  only  days  before 
the  event  that  the  press  would 
be  barred.  Gore’s  representa¬ 


tives  threatened  to  pull  out. 

“When  it  came  to  A1  Gore’s 
attention,  it  was  felt  strongly 
that  it  should  be  an  open  press 
event,”  Gore  Press  Secretary 
Chris  Lehane  explained. 

Rick  Miller,  a  Microsoft 
spokesman,  said  the  company 
had  held  similar  events  in  the 
past  and  always  kept  them  pri¬ 
vate.  But  when  Gore,  a  former 
reporter,  asked  that  the  press  be 
allowed  in.  Miller  said,  “We 
were  happy  to  accommodate.” 

Curse  of  ‘The  Raven’ 

A  recent  round  of  Internet 
hacking  has  online  editors  con¬ 


cerned  at  organizations  ranging 
from  The  Associated  Press  to 
George  magazine. 

But,  unlike  other  computer 
fiends  who  unleash  vimses  or 
post  phony  news,  these  dot¬ 
com  vandals  offer  more  bizarre 
stunts,  such  as  the  placement  of 
Edgar  Allen  Poe  verses  or 
Halloween  diatribes. 

The  group,  which  signs  its 
work  as  United  Loan  Gunman, 
struck  most  recently  against  AP 
with  a  defacement  Nov.  7  that 
replaced  an  entire  Web  page 
with  a  poem  entitled  “The 
Haunted  Place,”  according  to 
APBnews.com. 


How  do  you  spell  ‘Oops’? 

Nearly  every  reporter  has 
suffered  the  indignity  of  mis¬ 
spelling  a  name.  But  when  it 
belongs  to  your  own  boss,  it 
seems  to  loom  larger. 

Such  was  the  case  with 
Detroit  Free  Press  Business 
Writer  Charlotte  W.  Craig, 
whose  goof  fractured  the  name 
of  Publisher  Heath  Meriwether 
in  a  Nov.  9  story  on  parent 
company  Knight  Ridden 

“It’s  just  one  of  those  brain 
lapses  that  happens,”  said 
Meriwether.  “It  happens  every¬ 
day  somewhere.” 

—  Joe  Strupp 
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Continued  from  Page  5 

Media  attack  proposal 
to  limit  prison  access 

Hundreds  of  newspapers 
and  TV  news  departments 
were  represented  at  a  Nov. 

16  Michigan  Department  of 
Corrections  hearing,  where 
their  reps  testified  that  a  pro¬ 
posal  to  limit  prisoner  inter¬ 
views  runs  counter  to  the 
public  interest  and  would 
allow  prison-system  abuses 
to  continue. 

Under  the  proposed  rule 
changes.  The  Associated 
Press  reported,  cameras  and 
reporters’  recording  devices 
would  be  banned  from  state 
prisons,  and  reporters  access 
to  prisoners  would  be  only  by 
telephone  or  during  regular 
visiting  times.  Department 
officials  said  the  changes  are 
intended  to  boost  security. 

Spokesman  Matt  Davis 
said  state  and  federal  officials, 
police,  and  corrections  orga¬ 
nizations  already  monitor 
prison  conditions,  and  that  the 
media  shouldn’t  have  more 
access  than  the  public.  News 
reps  countered  that  the  media 
play  an  important  role  in  pub¬ 
licizing  prison  conditions,  and 
have  catalyzed  changes  in  the 
system  with  their  reporting. 

ABC  News  is  suing  the 
department  for  its  refusal  to 
allow  three  prisoners  to  partic¬ 
ipate  in  on-camera  interviews, 
including  one  with  Barbara 
Walters  and  Jack  Kevorkian. 

Record-time  extra 
on  record-setting  back 

The  Capital  Times,  a  daily 
in  Madison,  Wis.,  did  what 
many  250-pourid  linebackers 
could  not.  They  tackled  Ron 
Dayne,  the  University  of 
Wisconsin  Badgers  running 
back,  in  a  post-game  extra 
edition  that  captured  him 
breaking  the  NCAA  rushing 
record.  And  they  did  it  well 
before  the  game  was  over. 

As  fans  exited  the  stadi¬ 
um.  pumped  up  from  the 
record-setting  day  and 
home-team  win.  Times 


staffers  greeted  them  with  a 
special  edition,  which  was 
written,  edited,  and  put 
together  while  the  Badgers 
were  still  rolling  over  the 
University  of  Iowa 
Hawkeyes.  The  edition 
included  pictures  of  Dayne 
on  his  record-breaking  run  in 
the  second  quarter,  graphics 
detailing  the  back’s  last  four 
years,  and  a  lead  story  on 
Dayne  and  Wisconsin’s 
hopes  for  a  trip  to  Pasadena. 

The  Times  got  the  idea 
from  a  similar  special  edition 
released  by  the  Austin  (Texas) 
American-Statesman  last  year 
covering  the  former  record- 
holder,  Rick7  Williams.  The 
Times  announced  that  it  sold 
roughly  9,600  of  the  10,000 
newspapers  that  had  been 
printed. 

Press-Enterprise  gives 
ombudsman  pink  slip 

The  Press-Enterprise  of 
Riverside,  Calif.,  abolished  its 
ombudsman  position  to  allow 
more  funding  for  additional 
reporting  posts.  Publisher 
Marcia  McQuem  announced 
last  week.  She  said  the  deci¬ 
sion  to  eliminate  the  year-old 
post,  which  had  been  held  by 
Mel  Opotowsky.  a  former 
managing  editor,  was  made 
after  readers  indicated  they 
wanted  more  local  news. 

“Despite  the  success  [of 
the  ombudsman  position], 
budget  pressures  next  year 
preclude  continuing  [it],’’ 
McQuem  wrote  in  a  note  to 
readers  that  appeared  Nov. 

14.  "Our  editors  will  directly 
handle  concerns  about  news 
coverage  and  occasionally 
write  Op-Ed  articles  explain¬ 
ing  ourselves.’’  Opotowsky, 
who  spent  several  decades  at 
the  paper  before  retiring  in 
1998,  is  in  Europe  and  could 
not  be  reached  for  comment. 

Fired  Chronicle  scribe’s 
union  files  grievance 

Veteran  San  Francisco 
Chronicle  reporter  Joel 


Pimsleur  claims  he  was 
unfairly  fired  from  his  job  of 
4 1  years  after  speaking  out 
against  the  pending  sale  of 
the  Chronicle  to  its 
crosstown  rival  San 
Francisco  Examiner. 

Pimsleur,  whose  Chronicle 
career  included  stints  as 
reporter,  feature  writer,  and 
editor,  said  he  commented  on 
the  Chronicle  sale  to  three 
TV  news  reporters  when  the 
sale  was  announced  Aug.  6. 
Editors  terminated  him  six 
days  later,  he  said,  claiming 
he  had  violated  scheduling 
rules,  including  working  too 
many  hours  without  approval. 

“I  regard  these  charges  as 
obscene,’’  he  told  the  San 
Francisco  Bay  Guardian,  an 
alternative  weekly.  “I  want 
my  reputation  restored.” 

Chronicle  Editor  Matthew 
Wilson  declined  to  comment 
on  Pimsleur’s  tenure,  but 
said  he  believed  the  paper 
was  Justified. 

The  Northern  California 
Media  Workers  union,  which 
represents  Chronicle  and 
Examiner  editorial  employ¬ 
ees.  filed  a  grievance  with  the 
Chronicle  over  Pimsleur’s 
termination.  Under  the  union 
contract,  Pimsleur  is  entitled 
to  a  binding  arbitration  hear¬ 
ing  that  is  set  for  mid- 
December.  The  Hearst  Corp.. 
owner  of  the  Examiner,  is 
awaiting  government  ap¬ 
proval  to  complete  the  pur¬ 
chase  of  the  Chronicle  and 
plans  to  close  the  Examiner 
once  the  sale  is  finalized. 

Argentine  media  aroup 
goes  public  with  Sachs 

Argentina’s  largest  media 
company,  Gmpo  Clarin, 
plans  to  make  an  initial  pub¬ 
lic  offering  through 
Goldman  Sachs  Group  Inc. 
by  transferring  1 8%  of  its 
stock  to  the  investment  bank 
for  $500  million.  The  owners 
of  the  privately  held  Clarin, 
whose  annual  revenues  are 
about  $2.2  billion,  wanted 


access  to  international  capi¬ 
tal  while  retaining  a  control¬ 
ling  interest  (82%)  in  the 
company,  a  source  told 
Reuters. 

With  holdings  that  encom¬ 
pass  Clarin,  a  700.000-circu- 
lation  daily  paper,  as  well  as 
Internet  and  cable  TV  proper¬ 
ties,  the  company  is  one  of 
Argentina’s  largest. 
Representatives  of  Grupo 
Clarin  and  Goldman  Sachs 
declined  to  comment  on  the 
putative  deal,  but  Reuters  re¬ 
ported  that  the  company 
hopes  to  complete  the  stock 
transfer  by  the  year’s  end. 

Embarrassing 
admissions 
at  Skidmore  College 

The  director  of  admis¬ 
sions  at  Skidmore  College 
ordered  copies  of  the  student 
paper  removed  from  the 
campus  center  Nov.  8,  the 
day  of  an  open  house  for 
prospective  students  and 
their  parents,  because  she 
feared  they  would  be  offend¬ 
ed  by  its  content,  according 
to  The  Associated  Press. 

The  Nov.  5  issue  of  The 
Skidmore  Nch’s  featured  a 
story  about  campus  response 
to  a  hate  crime  in  which  a 
pickup  truck  parked  outside  a 
college  dormitory  for  gay  and 
lesbian  students  was  smeared 
with  feces. 

Student  editors  alerted 
campus  security  and  city 
police  to  the  missing  papers 
Nov.  10.  which  is  how  other 
college  administrators  found 
out  about  the  incident. 
Admissions  Director  Mary 
Lou  Bates  wrote  the  paper 
an  apology  the  next  day. 

Officials  at  the  school  in 
Saratoga  Springs,  N.Y.,  said 
Skidmore  practices  a  hands- 
off  policy  with  the  paper,  nei¬ 
ther  reviewing  nor  censoring 
articles  before  they  run. 

—  Reported  and  written 
by  Ellen  Liburt, 
Joe  Strupp. 
and  Jason  Williams 
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Fourthestate 

By  Lucia  Moses  ^  ^ 


Former  rivals  now 
at  Liberty  to  discuss 
cooperation 


across  the  group.  Its  sister  .. 

weekly.  The  Warrenville  Press,  . 

was  folded. 

Randa,  past  president  of  the  5.’  .  r 
Chicago-based  Suburban  News- 
papers  of  America,  said  the  free- 
distribution  model  is 
^  I  gathering  steam  elsewhere 
!  as  free  papers  are  losing  their 
I  negative  stigma  among  ad- 
I  vertisers. 

I  “Advertisers  are  getting  off 
i  the  kick  of  wanting  to  know 
paid  circulation.  We’re  defi- 
Jw  nitely  going  against  the  trend 
in  the  industry,  absolutely.” 

Nonetheless,  paid  seems  to 
be  the  way  to  go  in  the 
Chicago  market. 

“There  are  a  lot  of  in¬ 
volved,  concerned  people  who  care  about 
what’s  going  on  in  their  towns,”  Randa 
explained. 

There’s  another  reason  to  go  paid,  said 
Ted  Biedron,  executive  vice  president  of 
Pioneer  Press  Newspapers,  a  Liberty 
competitor  that  publishes  53  paid  com¬ 
munity  papers  in  suburban  Chicago  and 
whose  parent,  Hollinger  International 
Inc.,  produces  the  Chicago  Sun-Times. 

“It’s  tough  to  make  ends  meet  on  ad 
revenues  alone,”  Biedron  said. 

The  Chicago  market  is  home  to  more 
than  300  local  papers,  two  major  dailies, 
and  a  total  of  nearly  100  AM  and  FM  sta¬ 
tions.  Some  towns  have  as  many  as  half  a 
dozen  small  papers  elbowing  each  other 
for  readers  and  advertisers. 

“The  media  landscape  is  extremely 
complicated  and  fractionalized.  I  think 
Liberty  is  kind  of  reacting  to  the  reality 
of  the  situation,”  Biedron  said. 

“If  Liberty’s  going  to  move  to  paid,  I 
guess  our  response  will  typically  be  to 
pick  up  the  pace,”  he  said. 

After  a  year  of  rapid  assimilation. 
Liberty  is  ready  to  move  on  to  the 


When  Larry  Randa  be¬ 
came  president  of  Lib¬ 
erty  Suburban  Chicago 
Newspapers  in  January, 
one  of  his  first  impera¬ 
tives  was  to  learn  to  work  side  by  side 
with  his  former  rivals. 

The  nascent  company,  after  | 
all,  had  thrown  together  two  for- 
mer  competitors,  including 
Randa’s  own  family-owned  ; 
company,  LIFE  Newspapers.  !  HfSt 
Two  more  have  since  been  I  ^ 
acquired,  for  a  total  of  four.  t  / 

“I  had  to  learn  how  to  talk  \  ^ 
about  ‘us’  rather  than  ‘them,’”  ! 
said  Randa,  who  was  a  member 
of  the  third  generation  of  his  ^ 

family  to  run  one  of  the  groups. 

There’s  little  that’s  not  new  at  ^ 

the  Oak  Brook.  Ill.-based  Liberty  group, 
consisting  of  49  papers  serving  Chicago’s 
northwest  and  southwest  suburbs  with  a 
total  circulation  of  220,000.  The  group  is 
under  the  umbrella  of  Liberty  Group 
Publishing,  which  owns  more  than  300 
small  newspapers  in  16  states. 

In  clustering  fashion,  the  company  has 
been  centralizing  the  printing,  accounting, 
circulation,  and  classified  operations  of  the 
once-independent  groups.  Randa  said 
some  papers  have  shared  sports  stories,  but 
he  doesn’t  foresee  further  content  sharing. 

A  new  culture  had  to  be  forged,  too.  A 
month  after  becoming  president,  Randa 
called  a  companywide  strategy  meeting 
where  he  brought  a  facilitator  to  help  ease 
tension  among  the  employees  of  the  for¬ 
mer  competing  groups.  “It  helped  us  put 
aside  any  jealousies  or  mistrust  we  might 
have  had,”  Randa  said. 

In  its  first  year,  the  group  has  folded 
five  of  its  weeklies  where  there  was  over¬ 
lap,  and  beefed  up  some  of  its  paid  week¬ 
lies.  Two  weeks  ago,  the  free-distribution 
Warrenville  Post  was  switched  to  paid  cir¬ 
culation,  a  model  Randa  hopes  to  apply 
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next  phase  in  its  development. 

“Our  main  focus  will  be  on  increasing 
paid  circulation,  and  the  following  year, 
we’re  looking  at  expansion,”  Randa  said. 

“We’ve  really  created  a  brand-new 
company  from  four  small  companies,”  he 
said.  “It’s  been  a  tumultuous  year.”  ■ 

California  paper  cuts 
back  pubiication  days 

The  six-day-a-week  Daily  Californian 
in  El  Cajon  is  cutting  its  publication  days 
to  two  days  a  week,  starting  Dec.  1 .  The 
paper  also  will  change  its  name  to  the 
East  County  Californian  as  it  turns  its 
focus  to  more  local  news.  The  Associated 
Press  reported.  The  paper,  under  pressure 
from  The  San  Diego  Union-Tribune,  has 
fallen  from  25,000  circulation  a  decade 
ago  to  about  7,000. 

Gannett  to  purchase 
Fiorida  TV  station 

Taking  advantage  of  a  recent  federal 
regulatory  rule  change  allowing  owner¬ 
ship  of  multiple  TV  stations  in  a  single 
market,  Gannett  Co.  Inc.  agreed  to  buy 
ABC  affiliate  WJXX  in  Jacksonville, 
Fla.,  from  Allbritton  Jacksonville  Inc.  for 
an  undisclosed  price.  Gannett  already 
owns  WTLV,  the  city’s  NBC  affiliate. 
The  deal,  subject  to  regulatory  approval, 
will  leave  Gannett  with  22  TV  stations 
reaching  17.4%  of  the  U.S.  TV  market. 

PNI  soils  Apartment  Solutions 

Philadelphia  Newspapers  Inc.,  parent 
of  The  Philadelphia  Daily  News  and  The 
Philadelphia  Inquirer,  sold  its  2-year-old 
apartment  locator  service.  Apartment 
Solutions  Inc.,  to  Reslynx  Inc.  The  trans¬ 
action  price  was  not  disclosed. 
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Free  speech  gets 
the  death  penalty 

By  agreeing  to  a  plea  bargain,  Aaron  McKinney  escaped  an  almost  certain 
death  sentence  for  his  part  in  the  horrific  murder  of  Matthew  Shepard. 

McKinney  and  another  man  took  Shepard,  a  gay  21 -year-old  student  at  the 
University  of  Wyoming,  to  the  outskirts  of  Laramie,  tied  him  to  a  fence,  beat 
and  pistol-whipped  him,  and  left  him  to  die  alone  on  the  plains.  The  killing 
made  headlines  around  the  world  not  only  for  its  brutality,  but  also  because  it 
was  apparently  motivated  by  nothing  more  than  hatred  for  homosexuals. 

McKinney’s  plea  saved  his  own  neck  —  but  it  is  no  bargain  for  the  rest  of  us. 
The  agreement  that  sentences  him  to  two  life  sentences  also  sets  a  condition 
unprecedented  in  the  history  of  American  justice:  For  the  rest  of  his  life,  Aaron 
McKinney  is  banned  from  ever  speaking  to  reporters  about  his  murder  case.  The 
plea  agreement  also  imposes  this  lifelong  gag  order  on  McKinney’s  entire 
defense  team  —  including  the  public  defender  the  people  of  Wyoming  paid  to 
represent  McKinney. 

This  alarming  and  patently  unconstitutional  government  restraint  on  free 
speech  is  being  imposed  not  Just  on  Aaron  McKinney  and  his  lawyers  —  but 
on  the  entire  American  public  as  well.  The  public  will  never  be  able  to  learn 
whatever  perspectives  McKinney  and  his  defense  team  could  bring  to  this  sin¬ 
gular  event  that  continues  to  shape  the  debates  over  the  death  penalty,  hate- 
crime  laws,  and  the  civil  rights  of  homosexuals.  “This  [agreement]  assumes  on 
its  face  that  the  only  value  of  free  speech  is  to  the  criminal,”  notes  Paul 
McMasters,  the  First  Amendment  ombudsman  at  the  Freedom  Forum.  “The 
fact  of  the  matter  is,  there  is  great  value  of  that  speech  to  the  public,  to  schol¬ 
ars.  and  to  historians.” 

We  should  also  say  a  word  about  how  this  lifelong  gag  order  came  to  be. 
Albany  County  (Wyo.)  Prosecutor  Cal  Rerucha  claimed  to  Laramie  Daily 
Boomerang  reporter  Nate  Green  that  McKinney’s  lawyers  put  the  gag  order  in 
the  plea  bargain,  perhaps  because  they  “realized  their  own  misdeeds  in  the 
trial.”  Of  course,  under  the  terms  of  this  agreement  —  which  reads  like  the 
spawn  of  George  Orwell’s  “1984”  and  Joseph  Heller’s  “Catch-22”  —  none  of 
the  defense  lawyers  can  contradict  that.  But  in  an  extraordinary  court  statement, 
Dennis  Shepard.  Matthew’s  father,  made  it  clear  the  family  wanted  Aaron 
McKinney  to  become,  as  they  said  in  Stalin’s  time,  a  nonperson.  “Your  agree¬ 
ment  to  life  without  parole  has  taken  yourself  out  of  the  spotlight  and  out  of  the 
public  eye,”  he  told  McKinney.  “Best  of  all,  you  won’t  be  a  symbol.  No  years 
of  publicity,  no  chance  of  a  commutation,  no  nothing  — just  a  miserable  future 
and  a  more  miserable  end.” 

Who  among  us,  if  it  were  our  son  tortured  and  killed  on  a  lonely  range,  would 
not  wish  this  fate,  or  a  far  worse  one,  on  the  murderer?  Yet,  for  all  our  sympa¬ 
thy,  we  as  a  society  cannot  allow  the  Shepards,  or  any  family  of  any  victim,  to 
determine  what  we  can  and  cannot  ever  know  about  a  crime  or  a  prisoner.  Our 
criminal-justice  system  and  our  prisons  need  to  be  more  open  to  public  scruti¬ 
ny  —  not  shrouded  further  in  the  vain  hope  of  assuaging  the  trauma  of  victim 
survivors.  Trial  Judge  Barton  K.  Voight  should  immediately  strike  these  repug¬ 
nant  gag  orders  from  McKinney’s  sentence. 
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On  the  Canadian  news  war 

The  way  media  correspondents  seem  to 
accept  the  pronouncements  of  Conrad 
Black  apparently  without  question  never 
ceases  to  amaze  me.  But  it  reached  a  new 
level  of  ineptitude  in  the  reporting  of  his 
comments  about  Phillip  Crawley,  publisher 
and  CEO  of  Canada’s  Globe  and  Mail 
(E&P,  Nov.  6,  p.  41).  Black  dismissed 
Crawley  as  someone  who  “used  to  work  for 
us  in  our  northern  England  office  as  some 
kind  of  an  advertising  salesman  and  was 
judged  to  be  quite  competent  in  that  realm.” 

Crawley,  in  fact,  was  northern  editor  of 
Black’s  flagship  Daily  Telegraph  before 
heading  to  Hong  Kong,  where  he  became 
editor  in  chief  of  the  famed  South  China 
Morning  Post,  the  Sunday  Post,  and  the 
Asia  Magazine-,  then  to  London,  to  head  up 
Rupert  Murdoch’s  The  Times  Supplements 
division;  and  then  to  New  Zealand,  where 
he  was  quickly  offered  the  post  of  CEO  of 
that  country’s  largest  media  empire. 

Some  basic  desk  research  would  have 
turned  up  his  distinguished  newspaper  ca¬ 
reer  before  joining  the  Globe,  plus  the  way 
his  executive  editor  at  the  Telegraph,  Jere¬ 
my  Deedes,  now  managing  director,  praised 
him  for  having  done  a  “superb  job”  for  the 
paper  before  he  headed  to  Southeast  Asia. 

The  fact  you  chose  to  display  the  un¬ 
checked  remark  so  prominently  and  in  such 
large  type  seriously  compounded  the 
offense.  As  for  Mr.  Black;  If  his  paper  is 
doing  as  well  as  he  says,  why  take  such  a 
cheap  shot  at  a  rival? 

Stuart  Gamer 
president  and  CEO 
Thomson  Newspapers 

CliffandVi  in  ttie  garden  of  Edom 

Cliff  Edom,  the  photojournalism  pioneer 
you  profiled  in  your  Special  Centennial 


Issue  [“25  Most  Influential  Newspaper 
People  of  the  20th  Century,”  Oct.  30], 
retired  before  I  had  the  privilege  to  learn 
from  him  at  the  University  of  Missouri 
School  of  Journalism.  Your  story  about  this 
gentle,  dedicated  teacher  is  wonderful. 

Mr.  Edom’s  wife,  Vi,  worked  by  his  side 
for  decades.  Those  who  studied  photojour¬ 
nalism  at  M.U.  in  those  years  refer  to  them 
almost  as  “CliffandVi”  Edom.  The  Edoms’ 
vision  has  enriched  the  lives  of  everyone 
who  enjoys  photographs.  The  Missouri 
Press  Association  inducted  the  couple  into 
its  Newspaper  Hall  of  Fame  in  1993. 

Mrs.  Edom  attended  the  Pictures  of  the 
Year  (POY)  judging  and  the  Missouri  Photo 
Workshop  until  recently.  She’s  no  longer  up 
to  the  trip  back  from  the  East.  This  year’s 
Photo  Workshop  was  the  first  one  she  has 
missed,  but  she  did  visit  with  the  partici¬ 
pants  by  telephone. 

Every  time  Mrs.  Edom  was  in  Columbia 
for  the  POY  judging,  she  would  stop  in  the 
MPA  office  to  say,  “Hello,”  and  see  how 
we’re  all  getting  along.  Everyone  who  reads 
your  story  about  Cliff  Edom  will  think  it 
should  have  included  Vi. 

Kent  M.  Ford 
editor 

Missouri  Press  Association 

Corrections 

In  E&P's  Oct.  30 
Special  Centennial  Is¬ 
sue,  entitled  “25  Most 
Influential  Newspaper 
People  of  the  20th  Cen¬ 
tury,”  a  photograph  of 
Joseph  P.  Pulitzer  Jr.  was 
used  in  place  of  that  of 
his  father,  Joseph  Pulit¬ 
zer.  A  photo  of  the  senior  Pulitzer  appears 
here.  ...  A  brief  headlined  “Knight  Foun¬ 
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dation  grants  $17  million-t-”  {E&P,  Oct.  9, 
p.  23)  should  have  said  the  Western  Knight 
Center  for  Specialized  Journalism  will  be 
hosted  by  the  University  of  Southern 
California’s  Annenberg  School  and  operat¬ 
ed  jointly  by  USC  and  the  University  of 
Califomia-Berkeley’s  Graduate  School  of 
Journalism.  It  will  offer  seminars  on  topics 
of  importance  to  journalists  and  their  audi¬ 
ences.  The  philanthropic  organization 
doesn’t  run  programs  of  its  own  out  of  its 
Miami  office.  ...  In  “Better  ‘Sooner’  than 
later”  {E&P,  Sept.  25,  p.  32),  it  was  incor¬ 
rectly  stated  that  The  Daily  Oklahoman  in 
Oklahoma  City  had  given  “reduced  space” 
for  letters  to  the  editor  “to  make  room  for” 
columnist  material  and  “Mallard  Fillmore.” 
which  was  described  as  a  new,  weekly  car¬ 
toon.  The  paper  has  steadily  increased  the 
number  of  letters  or  signed  pieces  from 
local  readers  —  on  Wednesday  making  the 
page  opposite  the  editorials  page  “open” 
most  of  the  time  and  through  its  “Friday 
Forum,”  which  is  mainly  locally  originated 
material.  The  paper  has  carried  “Mallard 
Fillmore”  for  years,  on  Sundays  and 
Wednesdays. 


50 

YEARS  AGO 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Nov.  19,  1949 

A  code  of  press  ethics  that  would  be 
enforced  by  an  impartial  board  of 
review  authorized  to  cite  “flagrant  vio¬ 
lations”  and  “invoke  the  power  of  pub¬ 
lic  opinion”  was  recommended  to  the 
1949  convention  of  Sigma  Delta  Chi 
by  a  majority  of  the  Committee  on 
Press  Ethics. 


The  tabloid  Atlantic  City  Daily 
World  will  cease  publication  with  the 
Nov.  19  issue  to  make  way  for  the 
standard-size  Atlantic  City  Tribune, 
daily  except  Sunday,  beginning  Nov. 
2 1 .  The  new  paper  will  sell  for  5  cents, 
an  increase  of  2  cents  over  the  price  of 
the  Daily  World. 


Consumption  of  newsprint  in 
October  by  daily  newspapers  reporting 
to  the  American  Newspaper  Publishers 
Association  broke  all  records,  rising  to 
399,262  tons  —  the  greatest  ever 
recorded  in  any  one  month. 
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The  Macomb  Daily 

One  of  Michigan's  largest  daily  newspapers.  A  quality  newspaper 
produced  by  quality  people  like  Elaine  Myers  and  Chad  Selweski. 

The  Suburban  Newspapers  of  America  has  presented  Elaine  with  the 
1999  "Advertising  Director  of  the  Year"  award,  and  Chad  received 
the  "Journalist  of  the  Year"  award  for  1998. 


We  are  a  community-centered,  fast-growing  organization  that  is 
looking  toward  the  future.  Our  people  are  caring,  top-notch 
professionals.  Consider  joining  our  award  winning  team.  Contact 
Sally  Banwarth,  Human  Resources,  at;  1 00  Macomb  Daily  Drive, 
Mount  Clemens,  Ml  48043,  or  fax  469-4512.  Visit  our  web  site  at 
www.macombdaily.com. 


your  county,  your  world,  your  paper,  every  day. 

(810)  469-4510 


THE 

MACOMB 

DAILY 


A  21st  Century  Newspaper 


recnjjtm.ent 


Munch,  munch,  munch 

SOMEBODY  WANTS  TO  EAT  YOUR  LUNCH  BY  JOE  GRIMM 


Newspapers  have  a  recruiting 
advantage  that  few  other 
industries  enjoy.  We  have 
miniature  versions  of  our¬ 
selves  running  in  high 
schools  across  the  country.  Just  when 
they’re  thinking  about  careers,  high-school 
students  get  to  try  newspapering.  Not  many 
businesses  can  do  that.  Hospitals  can't  do 
that.  Actuarial  companies  can't.  Manufac¬ 
turing  companies  can’t  really  do  it,  either, 
no  matter  how  ambitious  the  shop  teacher. 
But  one  company  is  getting  closer. 

Ford  Motor  Co.  is  recruiting  younger 
and  earlier.  It  interviews  college  freshmen. 
It  offers  job  shadow  programs.  Heck,  it’s 
giving  away  a  snowboard  on  its  recruiting 
site.  Ford,  like  a  lot  of  companies  trying  to 
entice  increasingly  scarce  talent,  realizes 
that  it  has  to  attract  people  early  and  start 
forming  relationships  sooner. 

Many  newspapers  casually  enjoy  the 
invaluable  exposure  that  high-school  news¬ 
papers  give  us.  We  let  them  wither  and  die 
from  budget  cuts,  lack  of  advisors,  or  timid 
principals,  never  connecting  a  defunct  high- 
school  paper  with  a  smaller  talent  pool. 

We  get  a  partial  picture  of  how  impor¬ 
tant  high-school  newspapers  are  from  a 
summertime  survey  the  Freedom  Forum 
commissioned  for  Unity  ’99.  It  advises  us 
to  “Recruit  young:  Most  blacks  (56%) 
said  they  decided  to  go  into  newspaper 
journalism  during  high  school  or  earlier, 
while  the  majority  of  other  journalists  of 
color  decided  in  college  or  later.”  Among 
other  minority  journalists,  40%  of 
Hispanic  Americans  said  they  chose 
newspaper  careers  while  they  were  still  in 
high  school  and  38%  of  Asian  Americans 
said  the  same  thing. 

Further  research  will  show  how  much 
high-school  journalism  influences  nonmi¬ 
nority  journalists.  The  survey,  with  450 
respondents,  tells  us  two  things:  people 
choose  careers  as  early  as  high  school, 
and  exposing  high-school  students  to 
newspapers  can  be  a  powerful  engine  in 
diversifying  our  industry. 

The  Freedom  Forum  is  one  of  several 
industry  organizations  looking  to  leverage 
high-school  journalism.  Many  newspapers 
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do  it,  too.  Traditional  newspaper  recruiting 
usually  doesn’t  address  the  high-school 
dynamic.  Recruiters  go  to  college  campus¬ 
es,  interview  a  lot  of  juniors  and  seniors, 
then  arm-wrestle  each  other  for  the  already 
committed.  Some  recruiters  won’t  inter¬ 
view  younger  students;  some  universities 
won’t  put  them  on  the  interview  schedules. 

While  we  arm-wrestle,  Ford  and  others 
are  at  work  earlier,  expanding  their  talent 
pool  by  nibbling  away  at  ours. 

Munch,  munch,  munch. 

If  newspapers  want  to  have  a  talent  bank 
to  draw  on  in  five,  10,  or  20  years,  they 
have  to  put  something  into  the  bank  now. 
Think  of  high  schools  as  the  depository. 

This  is  how  some  industry  organiza¬ 
tions  are  banking  for  the  future: 

ASNE’s  proposal 

The  American  Society  of  Newspaper 
Editors  (ASNE)  is  polishing  a  proposal 
that  could  plug  some  key  gaps  in  high 
school  recruiting. 

Executive  Director  Scott  Bosley  said 
ASNE  is  trying  to  create  a  program  with 
several  approaches,  but  two  major  initia¬ 
tives.  One  would  be  to  have  newspapers 
provide  training  for  which  high-school 
newspaper  advisers  could  receive  college 
credit.  Bosley  said  ASNE  wants  to  do  this 
“in  a  way  that  increases  the  pipeline  over¬ 
all  but  in  a  way  that  goes  to  the  districts 
that  are  in  the  most  trouble,  which  would 
also  help  us  with  the  diversity  pipeline.” 

The  other  major  initiative,  he  said,  would 
be  a  Web  site  to  help  teachers,  potential  stu¬ 
dents,  advisers,  and  guidance  counselors. 
“We’d  like  to  make  a  very  lively,  timely 
Web  site  that  changes  on  a  regular  basis.  I 
hope  it  even  lets  students  practice  on  the 
Web  in  a  way  that  ties  to  the  currency  of 
news  and  that  doesn’t  just  appeal  to  ink  on 
paper,”  he  said.  The  Web  site  might  also 
have  lesson  plans  for  high-school  teachers. 

NAA’s  grants 

The  Newspaper  Association  of  America 
(NAA)  has  gotten  off  the  ground  this  year 
with  its  fledgling  Young  Publishers  pro¬ 
gram,  which  offers  $3,000  grants  to  high- 
school  newspapers  that  have  closed  or  that 


are  failing.  The  program  unites  NAA.  a 
high  school,  and  a  local  newspaper. 
Portions  of  the  curriculum  were  taken  from 
the  Junior  Achievement  student  company 
program.  After  some  first-year  tweaking, 
the  program  now  has  presses  rolling  for  five 
high  schools,  and  partners  ranging  in  size 
from  The  Battle  Mountain  (Nev.)  Bugle,  a 
weekly,  to  The  Washington  Post. 

“It  was  frustrating,”  said  Michelle 
Duke,  manager  of  diversity  outreach  ser¬ 
vices.  “We  knew  that  it  would  work,  but 
we  had  to  find  the  people  who  were  inter¬ 
ested.  Some  groups  came  to  us  and  want¬ 
ed  to  do  the  program.  They  didn’t  need  the 
money;  they  wanted  people  to  help.  I  hope 
that  the  Junior  Achievement  elements  will 
ring  a  bell  for  the  people  on  the  business 
side  and  bring  them  in.” 

DJNF’s  programs 

The  Dow  Jones  Newspaper  Fund  has 
worked  extensively  with  high-school  stu¬ 
dents  ever  since  a  Washington  teacher 
asked  for  help  in  1967. 

Linda  Waller,  deputy  director  of  the 
fund.  said.  “That  was  just  before  the  Kemer 
Commission  report  came  out  and  said  that 
one  of  the  ways  to  respond  to  this  was  to 
work  —  in  the  language  of  the  day  —  with 
young  Negroes  as  early  as  high  school  to 
interest  them  in  journalism.” 

Last  summer,  485  high-school  students 
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and  college  freshman  published  newspa¬ 
pers  at  Dow  Jones  programs  on  31  col¬ 
lege  campuses  in  17  states.  The  average 
cost  of  running  the  program  was  $200  a 
student.  The  fund  awarded  $1,000  schol¬ 
arships  to  eight  of  the  students. 

“We  don’t  just  want  a  college  to  do 
this,”  Waller  said.  “We  want  a  college  to 
partner  with  local  newspapers  to  get  fund¬ 
ing  and  to  get  people  to  come  in.  That’s 
what  we  like  to  see,  a  collaborative  indus¬ 
try-academy  effort  and  a  community 
effort,  too.  ...  Ideally,  we’d  like  to  put 
money  into  these  things  and  then  move  on 
and  let  people  run  it.  We’re  not  there  yet.” 


These  programs  help,  but  they  are  no 
substitute  for  direct  work  by  more  than 
1,400  newspapers.  Dino  Chiecchi,  assis¬ 
tant  managing  editor  at  the  Tucson 
(Ariz.)  Citizen,  in  addressing  underrepre¬ 
sentation  of  Hispanic  journalists,  said. 
“If  we  don’t  catch  them  when  they’re  in 
high  school,  we’re  not  going  to  get  them 
in  college.  NAA  is  making  some  efforts, 
but  they  can’t  do  it  by  themselves,  and  a 
little  NIE  [Newspapers  In  Education] 
action  won’t  do  it,  either.  Papers  need  to 
be  involved.” 

Newspapers  will  need  to  temper  their 
involvement  with  patience.  Newspapers 


are  masters  of  the  24-hour  turnaround,  but 
that  is  not  a  formula  for  successful  recruit¬ 
ing.  It  takes  years  to  grow  talent  and  bring 
it  to  work,  a  timeline  that  is  more  familiar 
to  other  kinds  of  companies. 

Ford,  for  example. 

What’s  that  munching  sound? 

Maybe  you’d  better  get  over  to  the  high 
school  and  find  out.  ■ 


Grimm,  recruiting  and  development 
editor  at  the  Detroit  Free  Press,  is  a  mem¬ 
ber  of  the  Recruitment  and  Youth  Develop¬ 
ment  group  with  the  Newspaper  Associa¬ 
tion  of  America ’s  Diversity  Committee. 


WEST  VIRGINIA  UNIVERSITY 
DEAN 

PERLEY  ISAAC  REED  SCHOOL  OF  JOURNALISM 


WEST  VIRGINIA  UNIVERSITY  is  seeking  applications  for  or  nominations  of  a  dynamic  leader  for  its  Perley  Isaac  Reed  School  of 
Journalism. 

THE  UNIVERSITY:  West  Virginia  University,  the  state's  primary  land-grant  institution,  is  a  four-year,  Research  I  university.  The  main 
campus  is  located  in  Morgantown  -  http:/AiinNw.morgantown.com  -  regional  campuses  are  Potomac  State  College  (Keyser),  West  Virginia 
University  Institute  of  Technology  (Montgomery),  and  West  Virginia  University  at  Parkersburg.  The  university  community  is  committed  to 
student-centered  priorities,  research,  and  service  to  the  state  and  nation  through  innovation  and  technology.  Information  about  WVU  is 
available  at:  http://www.wvu.edu 

THE  SCHOOL  OF  JOURNALISM,  founded  in  1939,  is  accredited  by  the  Accrediting  Council  on  Education  in  Journalism  and  Mass 
Communication.  It  awards  BSJ  and  MSJ  degrees,  with  interdisciplinary  program  offerings  in  advertising,  broadcast  news,  public  relations, 
and  news-editorial  and  with  an  emphasis  on  professional  ethics  and  responsibility.  The  School  enrolls  nearly  400  undergraduate  and  40 
graduate  majors  and  has  12  full-time  faculty. 

QUALIFICATIONS:  The  Dean  is  the  chief  academic  and  administrative  officer  of  the  School  and  reports  directly  to  the  Provost.  The 
University  seeks  an  individual  who  has  demonstrated  excellence  in  academic  or  professional  media  leadership,  is  committed  to 
establishing  collaborative  relationships,  fosters  an  environment  in  which  the  faculty  and  staff  can  make  a  difference,  and  communicates 
effectively.  Preference  will  be  given  to  candidates  with  exceptional  professional  experience  and/or  an  advanced  degree.  Qualifications  of 
the  successful  candidate  should  include  the  following: 

•  Demonstrated  ability  to  accept  challenges  and  develop  visionary  opportunities  relating  to  the  mission  of  a  diverse  unit  within  a 
comprehensive  land-grant  institution 

•  Proven  skills  in  communication  and  consensus  building 

•  Effective  skills  in  fiscal  responsibility,  budget  management,  and  strategic  planning 

•  Proven  executive  leadership,  including  the  presence,  and  insight  needed  to  effect  change 

•  Commitment  to  shared  decision-making  and  governance 

•  Demonstrated  ability  to  foster  academic  excellence  in  instruction,  research,  and  service 

•  Capability  to  be  an  articulate  advocate  and  spokesperson  for  the  School  as  part  of  a  land-grant  institution;  representing  the  School  in 
the  profession,  and  cultivating  constituent  relationships  (faculty,  staff,  students,  alumni) 

•  Aggressiveness  in  attracting  financial  and  other  support  for  the  School's  mission  and  programs 

•  Demonstrated  commitment  to  diversity  and  social  justice 

SALARY:  Competitive  and  commensurate  with  experience  and  qualifications 
STARTING  DATE:  Position  is  available  July  1,  2000. 

APPLICATION:  West  Virginia  University  is  strongly  committed  to  diversity  and  encourages  applications  and  nominations  from  women 
and  minorities.  Applications  will  be  accepted  until  the  position  is  filled;  however,  preference  will  be  given  to  applications  received  before 
January  7,  2000.  Applications  should  include  a  letter  of  interest,  complete  statement  of  qualifications,  curriculum  vita,  and  the  addresses 
and  telephone  numbers  of  five  references. 

Inquiries,  nominations,  and  applications  should  be  addressed  to: 

Dr.  William  L  Deaton,  Dean 
College  of  Human  Resources  and  Education  and  Chair 
Journalism  Dean  Search  Committee 
802  Allen  Hall,  P.O.  Box  6122,  Morgantown,  WV  26506^122 

Phone:(304)293-5703  Fax:(304)293-7565  E-mail:  wdeaton@wvu.edu 

West  Virginia  University  is  an  Equal  Opportunity  Affirmative  Action  Employer 
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Toronto’s  newspaper  war  sizzles  like  no  oM 


By  Marci  McDonald 


n  the  chic  rooftop 
restaurant  of  the  Royal 
Ontario  Museum  in 
Toronto,  the  black-tie 
crowd  was  giddy  with 
self-congratulatory 
glee.  To  mark  the  first 
birthday  of  The  Na¬ 
tional  Post  —  his 
upscale  Canadian  daily  that  has  set  off  the 
bitterest  circulation  battle  on  the  continent 
—  press  tycoon  Conrad  Black  not  only 
had  hired  a  band  and  one  of  the  city’s  star 
chefs,  but  when  he  took  to  the  mike,  he 
showed  himself  characteristically  unhin¬ 
dered  by  either  modesty  or  mealy- 
mouthed  verbiage. 

“We  have  changed  the  country,”  Black 
thundered  before  a  cheering  assemblage  of 
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Post  staffers,  many  of  them  lured  away 
from  the  paper’s  three  competitors.  The 
Tomnto  Star,  The  Toronto  Sun,  and  its  most 
direct  rival,  the  155-year-old  Globe  and 
Mail.  If  that  claim  was  a  stretch  even  for 
the  hyperbolic  Black,  no  one  would  deny 
that  his  $  100-million-plus  gamble  in 
launching  the  Post  has  irrevocably  shaken 
up  the  Canadian  newspaper  landscape  — 
turning  the  country’s  once-genteel  industry 
into  a  boisterous  free-for-all. 

In  a  nation  where  a  handful  of  powerful 
chains  had  divided  up  the  geographical 
landscape  in  a  series  of  gentlemanly  trade¬ 
offs,  the  year-old  Toronto  newspaper  war 
has  prompted  the  city’s  four  publishers  to 
sling  invectives  at  one  another  with  dis¬ 
tinctly  un-Canadian  abandon.  In  print  and 
public  meetings,  they  have  accused  each 


other  of  everything  from  pumping  up  cir¬ 
culation  numbers  with  a  deluge  of  free 
copies  to  larding  their  pages  with  lurid  dis¬ 
cussions  of  sex.  So  lively  have  their  debates 
become  that  Douglas  Knight,  publisher  of 
The  Toronto  Sun,  quipped  they  were 
declining  further  joint  appearances 
because,  “We’d  performed  more  often  than 
‘The  Three  Tenors.’” 

But  that  didn’t  stop  the  Globe's  boyish 
new  editor,  Richard  Addis,  fresh  from 
Britain’s  newspaper  war,  from  firing  his  o 
own  salvos.  Addressing  an  Ottawa  forum  g 
of  the  Canadian  Association  of  Journalists  z 
in  late  October  after  unveiling  the  Thomson  | 
Corp.’s  newly  redesigned  Globe,  the  5 
Cambridge-educated  Addis  puckishly  put  m 
down  the  Star,  the  country’s  largest  news-  z 
paper,  as  “a  highly  efficient  broadloid  —  2 
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halfway  between  a  broadsheet  and  a 
tabloid.”  Then  he  dismissed  the  second- 
place  Sun.  now  owned  by  the  Montreal- 
based  printing  giant,  Quebecor.  as  “a  good 
tabloid  with  just  enough  information  in  it  to 
prevent  it  from  being  a  comic.”  As  for 
Black’s  Post,  which  is  challenging  the 
Globe  for  third  place  in  Toronto  and  first 
place  nationally,  Addis  branded  it  “obses¬ 
sive”  —  noting  it  had  carried  “133  penis 
stories”  —  and  also  “highly  unreliable.” 

"It’s  wrong  about  nearly  everything,”  he 
said.  To  Post  staffers  in  the  audience,  those 
were  fighting  words.  “If  we’re  so  wrong,” 
shot  back  the  Post's  irate  investigative 
reporter,  Andrew  Macintosh,  "why  are  you 
now  matching  us?” 

As  that  rhetorical  crossfire  underlined, 
ever  since  Black’s  Chicago-based  Holling- 
er  International  Inc.  launched  the  first 
major-market  daily  on  the  continent  since 
Gannett  Co.  Inc.  unveiled  USA  Today  in 
1982,  the  war  for  the  hearts  and  minds  of 
Canadian  newspaper  readers  has  left  feel¬ 
ings  in  the  industry  running  high.  But  with 


the  parent  companies  of  all  four  Toronto 
papers  holding  major  assets  in  the  United 
States  (in  the  Star's  case,  through  its 
romance  novel  subsidiary.  Harlequin 
Enterprises),  the  consequences  of  that  cost¬ 
ly  circulation  battle  have  already  begun  to 
spill  over  the  border,  bruising  American 
shareholders. 

Still,  industry  watchers  seem  to  agree 
that  by  its  very  entry  onto  the  scene,  the 
Post  has  given  continental  newsrooms  a 
salutary  boost:  offering  the  example  of  a 
publisher  who  has  defied  conventional  wis¬ 
dom  to  risk  millions  on  an  upscale,  stylish¬ 
ly  written  daily.  “It’s  a  unique  situation  in 
North  America,  where  you  have  four 
healthy,  well-funded  newspapers  compet¬ 
ing  with  each  other,”  says  John  Miller,  a 
journalism  professor  at  Toronto’s  Ryerson 
Polytechnic  University.  ‘There’s  a  lot  of 
lessons  here  for  newspaper  executives 


everywhere,  including  the  question:  does 
quality  editorial  sell  papersT’ 

Nor  is  the  drama  —  or  cutthroat  compe¬ 
tition  for  readers  and  ads  — 
likely  to  end  soon.  Ac¬ 
cording  to  an  Oct.  29  report 
from  the  Newspaper  Au¬ 
dience  Databank  (NAD- 
bank),  the  only  indepen¬ 
dent  cross-country  tally  of 
Canadian  readership  —  as 
opposed  to  circulation  — 

The  National  Post  has 
established  itself  as  a  solid 
fourth-place  presence  in  the 
Toronto  market,  trailing  the 
Globe's  average  366,000 
weekday  readers  with 
295,900  of  its  own.  In  fact, 
with  the  Star's  weekday 
readership  down  by  8.6% 
and  the  Globe's  down  by  a 
sizable  14%,  the  Post 
appears  to  have  taken  a  substantial  bite  out 
of  both  papers’  traditional  audiences.  And 
across  the  country  in  16 
major  markets,  the  Post  — 
with  a  readership  of 
810,400  compared  to  the 
Globe's  844,700  —  is  chal¬ 
lenging  the  Globe's  status 
as  a  national  institution. 

"We  have  to  recognize 
the  Post  has  not  only  done  a 
pretty  remarkable  job  of 
breaking  into  the  Toronto 
market,”  says  Peter  Swain, 
president  of  Toronto’s 
Media  Buying  Service, 
“but  they’ve  more  than 
delivered  the  numbers  they 
promised.” 

Complicating  the  war,  last  week  the 
Audit  Bureau  of  Circulations  (ABC)  — 
which  the  Globe  dropped 
out  of  in  the  mid- 1 980s  — 
released  its  own  Canadian 
figures.  They  showed  the 
Post  with  a  six-day  aver¬ 
age  paid  circulation  of 
276,353  copies  across  the 
country,  thus  prompting 
Black’s  front-page  head¬ 
line  writers  to  exult: 

“National  Post  now  No.  1 
nationally.” 

Celebrating  the  first 
birthday  of  The  National 
Post  in  Toronto  are 
Conrad  Black  and 
his  wife  Barbara  Amiel. 


A  day  later,  the  Globe  —  which  pulled 
out  of  ABC  in  a  dispute  over  the  definition 
of  paid  circulation  —  struck  back. 

Brandishing  the  paper’s 
own  audit,  showing  it  with 
an  average  six-day  circula¬ 
tion  of  330,679,  Publisher 
and  CEO  Phillip  Crawley, 
another  import  from  the 
British  newspaper  fray, 
challenged  the  Post's 
claim.  “1  don’t  think  276  is 
as  big  as  330,”  Crawley 
says. 

Not  surprisingly,  that 
complex  numbers  game 
has  proved  the  bane  of 
advertisers.  But  Swain,  a 
prominent  media  buyer, 
says  that  even  the 
NADbank  data,  the  only 
reliable  comparison  for 
Canadian  advertisers,  may 
not  provoke  any  immediate  shift  in  ad  dol¬ 
lars.  With  NADbank  currently  conducting 
a  second  Toronto  market  survey,  due  out  in 
March,  all  four  papers  are  still  engaged  in  a 
frenzy  of  editorial  one-upmanship  and 
giveaway  sprees  that  have  seen  as  many  as 
100,000  free  copies  handed  out  in  a  day. 

“We’re  still  in  this  false  period  of  deeply 
discounted  subscription  and  ad  rates,” 
Swain  points  out.  “But  in  the  next  year  or 
so,  people  will  be  having  to  pick  between 
one  paper  and  another.  And  that’s  when 
advertising  dollars  will  follow.”  Ann 
Boden,  president  of  OMD  Canada,  the 
country’s  largest  media  buyer,  agrees.  “I 
don’t  think  there’s  going  to  be  a  major  sig¬ 
nificant  move  of  money  yet.  ...  You  don’t 
put  all  your  money  on  one  survey.” 

Crawley  predicts  the  competition  will 
only  get  more  intense  before  the  final  wins 
and  losses  are  tallied.  “My  view  is  it’s 
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going  to  get  tougher,  hotter,  nastier,”  he 
says.  “The  courtesies,  the  pleasantries,  if 
there  have  been  any,  are  going  to  diminish 
as  time  goes  on.  We’re  heading  into  a  very 
combative  winter.” 

For  industry  veterans,  one  disquieting 
portent  emerged  from  the  NADbank  sur¬ 
vey.  Despite  the  hoopla  and  handouts  by  all 
four  papers,  overall  readership  in  the 
Toronto  market  dropped  by  4.5%.  The 
combined  shock  of  the  newspaper  and  ad 
industries  over  that  finding  had  already 
delayed  the  report’s  release  by  a  month, 
while  an  outside  auditor  reviewed,  and  con¬ 
firmed,  the  data. 

But  Crawley  still  disputes  the  fig¬ 
ures  as  “flawed.”  and  NADbank  has 
launched  another  survey  for  the 
Toronto  market.  In  fact,  for  media 
buyers  such  as  Boden,  the  figures 
seem  so  “counterintuitive”  that  she 
predicts  they’re  unlikely  to  dampen 
advertisers’  enthusiasm,  at  least  for 
now.  But  if  this  trend  continues  a  few 
years,  Boden  cautions,  “then  we’ll 
have  to  think  hard  about  newspapers.” 

Ironically,  this  presumed  decline  in 
readership  comes  when  the  newspa¬ 
per  industry  has  suddenly  found  itself 
the  darling  of  the  advertising  set.  Last 
year,  thanks  in  part  to  the  buzz  from 
the  circulation  fight,  newspapers  out¬ 
stripped  TV,  radio,  and  magazines  as 
the  preferred  national  media  buy. 

“This  has  created  such  excitement,” 
says  Boden,  “that  newspapers  are  top 
of  the  mind  with  a  lot  of  people.” 

For  Canadian  advertisers,  the 
prospect  of  the  war  extending  another 
year  is  hardly  unwelcome  news. 
Already,  all  four  papers  have  spent  an 
estimated  $20  million  in  promotional 
campaigns  and  offered  media  buyers  a 
dazzling  array  of  blandishments.  “In  a 
sense,  this  puts  advertisers  in  the  dri¬ 
ver’s  seat,”  says  Christopher  Doman,  direc¬ 
tor  of  Ottawa’s  Carleton  University  School 
of  Journalism.  “Now,  really,  it’s  come 
down  to  a  fight  between  the  Post  and  the 
Globe's  advertising  departments.” 

At  The  National  Post,  ad  sales  unques¬ 
tionably  hold  the  key  to  survival.  With  a 
slick  postmodern  design  and  an  editorial 
mix  that  manages  to  be  both  intellectual 
and  offbeat,  the  paper  has  won  widespread 
kudos  for  offering  Canadians  a  provocative 
new  voice,  albeit  one  that  serves  up 
unabashed  plugs  for  Black’s  pet  conserva¬ 
tive  causes  —  such  as  tax  cuts  and  other 
features  of  free-market  Thatcherism. 

“The  Post  is  completely  unhesitant  to 
torque  a  story,”  Doman  says.  “I  don’t  mean 
they  fabricate,  but  they  see  themselves  as 
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the  conservative  standard-bearer,  and  they 
go  after  the  issues  they  care  about  hammer 
and  tongs.” 

The  paper’s  worldview  owes  no  small 
amount  to  the  influence  of  Black’s  glam¬ 
orous  second  wife,  Barbara  Amiel,  a  con¬ 
troversial  Canadian  who  was  once  dubbed. 
“Ayn  Rand  in  a  Sonia  Rykiel  sweater.”  At 
The  Toronto  Sun,  Amiel  won  a  reputation 
for  attacking  Ottawa’s  liberal  policies  with 
diatribes  that  might  have  sprung  straight 
from  the  pen  of  her  pal  and  sometime  U.S. 
mentor,  William  F.  Buckley  Jr.  These  days, 
her  wrath  —  as  well  as  that  of  the  Post  — 
is  directed  at  Canada’s  Liberal  Prime 


Minister  Jean  Chretien,  who  intervened 
this  summer  to  block  her  husband  from 
attaining  his  lifelong  dream:  an  appoint¬ 
ment  to  Britain’s  House  of  Lords.  Ever 
since  he  sued  Chretien  over  the  slight,  his 
case  has  provided  readers  of  all  four  papers 
with  months  of  verbal  pyrotechnics. 

But  despite  all  its  dynamism,  the  Post's 
pages  have  remained,  as  Swain  puts  it, 
“more  or  less  advertising  free.”  Initially,  the 
low  ad  ratio  came  from  a  strategy  to  hook 
serious  upmarket  readers.  But.  a  year  later, 
with  ad  linage  still  languishing  at  17%, 
compared  with  the  paper’s  declared  goal  of 
30%,  Publisher  Donald  Babick  admits  the 
heat  is  on  —  not  least  of  all  from  Holling- 
er’s  increasingly  disgruntled  stockholders. 

In  the  first  three  quarters  of  the  year, 


ending  Sept.  30,  the  Post's  losses  totaled 
$37.6  million,  and  they  have  already 
inflicted  damage  on  the  company’s  profits 
and  share  prices.  In  fact,  even  before  the 
release  of  third-quarter  results  last  month. 
Black  warned  the  market  of  impending  dis¬ 
appointment.  Excluding  revenues  from  the 
sale  of  25%  “partnership  units”  in  a  num¬ 
ber  of  his  smaller  Canadian  papers,  net 
earnings  were  nearly  halved,  falling  from 
$55.9  million,  or  46  cents  a  share,  to  $29.7 
million,  or  25  cents  a  share.  As  Robert  J. 
Broadwater,  managing  director  of  New 
York’s  Veronis,  Suhler  &  Associates,  points 
out,  Hollinger  shareholders  “don’t  make 
any  secret  they’re  not  real  happy  with 
the  performance.” 

Asserting  that  the  market  has  under¬ 
valued  his  company.  Black  has  boosted 
his  current  stock  buyback  campaign  by 
an  additional  $100  million,  and  he  also 
has  let  it  be  known  that  he  would  be 
willing  to  sell  off  more  of  his  minor- 
market  Canadian  papers  to  underwrite 
the  debt.  Now,  he  maintains  the  Post 
will  turn  a  profit  by  the  end  of  its  third 
year,  but  some  industry  veterans  re¬ 
main  skeptical.  “Make  that  five  years, 
and  you  might  be  closer  to  the  truth.” 
says  Clarke  Davey,  a  former  publisher 
of  The  Gazette  in  Montreal  and  The 
Ottawa  Citizen. 

Still,  like  others,  Davey  is  convinced 
that  Black  has  both  the  determination 
and  deep-enough  pockets  to  stay  in  the 
game.  After  all.  his  Daily  Telegraph 
took  on  Rupert  Murdoch’s  Times  in 
London’s  protracted  price  war.  And,  as 
an  ardent  student  of  military  history. 
Black  has  never  shrunk  from  a  good 
fight.  In  less  than  three  decades,  he  has 
amassed  a  global  empire  of  75  dailies 
and  309  weekly  and  community  pa¬ 
pers.  In  size  alone,  those  holdings  put 
him  just  behind  Murdoch’s  News 
Corp.  and  Arlington.  Va.-based  Gannett. 

But.  in  Canada,  it  was  Black’s  complex 
takeover  of  the  powerful  century-old 
Southam  chain  five  years  ago  that  galva¬ 
nized  his  critics  into  protesting  the  possi¬ 
bility  that  he  would  monopolize  public 
debate.  With  58  papers  in  his  joint 
Southam-Hollinger  portfolio,  he  enjoys  a 
market  penetration  unimaginable  in  the 
United  States:  ownership  of  52%  of  the 
nation’s  105  dailies  and  control  over 
slightly  more  than  40%  of  its  4.9  million 
circulation.  In  fact,  it  was  Southam’s  net¬ 
work  of  papers  across  the  country  that 
gave  his  National  Post  a  built-in  home- 
delivery  base  in  almost  every  Canadian 
city  except  Toronto. 

But  even  before  his  Southam  takeover, 
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1^1  A  cozy  history 


Black  made  no  secret  of  his  ambition  to 
become  a  player  in  the  country’s  largest 
media  market.  After  repeatedly  failing  to 
persuade  the  former  Sun  Media  group  to 
sell  him  its  controlling  interest  in  the 
Toronto-based  Financial  Post,  he  was 
already  preparing  a  prototype  for  a  new 
national  daily  when  Sun  Media  announced 
an  about-face.  In  a  complicated  exchange 
that  included  Black  handing  over  four 
Southam  papers,  he  not  only  acquired  the 
Financial  Post's  established  business  read¬ 
ership  and  subscriber  base,  but  a  name  for 
his  new  broadsheet. 

The  move  promptly  set  off  panic  in  the 
Canadian  newspaper  industry,  and  a  dizzy¬ 
ing  round  of  wheeling  and  dealing.  Torstar 
Corp.  —  the  only  player  controlling  a  sin¬ 
gle  paper,  The  Tomnto  Star  — promptly 
launched  a  hostile  takeover  attempt  of  the 
Toronto-based  Sun  Media  chain.  Horrified 
by  that  prospect,  and  the  Star's  liberal-lean¬ 
ing  politics.  Sun  Media’s  conservative 
owner-management  group  scrambled  to 
find  a  more  compatible  suitor.  The  result 
was  a  shotgun  marriage  to  Quebecor  — 
founded  by  the  late,  quixotic  Quebec  sepa¬ 
ratist  Pierre  Peladeau  —  which  this  year 
became  the  world’s  largest  global  printer. 

In  the  fallout  from  that  deal.  Sun  Media 
was  obliged  to  sell  Torstar  Corp.  the  four 
southern  Ontario  dailies  it  had  just  acquired 
from  Black.  That  swap  solidified  Torstar’s 
dominance  of  the  rich  Toronto  market,  but 
it  also  produced  at  least  one  bizarre  corpo¬ 
rate  twist.  True  to  Black’s  plan  for  printing 
his  new  daily  at  Southam’s  plants  across 
the  country.  The  Hamilton  Spectator,  now 
owned  by  Torstar,  still  turns  out  one  daily 
run  of  the  rival  National  Post  on  its  presses. 

Despite  that  boost  to  its  bottom  line. 
Torstar,  like  Hollinger,  is  feeling  the  pinch 
from  the  newspaper  war  on  its  profits.  In 
fact,  only  the  populist  Toronto  Sun  seems  to 
be  surviving  the  combat  unscathed. 

For  most  industry  observers,  the  key 
question  is  how  long  Toronto’s  profit- 
minded  Thomson  Corp.  will  let  Black’s 
challenge  to  the  Globe  dent  the  revenues 
of  its  newspaper  group.  In  August,  the 
newspaper  division  noted  in  an  interim 
report  that  its  earnings  had  been  “adverse¬ 
ly  affected”  by  investments  in  the 
Canadian  circulation  war,  but  declined  to 
elaborate.  Those  investments  have  includ¬ 
ed  not  only  the  Globe's  recent  redesign, 
but  its  third  management  shakeup  in  less 
than  two  years. 

"The  Globe  has  gone  through  managing 
editors,”  Doman  says,  “as  if  it  was  a  revolv¬ 
ing  door.”  If  morale  at  the  paper  was  al¬ 
ready  low,  it  plummeted  further  with  the 
news  Thomson  had  not  only  reached  out- 


For  decades,  critics  had  grumbled 
that  a  handful  of  powerful  corpora¬ 
tions  held  a  vicelike  grip  on  the 
Canadian  newspaper  industry.  But  20 
years  ago,  a  deal  between  the  Southam 
and  Thomson  chains  made  clear  just 
what  a  cozy  arrangement  they  shared. 

In  1979,  executives  from  those  corpo¬ 
rations  emerged  from  a  series  of  closed- 
door  negotiations  to  announce  they  were 
handing  each  other  monopolies  in  two 
cities,  one  in  the  west,  the  other  in  the 
east.  In  Ottawa,  the  nation’s  capital, 
Thomson  Corp.  agreed  to  close  the 
Journal,  the  longtime  rival  of  Southam’s 
Ottawa  Citizen.  In  Winnipeg,  Southam 
shuttered  the  Tribune,  the  main  compe¬ 
tition  of  the  Winnipeg  Free  Press,  which 
had  been  acquired  by  Thomson.  The 
news  not  only  sent  shockwaves  through 
newsrooms,  but  also  provoked  a  politi¬ 
cal  uproar.  Within  months,  the  federal 
government  set  up  a  royal  commission 
to  probe  the  country’s  newspaper  own¬ 
ership. 

side  the  paper,  but  outside  the  country,  to 
tap  Addis  as  editor.  “It’s  as  if  The  Nen'  York 
Times  decided  there  was  no  one  in  America 
suitable  to  be  editor.”  Doman  says,  “and 
decided  to  choose  an  Australian.” 

But  what  will  determine  the  Globe's  fate 
may  rest  less  on  Addis’  editorial  prowess 
than  on  how  long  patriarch  Ken  Thomson 
is  prepared  to  foot  the  mounting  bills.  Over 
recent  years,  as  he  transformed  the  family 
business  into  a  $6-billion  information-ser¬ 
vices  colossus,  Thomson  has  shown  no 
qualms  about  dismantling  the  newspaper 
empire  created  by  his  father,  Roy.  Although 
the  company  still  owns  55  dailies,  mainly 
U.S.  papers,  analysts  predict  it  is  only  a 
matter  of  time  until  Thomson  puts  the 
Globe,  too,  up  for  sale.  But  Crawley  scoffs 
at  that  prospect.  “The  Globe  and  Mail  is  the 
jewel  in  the  crown  of  the  Thomson 
empire,”  he  says.  “It’s  the  hometown  paper, 
and  the  Thomson  family  is  watching  this 
drama  from  front-row  seats.  It’s  something 
they  feel  very  passionate  about.” 

In  fact,  Crawley  argues  that  number 
cmnchers  fail  to  understand  Ken  Thom¬ 
son’s  emotional  connection  to  the  Globe. 
“Roy  Thomson  may  have  built  up  the 
empire,  but  it  was  Ken  Thomson  who 
bought  The  Globe  and  Mail','  he  says.  “It 
was  something  he  achieved  that  his  father 
couldn’t.” 

Still.  Clarke  Davey,  once  the  Globe's 
managing  editor,  points  out  that  the  septua- 


In  his  final  1981  report,  Tom  Kent, 
chairman  of  the  commission,  decried 
the  fact  that  corporations  owned  77%  of 
national  newspaper  circulation,  leaving 
only  28  independents.  “This  is  clearly 
and  directly  contrary  to  the  public  inter¬ 
est,”  he  declared,  dubbing  it  “complete¬ 
ly  unacceptable  in  a  free  and  democrat¬ 
ic  society.”  At  the  time,  Kent  urged  the 
government  to  set  limits  on  corporate 
newspaper  control.  Two  decades  later, 
not  only  has  the  legislation  that  he  pro¬ 
posed  never  materialized,  but  corporate 
concentration  has,  if  anything,  soared. 

Now,  although  Thomson  has  largely 
backed  out  of  the  newspaper  business, 
except  for  the  Winnipeg  Free  Press  and 
the  Toronto-based  Globe  and  Mail, 
Southam  and  other  chains  own  93%  of 
Canadian  papers.  In  fact,  through  his 
takeover  of  the  Southam  chain,  Conrad 
Black  now  controls  more  than  half  of 
Canada’s  dailies,  and.  as  of  this  year, 
only  five  Canadian  independents 
remain.  —  Marci  McDonald 


genarian  Thomson’s  heirs  do  not  share  that 
emotional  tie.  “If  Ken  Thomson  were  to 
die,  the  family  commitment  is  not  there,” 
Davey  says.  “I  think  Conrad  would  make 
them  an  offer  they  couldn’t  refuse.” 

Until  then  —  or  until  one  of  the  two 
powerful  corporations  decides  to  throw  in 
the  towel  —  Canadian  readers  can  contin¬ 
ue  to  revel  in  a  war  that  is  pulling  out  all  the 
editorial  stops  to  catch  their  attention. 

At  the  Globe,  which  long  prided  itself  on 
covering  lofty  national  issues  for  the  social 
and  corporate  elite,  the  Post's  penchant  for 
sensationalism  is  blamed  for  the  paper’s 
new  obsession  with  crime  coverage. 

And  the  Post's  taste  for  the  salacious 
appears  to  have  infected  the  family-orient¬ 
ed  Star.  In  September,  to  the  consternation 
of  parents,  the  Star's  “Life”  section  fea¬ 
tured  a  front-page  story  on  vibrators,  com¬ 
plete  with  a  picture  of  a  woman  brandish¬ 
ing  an  armload  of  the  phallic  devices.  For 
Sun  Ihablisher  Knight,  who  once  described 
his  cheeky  tabloid  as  aimed  at  “the  alpha 
male.”  the  other  dailies’  drift  is  making  his 
paper’s  trademark  scantily  clad  Sunshine 
Girl  look  like  “quite  an  innocent  anachro¬ 
nism.”  Marvels  Knight:  “There’s  now 
more  sex  in  a  typical  Star,  Globe,  or 
National  Post  —  which  is  an  interesting 
comment  on  where  this  war  has  gone.”  ■ 


McDonald  is  a  Washington-based  senior 
writer  for  U.S.  News  &  World  Report. 
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newspeople 


Colorado 

David  Buck  to  man¬ 
aging  editor  of  the 
Glenwood  Post  in 
Glenwood  Springs 
from  Sunday  editor. 

Buck  succeeds  Curtis 
Robinson,  now  execu¬ 
tive  editor  of  the  daily. 

Daie  Shruii  to  Sunday  editor  at  the 
Post  from  sports  editor. 

Dennis  Webb  to  associate  editor  from 
business  editor. 


Buck 

G'eo.-vax/  Pc 


Donna  M.  Reed  to 

managing  editor  of  the 

Tampa  Tribune  from  ^ 

deputy  managing  edi- 

tor.  Reed  succeeds  |g||H  s..- 

Bruce  Witwer,  who  pgg^j 

retired  after  a  35-year  vncjaTntxir^. 

newspaper  career. 

David  Kirkman  to  city  operations 
manager  from  circulation  director  at  The 
Herald-Sun  in  Durham.  N.C. 


Maine 

John  W.  Porter  to 

editorial-page  editor  at 
the  Portland  Press 
Herald/Maine  Sunday  ^  ^ 

Telegram  from  editori- 

al  writer  at  the  com- 

bined  operation.  Porter  p,Y!im:i  Prfss 

succeeds  George  Nea- 

voll,  who  retired  in  August.  Porter  had 

served  as  acting  editorial-page  editor 

since  Neavoll’s  departure. 


New  York 

Daren  Mazzucca  to  vice  presi¬ 
dent/advertising  director  of  Parade  mag¬ 
azine  from  publisher  of  Reader’s  Digest 
New  Choices  magazine. 


Ohio  _ 

Benjamin  J.  Marri-  ' 

son  to  editor  of  The  W  1 

Columbus  Dispatch  ■ 
from  managing  editor  ] 

for  news.  Marrison 
succeeds  Michael  F. 

Curtin,  who  will  re-  Marrison 
main  as  president  of  The  Cohjn^tsjs 
the  Dispatch  Printing  ^ 

Co.  and  associate  publisher  of  the 
Dispatch. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  dailj(  newspapers  or 
non-daily  ndtespappr  |iwp& 


Pennsylvania 

Caroline  McCarthy  to  marketing 
director  of  The  Times  Leader  in  Wilkes- 
Barre  from  regional  and  national  adver¬ 
tising  manager. 

Susan  Kahlau  to  the  newly  created 
position  of  new  business  development 
director  of  The  Times  Leader  from  circu¬ 
lation  marketing  manager. 


NI^WRKSftn  &  Associates 
“  Tm.  Marcy  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700 
Fax:  505.820.2900 
E-mail:  info@dlrksvanessen.com 
WWW.  dirksvanessen  .com 


South  Carolina 

Christine  Simmons  to  city  editor  of 
The  Herald  of  Rock  Hill.  She  most 


(Xi'en  \  cm  Essen 


Philip  Murray 
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recently  worked  at  The  Charlotte  (N.C.) 
Observer.  Simmons  will  replace  David 
Milstead.  who  had  been  doubling  as 
business  editor  and  city  editor.  He  will 
continue  to  serve  in  the  former  capacity. 

Virginia 

Mary  Ellin  Arch  to  news  editor  for 
The  Associated  Press  bureau  in 
Richmond  from  editor  of  the  weekly 
“Our  Towns”  section  at  the  Rochester 
(N.Y.)  Democrat  and  Chronicle.  She 
succeeds  Bob  Lewis,  who  has  been 
appointed  AP  statehouse  writer  in 
Richmond. 

Wisconsin 

David  Ferro  to  publisher  of  The  Daily 
News  in  Rhinelander  from  editor  of  the 
weekly  Argus-Courier  in  Petaluma, 
Calif.  Ferro  succeeds  Rodd  Hale,  now 
publisher  of  the  Daily  Advocate  in 
Greenville,  Ohio. 

OBITUARIES . 

Jeffrey  D.  Alderman.  56,  former  editor 
with  The  Associated  Press,  died  Nov.  1 5  of 
cancer.  Alderman  began  at  the  daily 
Holyoke  (Mass.)  Transcript-Telegram 
while  in  college,  and  later  joined  the  AP’s 
Boston  bureau.  In  1968,  he  Joined  the  AP’s 
general  desk  in  New  York,  leaving  in  1 970 
to  write  free-lance  and  work  for  the  News 
Election  Service,  which  oversaw  the  gath¬ 
ering  of  votes  for  AP  and  other  national 
news  media.  Alderman  returned  to  the  AP 
in  1973,  and  in  March  of  that  year  was 
named  energy  editor,  overseeing  coverage 
of  the  worldwide  crisis  during  the  Middle 
East  oil  embargo.  From  1974  to  1977, 
Alderman  was  the  enterprise  editor  of  the 
AP.  Alderman  left  to  Join  ABC  News, 
where  he  worked  for  more  than  20  years, 
creating  the  first  ABC  News  election  exit 
poll  and  developed  tracking  polls  that 
measured  both  political  races  and  social 
trends.  He  served  as  ABC’s  director  of 
polling  until  this  past  June. 


E.xaminer  when  the  HUAC  held  hearings 
in  San  Francisco  in  1957.  Eshleman  was 
subpoenaed.  He  said  he  was  neither  a 
member  of  the  Communist  Party  nor  a 
party  sympathizer,  yet  he  refused  to 
answer  questions  about  his  past  political 
associations,  invoking  his  Fifth  Amend¬ 
ment  right.  Eshleman,  son  of  one-time 
California  Lt.  Gov.  John  M.  Eshleman. 
was  fired  by  the  Examiner.  Friends  and 
associates  claimed  he  was  never  able  to 
work  steadily  again  as  a  reporter  because 
of  an  informal  publisher  blacklist  against 
suspected  Communists.  He  was  apparently 
fired  every  time  his  bosses  found  out  about 
the  hearings.  Eshleman  later  became  editor 
of  several  local  labor  Journals  and  held 
various  leadership  posts  in  the  Northern 
California  Newspaper  Guild. 

Richard  Evans  Harney,  60,  former 
publisher  of  the  weekly  Parke  County 
(Ind.)  Sentinel,  died  Nov.  14  of  cancer. 
Harney  began  his  newspaper  career  as  a 
reporter  and  feature  writer  for  The  Call- 
Leader  in  Elwood.  Ind.  He  later  became 
classified  ad  manager  for  the  paper.  In 
1970,  he  purchased  the  weekly  Rockville 
Tribune.  He  also  owned  the  weekly 
Rockville  Republican,  Kingman  Star,  and 
Clay  County  Today.  In  1973,  he  was 
named  director  of  the  Hoosier  State  Press 
Association,  which  he  also  served  as  pres¬ 
ident  at  another  point  in  his  career. 

George  V.  Higgins.  59,  former  reporter 
for  the  Providence  (R.I.)  Journal  and  The 
Associated  Press,  died  Nov.  6.  Higgins, 
who  would  later  become  a  prosecutor  and 
a  novelist,  began  as  a  Journalist  for  the 
Journal  and  the  AP.  Higgins  wrote  more 
than  25  books,  many  of  them  inspired  by 
the  organized  crime  figures  he  prosecut¬ 
ed.  His  best  seller,  “The  Friends  of  Eddie 
Coyle,”  was  published  in  1972  and  later 
made  into  a  movie.  He  wrote  columns  for 
The  Boston  Herald  American,  The  Boston 
Globe,  and  The  Wall  Street  Journal  from 
1977  to  1985. 


John  M.  “Jack”  Eshleman.  85,  former 
reporter  who  was  allegedly  blacklisted 
after  refusing  to  answer  questions  before 
the  House  Un-American  Activities  Com¬ 
mittee,  died  Nov.  5  from  complications 
following  surgery.  Eshleman  was  working 
as  a  reporter  for  the  San  Francisco 
www.mediainfo.com 


Merritt  Eugene  Messersmith.  75,  long¬ 
time  community  Journalist,  died  Nov.  9. 
Messersmith  was  the  former  editor,  pub¬ 
lisher,  and  owner  of  the  weekly  Riceville 
(Iowa)  Recorder.  The  Recorder  won  68 
state  and  national  awards  while  Messer¬ 
smith  and  his  wife  Bea  owned  the  paper. 


Following  his  retirement  in  1996,  he  con¬ 
tinued  to  cover  local  events. 

Richard  K.  O’Malley,  88,  longtime  for¬ 
eign  correspondent  for  The  Associated 
Press,  died  Nov.  9  of  cancer.  O’Malley  was 
a  U.S.  Navy  correspondent  for  the  AP  dur¬ 
ing  World  War  II  and  was  aboard  the  USS 
Missouri  the  day  the  Japanese  surrendered 
in  Tokyo  Bay.  O’Malley  served  as  a  corre¬ 
spondent  in  Moscow  in  1955,  but  was 
kicked  out  after  seven  months  when  the 
Kremlin  accused  him  of  engaging  in  ille¬ 
gal  currency  transactions.  O’Malley 
denied  the  charge.  He  was  the  AP  bureau 
chief  in  Paris  from  1959-66,  and  served  as 
bureau  chief  in  Denver,  Cyprus,  and 
Germany,  where  he  supervised  the  AP’s 
operations  in  central  Europe.  He  retired  in 
1973.  In  1971,  O’Malley  wrote  a  book, 
titled  “Mile  High  Mile  Deep,”  about  grow¬ 
ing  up  in  Butte,  Mont.,  in  the  192()s. 

David  Osterman.  48,  veteran  sports- 
writer  for  The  Orange  County  (Calif.) 
Register,  died  Nov.  9,  two  weeks  after  he 
underwent  heart-bypass  surgery.  Osterman 
was  sports  editor  at  the  now-defunct  daily 
La  Habra-Brea  (Calif.)  Star-Progress 
before  Joining  the  Register,  where  during 
his  23  years  he  championed  increa.sed  cov¬ 
erage  of  high-school  girls’  athletics. 

AWARDS. . 

William  Raspberry,  a  syndicated 
columnist  with  the  Washington  Post 
Writers  Group,  was  honored  by  Colby 
College  as  the  47th  Elijah  Parish 
Lovejoy  Fellow.  The  Lovejoy  award  is 
named  for  an  Albion,  Maine,  native  and 
Colby  graduate  who  was  killed  in  1837 
while  trying  to  defend  his  abolitionist 
newspaper  in  Alton,  Ill.,  from  a  pro-slav¬ 
ery  mob.  It  honors  an  editor,  reporter,  or 
publisher  who  has  contributed  to  the 
nation’s  Journalistic  achievement.  Rasp¬ 
berry  received  an  honorary  doctorate 
from  Colby  and  provided  the  address  at 
the  Lovejoy  Convocation  Nov.  12.  In  his 
speech.  Raspberry  urged  that  Journalists 
“and  our  editors  will  have  to  rethink  our 
mindless  focus  on  ‘conflict’  as  the  over¬ 
riding  news  value. ...  Of  course,  our  read¬ 
ers  need  to  know  what  has  gone  wrong. 
But  we  also  need  to  get  our  newsrooms 
interested  in  what  works.” 
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Wash.  Post,  NBC  mega-alliance 

CRITIC  KURTZ  CITES  POTENTIAL  CONFLICTS  OF  INTEREST  BY  KARIM  MOSTAFA 


Washingtonpost.News 

week  Interactive  just 
became  a  lot  more 
interactive.  In  forging 
an  alliance  with  the 
Web’s  top  online  news  site  and  one  of  the 
big  three  broadcast  news  outlets,  the 
Washington  Post  Co.  now  has  access  to 
multimedia  content  that  far  exceeds  the 
resources  of  a  daily  newspaper  and  a 
weekly  magazine. 

Announced  last  week,  the  deal  between 
the  Post  Co.  and  NBC  News  is  far-reach¬ 
ing.  The  companies  will  share  news,  tech¬ 
nology,  and  promotional  resources  among 
their  various  properties,  which  include 
MSNBC.com,  MSNBC  Cable,  NBC 
News,  The  Washington  Post,  and  News¬ 
week  magazine. 

As  a  result  of  this  deal.  The  New  York 
Times  lost  an  arrangement  where  its 
reporters  appeared  on  MSNBC’s  pro¬ 
gram,  “The  News  with  Brian  Williams.” 

Christopher  Ma,  executive  editor  of 
Washingtonpost.Newsweek  Interactive, 
would  not  provide  financial  details  on  the 


agreement,  but  said  there  will  be  signifi¬ 
cant  cross  promotion  on  all  the  parties’ 
distribution  channels. 

Ma  said  the  Post  Co.  has  had  explorato¬ 
ry  discussions  with  potential  partners 
throughout  the  year  and  that  focused  dis¬ 
cussions  with  NBC  started  in  July. 

By  early  next  year,  the  companies  will 
launch  Newsweek.MSNBC.com,  replac¬ 
ing  Newsweek.com  and  becoming  the 
exclusive  location  for  Newsweek  editorial 
content  online. 

Editorial  content  from  Newsweek,  The 
Washington  Post,  and  washingtonpost 
.com  will  be  available  on  MSNBC.com. 

Ma  expects  journalists  from  the  Post 
and  Newsweek  to  start  making  appear¬ 
ances  on  NBC  News  and  MSNBC  Cable. 
MSNBC  Cable  also  is  expected  to  broad¬ 
cast  co-branded  segments  based  on  maga¬ 
zine  and  newspaper  reporting. 

Washingtonpost.com  will  remain  an 
independent  site  and  will  continue  its 
headline  distribution  deals  with  other 
Web  sites  such  as  AltaVista.  Local  news 
stories  for  the  Washington  area  will  be 


shared  by  NBC4,  an  NBC-owned  and 
-operated  station,  the  Post,  and  washing- 
tonpost.com.  Details  in  this  area  remain 
to  be  worked  out. 

MSNBC.com,  in  a  constant  battle  with 
CNN.com  to  be  the  No.  1  online  news 
site,  gains  a  substantial  national  magazine 
partner.  Owned  by  Time  Warner,  CNN 
has  content  deals  with  Time  Inc.  publica¬ 
tions  Time  (Newsweek's  big  competitor) 
and  Sports  Illustrated. 

Beyond  the  initial  content  exchanges 
announced  yesterday,  Ma  said,  “a  great 
amount  of  discussion  has  yet  to  occur.” 

Howard  Kurtz,  the  Post's  media 
reporter,  quickly  contributed  his  2  cents  in 
a  story  on  washingtonpost.com;  “Both 
sides  say  they  will  maintain  editorial  inde¬ 
pendence,  but  the  thicket  of  joint  ventures 
and  cross  promotion  raises  questions 
about  potential  conflicts  of  interest.  It 
means,  for  example,  that  the  Post  Co.  is  in 
business  with  a  network  that  is  owned  by 
General  Electric  and  partners  with 
Microsoft,  both  major  companies  covered 
by  the  Post  and  Newsweek."  ■ 


AdOne  buys  franchise  ad  co. 

New  York’s  AdOne  expands  its  stable 
of  services  with  the  acquisition  of  Fran¬ 
chise  Solutions,  to  be  announced  Nov.  22. 
Based  in  Portsmouth,  N.H.,  Franchise 
Solutions  is  the  top  online  site  for  fran¬ 
chiser  advertising. 

The  company’s  Web  site,  franchise 
solutions.com,  will  be  integrated  into 
AdOne’s  ClassifiedWarehouse.com.  Pres¬ 
ident  and  CEO  Brendan  Burns  said 
AdOne  newspaper  affiliates  could  ap¬ 
proach  Franchise  Solutions’  existing 
advertisers  about  advertising  locally,  both 
online  and  in  print. 

Franchise  Solutions  is  the  leading  on¬ 
line  advertising  group  for  franchise  busi¬ 
nesses,  with  175  current  customers  repre¬ 
senting  about  60%  of  the  total  franchise 
market.  Clients  include  7-Eleven,  General 
Nutrition  Centers,  Mail  Boxes  Etc.,  and 
Subway. 

Franchise  Solutions  has  raised  its  rates 
every  quarter  for  the  last  five  years  and 


claims  a  renewal  rate  of  86%. 

Bums  said  Franchise  Solutions  is  a 
profitable  company  with  revenues  in  the 
millions.  He  did  not  disclose  how  much 
AdOne  paid  for  the  firm. 

New  York  Times  takes 
to  TheStreet.com 

The  New  York  Times  Co.  and  The- 
Street.com  announced  last  week  the 
launch  of  a  joint  newsroom  designed  to 
expand  financial  coverage  on  the  compa¬ 
nies’  Web  sites. 

The  joint  newsroom  will  focus  on 
breaking  business  news,  personal  finance, 
and  stock-market  coverage.  The  stories 
will  be  co-branded  and  published  on  both 
The  New  York  Times  on  the  Web  and 
TheStreet.com. 

The  joint  newsroom  is  headed  by  Jack 
Lynch,  assistant  business  news  editor  at 
The  New  York  Times,  and  currently 
includes  six  reporters.  The  two  Web  sites 
previously  exchanged  headlines,  a  deal 


put  in  place  after  the  Times  Co.  invested 
$15  million  in  TheStreet.com  in  February. 

Knight  Bidder  picks  ad  firm 

Knight  Ridder  of  San  Jose,  Calif.,  last 
week  chose  Euro  RSCG  DSW  Partners  to 
launch  a  new  national  campaign  for  the 
company’s  Real  Cities  network.  DSW 
will  primarily  use  offline  media  to  expand 
awareness  and  drive  traffic  to  the  hubs. 
The  campaign  will  also  promote  the  com¬ 
pany’s  new  Internet  division,  Knight- 
Ridder.com.  Billings  were  not  disclosed. 
Newspaper  ads  launched  last  week.  TV, 
outdoor,  radio,  and  online  ads  break  early 
next  year.  DSW’s  clients  include  Iomega, 
Ask  Jeeves,  and  Intel. 

Tribune  invests  in  iExplore 

The  Tribune  Co.’s  Tribune  Ventures 
announced  an  investment  in  iExplore 
Inc.,  a  Chicago-based  online  adventure 
travel  resource.  The  site  is  scheduled  to 
launch  next  year. 
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Thanks  to  our  in-depth  news  coverage, 
we  won  more  awards  last  year  than  any  paper  in  the  state. 

•  Missouri  award  for  Multicultural  journalism.  Special  section  Race  &  Reality. 

•  Colorado  Associated  Press  Awards:  15  out  of  17  first  place  awards. 

•  Colorado  Society  of  Professional  journalists:  22  first  place  winners. 

•  Staff,  first  place,  team  reporting,  Scripps  annual  in-house  awards. 

•  Lou  Kilzer,  first  place,  individual  reporting,  Scripps  annual  in-house  awards. 

•  George  Tanner,  first  place,  headlines,  Scripps  annual  in-house  awards. 

Outstanding  work  in  photo  and  design  makes  the  News  look  good. 

•  Patrick  Davison,  Scripps  Howard  Foundation  National  Photojournalism  award,  portfolio  including 
Undying  Love,  How  We  Pray  and  Super  Bowl. 

•  Patrick  Davison,  Society  for  Newspaper  Design,  Gold  medal  for  Undying  Love. 

•  Photo  editors.  Award  of  Excellence,  Newspaper  editing  division/Single  page  feature  story.  National  Press 
Photographers  Association  Pictures  of  the  Year  competition. 

•  Photo  editors.  Award  of  Excellence,  Newspaper  editing  division/Multiple  page  feature  story.  National  Press 
Photographers  Association  Pictures  of  the  Year  competition. 

•  Steve  Dykes,  first  place.  Sports  action.  The  Atlanta  Photojournalism  seminar. 

Denver  Rocky  Mountain  News 

RockyMountainNews.com 

If  you  want  to  advertise  in  Colorado's  most  award-winning  newspaper,  call  Mark  Wurzer,  VP  of  Advertising,  at  303-892-5234. 


■  EDITORIAL*  EXCELLENCE 


For  our  business  reporters,  the  bottom  line  is  excellence. 

Named  one  of  the  nation's  three  best  business  sections  in  the  225,000  to  350,000  circulation  category. 
Society  of  American  Business  Editors  and  Writers. 

Michele  Conklin,  the  Mort  Margolin  Award  from  the  Daniels  School  of  Business  at  the  University  of 
Denver,  for  outstanding  reporting  about  business  or  the  economy  of  Colorado. 

Rebecca  Cantwell,  The  Cable  Center  Maxwell  Media  Award  for  Reportorial  Enterprise  and  Feature  Writing. 


Our  many  design  awards  prove  that  looks  do  count. 

•  Randall  Roberts,  Paul  Keebler,  Patrick  Davison,  Janet  Reeves-Gold  medal,  Photojournalism/Photo  series, 
Society  for  News  Design.  Undying  Love. 

•  Randall  Roberts,  Paul  Keebler,  Patrick  Davison,  Janet  Reeves-Award  of  excellence.  Special  section  without 
ads.  Society  for  News  Design. 

The  News  has  a  winning  sports  team. 

•  Top  10  Sunday  section.  Top  20  daily  section.  Top  20  special  sections.  Associated  Press  Sports  Editors. 

•  Kevin  Vaughan,  Top  10  sports  enterprise  reporting.  Associated  Press  Sports  Editors. 
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Sportspages.com  scores  daily 

IT  PILES  UP  POINTS  BY  PROVIDING  ACCESS  TO  LOCAL  COLOR  BY  CHARLES  BOWEN 


In  our  ever-more  global 
community,  the  sports  pages 
are  a  stronghold  of  local 
news  and  views.  Hometown 
favorites  top  the  agenda,  of 
course,  but  even  nonlocal  stories 
are  selected  in  terms  of  their 
regional  interest.  And  the  bound¬ 
aries  can  run  right  by  your  front 
window,  with  Cincinnati  Reds 
and  Bengals  fans  to  the  west  of 
you,  Pittsburgh  Pirates  and 
Steelers  fans  to  the  east. 

Knowing  that  this  comfort¬ 
able  regionalism  is  built  into  the 
formula  of  almost  every  modern  news¬ 
paper  enables  you  to  use  assorted  sports 
pages  for  a  unique  insight  into  the  orien¬ 
tation  and  attitudes  of  people  in  various 
localities  all  across  the  country.  And.  of 
course,  if  you’re  in  the  sports  business 
yourself,  being  able  see  what  choices 
and  judgments  your  colleagues  make 
day  in  and  day  out  can  help  you  in 
designing  your  own  pages.  All  you  need 
is  an  informational  summit  from  which 
you  can  view  a  number  of  electronic 
sports  pages  at  one  time. 

Enter  Rich  Johnson’s  Sportspages.com, 
the  Internet’s  digital  reference  room  for 
sports  news  and  columns  from  every  part 
of  the  nation.  Want  to  know  what’s  got 
them  screaming  in  the  stands  in  Mil¬ 
waukee.  Albuquerque,  N.M.,  or  Topeka. 
Kan.?  Need  to  find  local  reporting  on 
football,  basketball,  soccer,  golf,  tennis, 
or  auto  racing?  Need  links  to  related 
broadcasters,  magazine  publishers,  or 
Web  sites?  Here’s  where  to  start. 

To  use  the  resource,  visit  the  site  at 
http://www.sportspages.com  and  scroll 
the  introductory  page,  which  you’ll  find  is 
divided  into  five  major  sections,  each 
linking  to  the  digital  sports  sections  of 
major  newspapers: 

•  Northeast.  Here  are  links  to  online 
sports  reporting  by  papers  in  New  York. 
Washington.  Boston,  Baltimore,  Philadel¬ 
phia,  Pittsburgh,  and  points  in  between. 

•  Midwest.  Check  this  for  links  to  the 
electronic  sports  sections  of  papers  in 
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Minneapolis-St.  Paul,  Cleveland.  Cin¬ 
cinnati,  Detroit,  and  St.  Louis,  as  well  as 
Des  Moines,  Iowa,  Tulsa,  Okla.,  and  other 
cities  in  the  center  of  the  United  States. 

•  West.  Need  sports  reports  from  San 
Francisco,  Los  Angeles.  Seattle,  Phoenix, 
Denver,  Las  Vegas,  or  Honolulu?  Here’s 
where  to  go. 

•  South.  This  is  the  connection  for 
news  from  Atlanta;  Dallas;  New  Orleans; 
Louisville,  Ky.;  Memphis  and  Nashville, 
Tenn.;  Miami,  Tallahassee,  and  Tampa. 
Fla.;  and  elsewhere  in  the  region. 

•  International.  The  sports  links  here 
reach  around  the  globe  from  Britain  to 
Canada,  from  Hong  Kong  to  Sydney. 

Johnson  also  sometimes  redesigns  the 
introductory  screen  for  special  events.  For 
instance,  on  weekends  during  football 
season,  he  often  provides  top-of-the- 
screen  links  to  “notebook”  columns  from 
around  the  country. 

Along  the  left  column  of  the  site, 
Johnson  offers  connections  to  other  sports 
features  and  reporting  elsewhere  on  the 
Web.  Click  on  the  hyperlink  to  “NFL”  and 
reach  a  page  of  related  national  links, 
including  the  National  Football  League’s 
own  home  page,  sites  related  to  the  Super 
Bowl.  NFL  schedules,  and  data  on  injury 
reports,  as  well  as  sites  operated  in  connec¬ 
tion  with  assorted  broadcasters,  including 
CBS,  ESPN,  and  Fox.  The  page  also  has 
links  to  the  home  page  of  each  NFL  team 
and  to  newspapers  in  its  hometown. 

Routinely,  the  site  has  similar  links  to 


1 


sports  topics  such  as  baseball, 
NCAA  football  and  basketball,  the 
National  Basketball  Association, 
the  National  Hockey  League,  golf, 
and  auto  racing.  Elsewhere  on  the 
screen  are  links  to  sports  colum¬ 
nists,  magazines,  and  broadcasters, 
along  with  soccer,  boxing,  horse 
racing,  tennis.  Olympics,  and  relat¬ 
ed  subjects. 

Other  considerations  for  using 
Sportspages.com  in  your  work: 

In  addition  to  the  daily  free 
links,  the  site  offers  a  subscrip¬ 
tion  feature  called  the  Daily  Link 
Service,  a  personalized  collection  of  the  80 
to  100  best  sports  stories  of  the  day,  includ¬ 
ing  personality  profiles,  exclusives,  note¬ 
books.  opinion  pieces,  and  major  issue  cov¬ 
erage.  Johnson  also  has  launched  the  Pro 
Football  Link  Service,  aimed  at  finding  the 
best  story  of  the  day  on  each  pro  team.  See 
the  links  in  the  upper  left  side  of  the  intro¬ 
ductory  page  for  details  and  costs. 

2  For  the  latest  sports  news  in  various 
fields,  scroll  the  introductory  page  to 
see  the  “Breaking  News”  section  in  the  left 
column.  Clicking  the  “Sports”  link  here 
produces  a  page  of  hyperlinked  headlines 
and  their  sources.  The  top  of  the  page  indi¬ 
cates  the  time  of  the  most  recent  update. 
Click  any  headline  to  see  the  full  text  of  the 
story.  Besides  “Sports,”  the  section  also  has 
links  to  breaking  developments  in  “Hard 
News”  and  ‘Technology  News.” 

3  The  introductory  page  also  has  a  link  in 
its  left  column  to  “Journalism  Tools.” 
Click  it  to  reach  Johnson’s  collection  of  ref¬ 
erence  materials  that  are  especially  of  inter¬ 
est  to  sports  writers  and  editors.  Links 
include  those  to  material  online  about  ball¬ 
parks,  teams,  world  sports  calendars,  and 
statistics  books,  as  well  as  general  refer¬ 
ences,  such  as  encyclopedias,  almanacs, 
and  Phonebooks.  ■ 


Bowen  ( charlesbowen®  CompuServe 
.com)  is  a  West  Virginia-based  journalist, 
30-year  newspaper  veteran,  and  host  of 
the  daily  “Internet  News”  syndicated 
radio  show. 
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National  advertising  rose  6%  in  September  linage,  classified 
advertising  increased  5%,  retail  ads  gained  a  mere  1%,  and 
inserts  advanced  10%,  according  to  exclusive  Editor  & 
Publisher/CompeUl\\e  Media  Reporting  monthly  indices. 

Through  the  year’s  first  nine  months,  national  ads  have  shown 
the  most  growth,  8%;  inserts  have  grown  6%;  classified  ads  have 


advanced  4%;  and  retail  ads  have  been  flat  with  0%  growth. 

The  biggest  category  jump  in  September  was  factory  automo¬ 
tive  ads,  up  156%.  Of  this  increase,  58%  was  due  to  domestic  car 
ads;  22%  due  to  domestic  trucks  and  vans;  and  about  19%  due  to 
imported  auto  ads,  says  Chuck  Paul,  CMR  director  of  client  ser¬ 
vices  and  major  accounts  manager.  ■ 


The  September  E&P/CfAR  newspaper  advertising  indices 
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Advertising  Image  In  the  Auto  Dealer  Associations  category  was  lower  in  September  1999  compared  with 
the  same  period  in  1998.  However,  the  year-to-date  volume  remains  very  strong  In  this  category,  as  well  as 
in  the  Factory  Automotive  category.  The  Computers  &  Sottware  and  Corporate/Office/Other  categories  were 
down  in  September,  but  are  still  holding  on  to  year-to-date  gains  compared  with  last  year.  Motion  Pictures 
advertising  linage  was  strong  again  in  September. 


Advertising  linage  in  the  Food  Stores  category  was  very  strong  again  in  September  1999.  The  Consumer 
Electronics.  Drug  Stores,  and  Office  Supply  Stores  categories  continued  to  underperform  relative  to  last 
year.  ROP  linage  in  the  Department  Stores  category  was  relatively  flat  compared  with  the  same  period  last 
year.  The  overall  Retail  ROP  Index  remained  Hat.  as  it  has  for  most  of  the  year. 


Automotive 

Education 

Other  Display  Classitied 


Pre-Printed  Insert  advertising  activity  was  strong  again  in  September  1999  compared  with  the  same  period 
last  year.  The  Computer  Stores  and  Office  Supply  Stares  categories  both  gained  nicely,  advancing  their  pre¬ 
vious  year-to-date  advertising  linage  gains  compared  with  the  previous  year  Building  Materials  and 
Department  Stores  were  the  only  Pre-Printed  Insert  categories  with  linage  losses  In  September. 


September  was  another  very  strong  month  for  the  Display  Classified  categories  compared  with  the  prior- 
year  period,  with  the  exception  of  continued  losses  in  the  Recruitment  category.  The  Automotive  category 
was  again  the  strongest  among  Classified  categories,  adding  nicely  to  previous  year-to-date  linage  gains  in 
this  category.  Overall,  the  display  Classified  ROP  Index  remains  well  above  last  year's  levels. 
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That’s  TMS  Entertainment: 
Unit  renamed  and  restructured 

MOVE  COMES  SEVERAL  MONTHS  AFTER  TRIBUNE  MEDIA  SERVICES  ACQUIRES 
SEVERAL  ENTERTAINMENT  INFORMATION  COMPANIES  BY  DAVE  ASTOR 


Tribune  Media  Services 
(TMS)  has  renamed  and  reor¬ 
ganized  the  unit  that  includes 
its  TV  and  movie  information 
offerings. 

The  unit,  formerly  called  TMS  Data¬ 
base  and  Advertising  Products,  is  now 
known  as  TMS  Entertainment  Products. 

TMS  Vice  President  for  Entertainment 
Products  Barbara  Needleman  said  the  new 
name  “reflects  the  broader  entertainment 
industry  focus”  TMS  has  had  since  Febru¬ 
ary,  when  it  acquired  the  Premier  DataVi- 
sion  movie  showtime  data  provider,  the 
JDTV  cable  TV  guide  publisher,  and  the 
UltimateTV  Web  site.  They  joined  TMS’ 


print  and  online  TV  listings,  Michael  Drescher  will  serve 

print  and  online  TV  advertising  as  senior  strategists  for  TV 

representation  networks,  weath-  products, 

er  forecasts,  and  other  products.  Needleman  said  the  reorgani- 

The  reorganization  includes  zation  will  help  TMS  serve  its 

the  naming  of  three  new  general  current  customers  “as  technolo- 

managers  who  will  report  to  gy  and  markets  change”  and 

Needleman.  John  Kelleher,  for-  “give  us  the  streamlined  struc- 

merly  director  of  database  prod-  >  ture  needed  to  identify,  develop, 

ucts,  is  GM  for  TV  products;  Barbara  Needleman  and  field  new  products  much 

Blane  Newton,  founder  and  CEO  of  Premier  more  quickly  than  in  the  past.” 

Data  Vision,  is  GM  for  movie  products;  and  How  has  the  structure  been  stream- 
Jeff  Rowe,  founder  and  president  of  Ulti-  lined?  Needleman  noted  that  before  the 
mateTV,  will  manage  the  online  TV  and  three  GMs  were  appointed,  responsibili- 
movie  businesses  as  GM  for  online  products,  ties  for  each  area  they  now  head  were 
Also,  JDTV  co-founders  James  and  divided  among  a  number  of  people.  ■ 


Emergency  surgery 
for  ‘Peanuts’  creator 

“Peanuts”  creator  Charles  Schulz  is 
recovering  after  undergoing  emergency 
surgery  for  a  blocked  abdominal  aorta 
Nov.  16. 

The  Santa  Rosa.  Calif.,  resident 
^  ^  had  the  operation  at  Santa  Rosa 

O  Memorial  Hospital,  which  de¬ 
clined  to  provide  information  on 
*_  his  condition. 

But  The  Press  Democrat  of 
Santa  Rosa,  quoting 
Schulz’s  wife,  Jeannie,  | 
said  the  cartoonist  was  I 
“fine”  and  that  he  might  1 
c  remain  in  the  hospital 
for  about  a  week  after 
the  surgery. 

Schulz,  who  turns  77 
on  Nov.  26,  does  his  49- 

year-old  comic  for  more 
,  r,  Wayne  Gretzky 

than  2,600  newspapers 

W  /  worldwide. 

^  A  United  Media  executive  said 
original  “Peanuts”  strips  will  con- 
V  tinue  to  appear  while  Schulz  recu- 
perates. 

“We’re  covered  through  the 
end  of  the  year  and  a  little  beyond 
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that,”  said  Diane  Iselin,  vice  president  of 
corporate  communications. 

—  Dave  Aston 

Gretzky  skates  into 
column  syndication 

United  Media  is  syndicating  a  weekly 
column  by  retired  hockey  legend  Wayne 
Gretzky  that  started  in  Canada’s  The 
National  Post  this  September. 

Gretzky  focuses  on  hockey,  but  also 
uses  the  sport  as  a  springboard  to  discuss 
broader  issues  such  as  parent- 
child  relationships. 

Is  the  feature  ghostwritten? 
“No.  It’s  his  column.  It’s  his 
thoughts,”  replied  United  Exec¬ 
utive  Editor  Robert  Levy,  who 
said  Gretzky  works  with  a 
National  Post  editor  on  the 
feature. 

United  just  began  selling  the 
column,  with  early  clients 
including  The  Denver  Post.  Levy  noted 
that  Canadian  papers  can’t  buy  Gretzky’s 
feature,  because  that  would  be  competi¬ 
tion  for  The  National  Post,  but  added  that 
hockey  is  also  popular  in  the  United 
States. 

“The  column  is  very  easy  to  sell.  All 


you  have  to  do  is  say  his  name,  and  the 
newspaper  either  wants  it  or  not,”  said 
Levy,  comparing  Gretzky’s  fame  to  that  of 
retired  basketball  great  Michael  Jordan. 

Gretzky  —  who  retired  this  spring 
after  stints  with  the  Edmonton  Oilers, 
Los  Angeles  Kings,  St.  Louis  Blues,  and 
New  York  Rangers  —  is  considered  the 
greatest  hockey  player  of  all  time.  He 
holds  61  records,  including  most  points 
for  a  season  and  career.  —  Dave  Astor 

Clark  named  CEO 
of  Web  syndicate 

Kevin  Clark  has  been  named  CEO  of 
ScreamingMedia,  a  Web  syndicator. 

Clark,  39,  is  the  former  chairman  and 
CEO  of  PoppeTyson,  an  interactive  mar¬ 
keting  agency. 

The  New  York-based  ScreamingMedia 
(http://www.screamingmedia.com)  gath¬ 
ers  content  from  hundreds  of  sources, 
including  the  New  York  Times  Syndicate 
and  Reuters,  and  then  distributes  it  to  hun¬ 
dreds  of  Web  sites  a  day. 

Founded  in  1993  by  its  current  presi¬ 
dent,  Alan  Ellman,  ScreamingMedia 
recently  secured  $30  million  in  private 
equity  from  various  investors.  It  employs 
more  than  1 00  people.  —  Dave  Astor 
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First  Mainstream,  latest  Geoman 

WILL  SHIP  FROM  DOVER  TO  DENMARK,  AUGSBURG  TO  AMERICA  BY  JIM  ROSENBERG 


T 


[he  Denver  Post  is  counting  on 
Heidelberg  Web  Systems’  estab¬ 
lished  Mercury  to  print  jobs  that 
include  the  national  edition  of 
the  country’s  biggest  metro 
daily.  Eight  time  zones  away,  Copenhagen’s 
Dansk  Avis  Tryk  will  rely  on  Heidelberg’s 
almost  finished  Mainstream  to  print  some  of 
the  biggest  Danish  dailies. 

Press  sales  at  MAN  Roland, 
Augsburg,  Germany,  and  Westmont, 

Ill.,  reflect  the  same  thing:  single  sites 
printing  multiple  publications. 
Thomson  Newspapers  has  used  simu¬ 
lation  software  to  train  operators  of  its 
new  Uniset  equipment  in  plants  serv¬ 
ing  two  newspaper  clusters.  Most 
recently.  Journal  Register  Co.  bought 
a  Geoman  for  a  greenfield  plant  in  a 
market  where  it  owns  several  titles. 

The  Mercury  is  a  tower  successor 
to  the  venerable  V-series  single-wides 
(with  which  it  can  be  combined)  from  Harris 
Graphics,  a  business  Heidelberg  acquired 
several  years  ago.  The  Mainstream  80  is  a 
high-speed  straight-only  (one-plate-around) 
double-wide  that  borrows  technology  from 
Heidelberg’s  Sunday  press  (E&P,  March  27, 
p.  49).  Both  come  from  the  factories  in 
Durham  and  Dover,  N.H.,  of  the  U.S.  affili¬ 
ate  of  Germany’s  Heidelberger 
Druckmaschinen.  “All  the  Mainstreams  for 
the  immediate  future  will  be  made  here,” 
said  spokesman  Greg  Norris. 

For  most  large  newspapers.  Geoman  rep¬ 
resents  man’s  top-of-the-line  double-width 
offset  press.  A  semicommercial  single-wide, 
the  Uniset  is  built  as  one-around  and 
two-around  models. 

Management  at  the  Post  (printed 
on  Goss  Headliner  Offset  with 
Newsliner  towers)  expects  to  com- 
'  '  plete  installation  of  eight  four-high 
^  Mercury  towers  and  two  JF-35 
^  combination  folders  early  next  year. 
{  ,i  Frank  Dixon.  Post  operations  vice 
president,  cited  the  45,()()0-copy- 
’  per-hour  press’  suitability  for  com¬ 
mercial  work  and  newspapers. 

Press  controls  include  remote  di¬ 
agnostic  links  to  Heidelberg  techni¬ 
cians,  Tele-Color  II  remote  ink  key 
controls,  and  a  gateway  that  con¬ 
verts  data  from  multiple  prepress 
sources  into  coverage  files  for  Tele- 
Color  presets,  explained  Peter  Wal- 


czak.  Heidelberg  technical  sales  specialist. 

Mainstream’s  first  buyer,  Dansk  Avis 
Tryk  (a  Harris/Heidelberg  user  since  1982) 
gets  its  new  press  only  after  Heidelberg  first 
shows  it  at  the  huge  Drupa  trade  show  in 
May.  Norris  said  he  was  unaware  of  plans 
for  a  U.S.  exhibit  of  a  Mainstream  next  year. 
The  press  bound  for  Copenhagen  in  spring 
is  the  prototype  that’s  been  in  testing  in  New 
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Geoman  for  a  Journal  Register  plant  in  Pennsylvania 


Hampshire.  As  a  saleable  product,  it  is  “well 
on  its  way,”  said  Norris.  “It’s  pretty  near 
completion  at  this  point.” 

A  five-high  tower  and  a  four-high  tower 
equipped  with  Heidelberg’s  Contiweb  FD 
flying  pasters  and  JF-255  folder  (designed 
without  the  complexity  required  for  collect 
runs),  Dansk  Avis  Tryk’s  Mainstream  will 
help  meet  what  it  calls  Denmark’s  growing 
demand  for  quality  four-color  newspapers. 

Mainstream’s  one-around  plate  cylinder 
allows  production  of  uneven  paged  sections 
and  two-page  jumps.  The  press  features  a 
gapless  blanket  cylinder  for  quality  printing 
at  up  to  80,000  cph,  with  plate  consumption 
reduced  by  as  much  as  a  half.  The  combina¬ 
tion  of  synchronized  shaftless  drives  and  a 
fifth  printing  level  on  one  tower  will  permit 
the  printer  to  fully  exploit  the  press’  on-the- 
fly  edition-changing  capability. 

Back  in  the  United  States,  Journal  Regis¬ 
ter  Co.  retained  McClier  Corp.  to  study  the 
feasibility  of  combining  production  of  some 
Philadelphia-area  publications,  including 
five  dailies  with  circulations  ranging  from 
less  than  4,000  to  more  than  50.000.  (It  also 
has  a  commercial  printing  operation  in  the 
area.)  While  much  remains  undecided,  the 
company  already  has  selected  a  press  to 
meet  an  operating  target  of  mid- 200 1  for  a 
new,  l(X),000-square-foot  plant. 

The  company’s  growth  in  the  market, 
including  last  year’s  acquisition  of  the 
Goodson  newspapers,  combined  with 


maxed-out  capacity  at  its  thrice-expanded 
plant  in  West  Chester  (where  the  zoning 
board  will  not  allow  its  further  growth,  said 
Executive  Vice  President  and  CFO  Jean 
Clifton),  desire  for  better  color,  streamlined 
operations,  and  improved  distribution 
spurred  the  new-plant  project. 

Its  70,000-cph  shaftless  Geoman  with 
2 1  '/’-inch  cutoff  and  50-inch  web  width  will 
comprise  four  eight-couple  (4/4)  and 
two  five-couple  (1/4)  towers,  eight 
core-driven  CD- 13  pasters,  double 
folding  couple  (2:5:5/2:3:3)  and  sin¬ 
gle-folding  couple  (2:3:3)  jaw  folders, 
and  MAN’S  Pecom  press  controls.  It 
could  operate  as  one  press  printing  up 
to  1 12  pages  or  two  presses  printing 
up  to  64  pages  each,  with  process 
color  outside  and  spot  color  inside. 

Among  other  attributes.  Journal 
Register  Production  Vice  President 
Bill  Higginson  cited  Geoman’s  tool¬ 
less  plate  changing,  turbo  dampening,  and 
split-arm  reels  for  quick  roll  changes  to 
accommodate  varying  page  counts  of  his 
company’s  multiple  morning-cycle  dailies. 

The  Philadelphia-area  cluster’s  biggest 
paper,  the  tabloid  Delaware  County  Daily 
Times,  in  Primos,  will  be  unaffected  by  the 
project  because  its  older  offset  press,  a 
Harris  1650,  “is  perfect  for  the  format  that  is 
produced  there,”  said  Clifton. 

With  the  McClier  study  due  in  a  month  or 
two,  Clifton  said  the  new  plant  will  “clearly” 
have  to  take  over  for  West  Chester,  which 
prints  that  town’s  33.127-circulation  Daily 
Local  News  and  The  Phoenix,  Phoenixville 
(circulation  3,768),  on  a  10-unit  Goss 
Urbanite,  and  likely  also  for  Pottstown, 
which  prints  The  Mercury  on  six  units  of 
Goss  letterpress.  The  biggest  question 
appears  to  be  The  Times  Herald,  in 
Norristown  —  where  21,515  copies  roll  off 
Harris  equipment  similar  to  that  in  Primos. 

The  new  plant  “will  free  up  space  to  ex¬ 
pand  staff  in  West  Chester”  by  converting 
existing  production  areas  to  business  of¬ 
fices,  said  Clifton.  In  the  meantime,  she 
added,  press  crews  at  all  sites  have  managed 
“very  admirable”  work  on  equipment  of 
various  makes,  sizes,  processes  and  ages. 

While  packaging  equipment  decisions 
await  results  of  the  study,  choices  of  page 
data  transmission  and  output  systems  may  be 
postponed,  said  Higginson,  to  take  advantage 
of  “rapid  change  in  that  technology.”  ■ 
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Prepress 

Advertising  Communications  Interna¬ 
tional  Inc.,  Cambridge,  Mass.,  launched  a 
browser-based  Web  site,  adDirect.com,  for 
its  second-generation  system  for  digitally 
delivering  advertising.  A  secure  Web  server 
acts  as  a  clearinghouse  for  ads  sent  using 
either  ACI’s  Windows-based  AdDispatch 
ad  traffic  management  system  or  those  from 
smaller  advertisers  and  agencies  using  its 
recently  upgraded  PC/Mac-based  Ad- 
Director  software. 

Ads  are  automatically  received  and  con¬ 
firmed  by  AdCaster  software  at  publishers’ 
sites.  Through  its  online  interface  to  an 
agency’s  ad  order  system,  the  higher- vol¬ 
ume  AdDispatch  product  is  aware  of  all  ads 
scheduled  for  publication.  Profiles  of  all 
publications  allow  selection  of  the  proper 
delivery  method  for  each  destination 
(directly  over  the  Internet,  via  a  third-party 
such  as  APAdSend,  electronic  bulletin- 
board  service  or  dispatch  delivery  of  hard 
copy).  AdDispatch  also  serves  as  a  central 
site  for  converting  files  to  PDF. 

Upon  matching  an  order  with  approved 
content.  AdDispatch  checks  for  minimum 
required  ad  information  (publication  name, 
first  publication  date,  size)  and  allows  the 
capture  and  inclusion  of  other  descriptions 
and  instructions.  When  ready,  if  a  publisher 
specifies  delivery  via  AdDispatch.  the  prod¬ 
uct  creates,  encrypts,  and  transmits  to  the 
publisher’s  mailbox  in  adDirect.com  a  digi¬ 
tal  envelope  containing  the  ad  and  related 
information.  Depending  on  the  level  of 


automation  required,  the  publisher  uses 
AdCaster  software  or  a  Web  browser  to 
retrieve  and  decrypt  the  digital  envelope, 
extract  its  content,  print  a  job  ticket,  and 
return  a  confirmation  number  to  the  sender. 

Output 

Group  Logic  Inc..  Arlington,  Va.,  re¬ 
leased  version  3.0  of  MassTransit  high¬ 
speed  file-transfer  and  remote-proofing 
software.  It  now  includes;  FTP  client  capa¬ 
bility  for  fully  automated  FTP-compatible 
transfers  (with  automatic  Macintosh  file  en- 
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coding/decoding);  enhanced  hot-folder  in¬ 
terface  to  better  manage  grouped  telecom 
links  from  a  single  server;  a  Windows 
95/98/NT  client;  improved  file-transfer  no¬ 
tification.  status  information,  and  Internet 
connection. 

Also  new  is  MassTransit  3.0  Enterprise 
Server  to  manage  file-transfer  work  flows 
across  multiple  art  departments,  prepress 
and  printing  plants,  and  marketing  groups. 

Autologic  Information  International 
Inc.,  Thousand  Oaks,  Calif.,  brought  sever¬ 
al  new  features  to  the  lat¬ 
est  version  of  its  NT- 
based  APS  Grafix  RIP, 
which  uses  Harlequin’s 
ScriptWorks  PostScript 
interpreter.  With  im¬ 
proved  memory  man¬ 
agement  for  faster 
throughput.  Version  5.1 
supports  PDF  1.2  and 
the  full  range  of 
PostScript  3  operators, 
including  smooth  shad¬ 
ing  and  patterning;  pro¬ 
vides  a  more  efficient 
user  interface;  and  permits  recombination 
of  preseparated  spot-color  jobs  with 
process-color  equivalency  in  an  output 
device’s  color  space  for  screening  and  cali¬ 
brating  spot-color  separations  as  easily  as 
CMYK  separations. 

Pressroom 

Lankford  Engineering  Inc..  Lafayette. 
La.,  introduced  a  programmable  logic  con¬ 
troller-based  paster  control  panel,  designed 
with  input  from  The  Dallas  Morning  Nens, 
where  it  was  first  installed  on  the  poorest- 
performing  paster.  Lankford  said  the  paster 
control  has  70%  fewer  moving  parts  than 
the  unit  it  replaces,  cutting  downtime  and 
need  for  spare  parts.  Parts  it  does  use  are 
widely  available  off-the-shelf  components. 
The  controller  panels  can  be  networked,  use 
a  10'/2-inch  touch  screen  (or  optional  push 
buttons),  and  feature  real-time  diagnostics. 

Graphics  Microsystems  Inc.,  Sunny¬ 
vale.  Calif.,  announced  options  for  its  spec- 
trophotometric  ColorQuick  closed-loop 
color-control  systems  for  web  presses.  Gray 
Balance  Color  Control  is  based  on  spectral 
measurement  and  control  of  the  three-color 
neutral  grays,  as  well  as  solids  and  tints. 
Based  on  L*a*b*  colorimetry,  its  user  inter¬ 
face  provides  fast,  simple  feedback  on  repro¬ 
duction  accuracy.  Running  on  a  Microsoft 
SQL  Server  database.  Advanced  Print 
Analysis  gives  real-time  analysis  of  multiple 


jobs,  across  presses  or  through  time. 

Post-press 

Stepper  Inc..  Olathe.  Kan.,  offers  the 
Big  Stuff  for  automatically  feeding  large, 
often  messy,  pre-stuffed  newspaper  sections 
and  ROPs  of  varied  thickness.  Instead  of 
conventional  vacuum  or  shuttle  plate  mech¬ 
anisms,  the  feeder  uses  Stepper’s  News¬ 
paper  Ridging  Effect  Feed  Mechanism  and 
Advanced  Newspaper  Separator  to  lock  in¬ 
serts  into  jackets  during  movement  and 
reduce  stack  weight  and  surface  friction,  al¬ 
lowing  the  bottom  paper 
to  move  independently 
without  the  rolling,  tear¬ 
ing,  or  bunching  that 
cause  misfeeds  and 
jams. 

Big  Stuff  is  available 
as  a  satellite  feeder  for 
installed  mail-room 
equipment  or  as  a  hop¬ 
per  component  that 
manufacturers  can  add 
to  their  systems. 

Business 

Icanon  Associates  Inc..  Blue  Bell,  Pa., 
installed  version  5.1  upgrades  of  its  Y2K- 
compliant  NEWZware  circulation,  adver¬ 
tising,  and  accounting  software  on  Intel- 
based  Unix  servers,  often  replacing  RISC- 
based  machines,  at  The  Standard  Free¬ 
holder,  Cornwall,  The  Daily  Press,  Tim¬ 
mons,  The  Northern  Nen-s,  Kirkland  Lake, 
The  Obserx’er,  Sarnia,  and  The  Sudbury 
Star,  all  in  Ontario;  The  Western  Star, 
Comer  Brook.  Newfoundland;  and  The 
Daily  Telegram,  Adrian,  Mich. 

Neasi-Weber  International,  North- 
ridge,  Calif.,  has  its  Discus  circulation 
system  running  live  at  the  St.  Petersburg 
(Fla.)  Times  after  an  implementation  of 
less  than  seven  months.  The  paper  already 
relied  on  NWI’s  Admarc  system  for 
advertising  management.  Handling  sin¬ 
gle-copy,  customer-service,  and  distribu¬ 
tion  management,  the  client-server  Discus 
system  at  Florida’s  largest  daily  uses  an 
Oracle  database  running  in  a  Sun  Unix 
environment. 

Earlier  in  the  year,  NWI  licensed  all  three 
of  its  software  systems  —  Admarc,  Discus, 
and  the  Adsert  advertising  preprint  manage¬ 
ment  system  —  to  Halifax  Herald  Ltd.,  in 
Nova  Scotia.  That  deal  was  the  first  to 
include  all  three  NWI  newspaper  systems  at 
the  same  time,  and  the  site  was  the  first  to 
run  all  three  systems  on  a  Sun-Unix  and 
Oracle  client-server  platform. 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http;//www.time-data.com 
Trme  Data  Syndicate  (800)  322-51 01 


AUTOMOTIVE 


WE’LL  DO  the  writing,  you  sell  the 
ads!  Enhance  your  auto  section  and 
your  ad  sales  with  an  in-depth  look 
at  all  the  new  models.  AUTOMOTIVE 
NEWS  2000  New  Car  &  Truck  Preview 
Package.  Complete  specifications 
and  photos.  Contact  the  Automotive 
News  Syndicate. 

Joe  Hanley 

(212)  254-0890,  Fax  (212)  254-7646. 


COLUMNS  AVAILABLE 


Inspirational  advice  inspired  by  the 
mountains  and  meant  for  the  heart." 
‘Mountain  Therapy’  —  A  column  by 
Nancy  Pollard  Dowie  (435)  649-7600 


ENTERTAINMENT 


“Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider’s  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


UPDATE  YOUR  FOOD  SECTION 
with  Low  Carb  Cuisine 
—  a  collection  of  low  carbohydrate 
recipes.  For  more  information  visit: 
http://members.aol.com/bjwaldron 
or  contact  BJWaldron@aol.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate.  PO. 

4433,  Middletown,  NY  1 0941 . 

(91 4)  692-4572,  Fax  (91 4)  692-831 1 1 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


1 999-2000  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa  (727) 
786-5930,  Fax  (516)  379-3812 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


770  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you 
consider  sale  or  purchase  of  a  prop¬ 
erty,  you  should  call  (727)  733-8053  or 
write  Box  3129,  Clearwater  Beach,  FL 
34630. 

No  obligation  of  course. 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW 1 3th  St. ,  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est.  1983,  sells  community, 
suburban,  niche,  daily,  and  weekly 
newspapers,  in  90-120  days.  Phone 
(614)  889-9747.  http://wvwv.jmpc.net 


NEWS  MEN  AND  HENS  will  identify 
with  “Unforgettable  Characters”  by 
Bill  Lynde.  Especially  the  ’’Little  Apples 
in  the  Big  Apple"  and  Lust  in  Bloom” 
profiles.  Order  from  book  stores  @ 
$12.95  using  bar  code  ISBN  1-58151- 
004-7,  or  via  publisher  toll-free. 

1  (800)  895-7323 


NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landmm,  SC  29356 


Leader  in  Sale 
of  Community  t  M 
Newspapers  jjm 

Check  our  References 
(214)  265-9300  Rickenbacher 

Rickenbacher  Media 

6731  Desco  Dr..  Dallas,  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito.  #11,  Montclair,  CA91763 
(909)  626-6440,  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To . . . 
wvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

wvwv.cribb.com 

Owner  Operator  Opportunities, 
terms  negotiable  —  FLORIDA:  Two 
monthly  women’s  magazines.  Island 
resort  magazine;  HAWAII:  Com¬ 
munity  monthly;  CALIFORNIA:  Busi¬ 
ness  bi-monthly,  must  sell:  Mayo 
Communications,  (813)  971-2061 . 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703-2833. 
(512)476-3950 


Specialty  paid  publication  aimed  at 
rapidly  expanding  antique  market. 
Respected,  profitable  product  with 
significant  regional  growth  potential 
for  buyer  with  strong  sales  and  pro¬ 
motion  experience.  This  publication, 
located  on  the  east  coast,  could  be  a 
turnkey  operation  if  desired.  Sales  in 
the  $250,000  to  $500,000  range.  Can 
be  sold  with  or  without  printing  and 
composing  capability  of  present 
owner  who  is  prepared  to  be  highly 
competitive  if  services  and/or  office 
space  are  needed.  Cash  deal  pre¬ 
ferred  but  would  consider  other 
options  from  qualified  buyer. 

Available  immediately. 
Contact: 

Polich  Media 
PO.  Box  506 
NewYork  City,  NY  10021 


FAX  your  adto 
21245a6^  8800 


I 


NEWSPAPER  BROKERS 


‘A  tradition  of  service 

to  community  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  “ 

Bolitho  Media  Service  Cp 

Brokers  “Appraisers  •  Consultants  vlH. 

(580)  421-9600 

RO.  Box  1985  “Ada,  OK  74821-1985  Tom  Bolitho 


NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 
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thousands  of 
publishing  companies 
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400-58^21 
104  E.  main,  SuHe  402, 
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-  Jhn  Hicks 
307-084-9407 
336  US  16  East. 
BafWo,  WY, 
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INDUSTRy  SERVICES 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  240  publications, 
including  60  daily  newspapers.  All  cor¬ 
respondence  and  discussions  are  con¬ 
fidential.  Contact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 

CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLUES 
FOR  SALE 

Contact:  John  Wills 

Phone:  (516)  843-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


Call  US  about  our 
low  contract  rates! 

(888)  825-9149 


MAILROOM 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP) , 
1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


GLOBAL  SINGLEWIDTH  SALES 
Sell/Rebuild  Used  Equipment 
Specializing  in  Goss 
Inventory  Immediately  Available 
Call  (630)  876-9977 
Fax  (630)  876-9972 


Inland  Newspaper  Machinery 
Corporation 


For  a  complete  list  of  presses: 

www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
WWW.  webpresses .  com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  e  Cylinders 
Installation  o  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


CIRCULATION  SERVICES 


III  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 

E-mail:  mns1@metro-news.com 
www.metro-news.com 


III!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS !!!! 
Circulation  Development.  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
WWW.  circulation .  net 


(CMI)  CIRCULATION  MARKETING  INC. 
STILL  #1 

after  47  years  in  door-to-door  sales. 
Contact  Phil  Webb,  Exec.  Senior  VP 
(423)  359-5084 


Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales.  Inc. 

A  Full  Business  Partner  tm 
(877)  540-8754 


BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  2GONC  (800)  776-6397 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  Specialists  In  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art 
predictive  dialer.  We  have  many 
years  of  experience  delivering  Quality 
plus  Quantity  sales!  Phone  (732)  738- 
51 00,  Fax  (732)  738-51 15 

E-mail  JanMont@Earthlink.com 

TELE  DIRECT  MARKETING,  INC. 

(91 2)  226-61 00,  Fax  (91 2)  226-541 4 
“newspaper  telemarketing  experts” 

TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
Phone  (303)  791-3301 
http://www.fakebrains.com 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and  consoles 
for  single  or  double  width  presses. 
Also:  Parallel  drives,  horsepower 
upgrades  or  new  AC  Drive  Con¬ 
versions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
RO.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
denways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


PUBLISHER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential 
Consultants  to  Publishers.  70  years 
combined  industry  experience.  (888) 
41 4-5038  or  minie5382@aol.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need. 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 

Call  1-888-343-0470  for  more  information 


EDITOR  a  PUBLISHER  /  NOVEMBER  20.  1999 


www.mediainfo.com 


IMPORTANT!  Please  tell  us  about  yourself: 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61 .00  off  the 
cover  price! 

Name _ 

E-mail _ 

Company _ 

Address 


City 


State 


M. 


□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 


Signature _ 

District  (X  Colurnbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST  Your  subscription  Is  lax  deductible. 
International  (outside  U.S.  and  Canada):  U.S.  $125  surface.  U.S.  $315  ar 

^  RECYCLED  PAPER 


A.  Your  Business  (Check  Only  Qoe  Category) 

1 .  j  Daily  Newspaper 

7.  J  Graphic  Arts  /  Printing 

2.  j  Weekly  Newspaper 

Service  /  Newspaper 

2a.  -1  Radio  Station 

Supplier 

2b.  j  TV  Stations 

8.  J  News  Service/ Feature 

2c.  j  Cable  TV  Network 

Syndicate 

2d.  J  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  J  Magazine /Other 

Relations 

Publication 

10.  J  Library  /  Federal  /  State 

2e  J  Software  Provider 

and  Local 

3.  jCorp./lnd./Assn. 

Governments 

Buying  Advertising 

1 1 .  J  Education:  Students  / 

Space 

Teachers 

4.  J  Advertising  Agency 

Other  (Please  specify) 

5.  J  Newspaper  Rep. 

B.  Your  Occupation  (Check  Only  (Jus  Category) 

A.  _i  Publisher 

M.  jPR  Mgr. 

B.  J  President 

0.  jProd  Mgr. 

C.  jV  President 

P.  _i  Composing  Mgr. 

D.  J  Editor 

Q.  J  Circulation  Mgr. 

D1.  J Producer 

R.  J  Editorial  Dept. 

D2.  J  Station  Mgr. 

S.  jAdvertising  Dept. 

03.  -iNews  Dir. 

T.  jCirculation  Dept. 

04.  jDir.  New  Media 

V.  J  Production  Dept. 

D5.  J  Content  Dir. 

W.  J  Promotion  Dept. 

06.  J  Webmaster 

X.  J  Freelance  Artist/Writer 

E.  jGeneralMgr. 

Y.  J  Newspaper  Dealer/ 

F.  J  Business  Mgr. 

Distributor 

G.  J  Controller 

Z.  J  Retired 

H.  jAdvertising  Mgr. 

AA.  J  MIS  Mgr. 

1.  jSalesMgr. 

BB.  J  Prepress  Mgr. 

J.  J  Class  Mgr. 

CC.  J  Mailroom  Mgr. 

K.  _i  Research  Mgr. 

Other  (Please  specify) 

L.  J  Promo  Mgr 

i. 


\ 
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HELP  WANTED 


ACADEMIC 


MIAMI  UNIVERSITY’S  JOURNALISM 
program  invites  applications  for  a 
tenure  track  position  at  the  rank  of 
assistant  professor,  beginning 
August  2000.  The  successful  candi¬ 
date  will  join  our  other  journalism 
faculty  in  teaching  240  print  majors 
as  well  as  students  in  public  rela¬ 
tions.  broadcasting  and  English 
education.  The  ideal  candidate  will 
be  able  and  willing  to  teach  courses 
ranging  from  introductory  newswrit¬ 
ing  to  advanced  special-topic 
courses.  Experience  in  print  journal¬ 
ism  is  required.  Experience  in  one  or 
more  of  the  following  areas  is  desira¬ 
ble:  computer-assisted  reporting, 
new  media,  and  undergraduate 
teaching.  Master’s  degree  by  August 
2000  required;  PhD  an  asset  but  not 
required.  Send  application  letter, 
resume,  cv  and  samples  of 
journalistic  or  scholarly  work  to 
Dianne  Sadoff,  Chair  Department  of 
English,  Miami  University,  Oxford, 
OH  45056.  Screening  of  applications 
will  begin  October  15,  1999  and  will 
continue  until  the  position  is  filled. 
Women  and  minorities  encouraged 
to  apply. 

Miami  is  an  EEO/AA  employer. 


THE  E.W.  SCRIPPS  School  of  Jour¬ 
nalism  at  Ohio  University  seeks 
applications  for  two  tenure-track  posi¬ 
tions  at  the  rank  of  assistant  pro¬ 
fessor.  One  requires  expertise  and  pro¬ 
fessional  experience  in  news- 
editorial  and  the  other  In  magazine 
journalism.  Applicants  for  both  posi¬ 
tions  must  have  expertise  in  one  or 
more  of  the  following  areas:  graph¬ 
ics,  information  gathering  interactive 
media;  civic,  business  or  science  writ¬ 
ing;  law,  media  management;  and 
theory.  Ph.D.  with  professional  expe¬ 
rience  or  Master’s  degree  with 
extensive  professional  experience 
desirable.  The  school  offers  courses 
in  five  sequences  (advertising  man¬ 
agement.  broadcast  news,  maga¬ 
zine,  news  editorial,  and  public  rela¬ 
tions  and  confers  Bachelor’s, 
Master’s  and  Doctoral  degrees. 
Salary  range  is  $41  ,(X)0-$43,000. 

Send  letter  of  application,  cur¬ 
riculum/vitae/resume,  evidence  of 
teaching  effectiveness,  and  names, 
addresses  and  phone  numbers  of  at 
least  three  references  to  Marilyn 
Greenwald,  Search  Committee  chair, 
E.W.  Scripps  School  of  Journalism, 
Ohio  University,  Athens,  OH  45701, 
E-mail  Greenwal@ohiou.edu  Review 
of  applicants  will  begin  January  24, 
2000.  Women  and  minorities  are 
especially  encouraged  to  apply. 


FAX  your  ad  to 

212  ♦Sae  ♦8800 


ACADEMIC 


TENURE-TRACK  ASSISTANT 
PROFESSOR 

writing/technology  specialist  to  teach 
a  variety  of  advanced  courses  in  writ¬ 
ing  track.  Expertise  with  industry- 
standard  software  in  desktop  pub¬ 
lishing  and  other  electronic  media. 
Ph.D.  or  commensurate  experience; 
teaching  experience  required.  Lib¬ 
eral  Arts  university  with  strong 
teaching  emphasis;  4  courses  per 
semester.  Contingent  upon  funding 
during  this  budget  period.  Send  let¬ 
ter.  CV,  and  a  one-page  philosophy 
of  teaching,  to  Patricia  B. 
Haberstroh,  Chair,  English,  La  Salle 
University,  1900  W.  OIney  Avenue, 
Philadelphia,  PA  19141.  AA/EOE 


ACCOUNTING 


ALEXANDRIA  NEWSPAPERS,  INC., 
publisher  of  the  Town  Talk,  a 
40,000-1-  daily  in  central  Louisiana, 
has  an  immediate  opening  for  a 
Finance  Director.  College  degree 
required.  CPA  preferred;  equivalent 
experience  will  be  considered.  Will 
be  responsible  for  financials  of  the 
newspaper  and  two  subsidiary  print¬ 
ing  companies.  Will  serve  as  busi¬ 
ness  advisor  to  the  Publisher  and 
CEO  of  all  three  companies.  Must  be 
able  to  provide  analysis  of  business 
trends.  Five  years  newspaper  expe¬ 
rience  preferred.  Must  have  strong 
managerial  abilities.  Salary  based  on 
experience.  Generous  annual  bonus 
and  stock  option  opportunity.  Send 
resume  with  cover  letter  and  salary 
requirements  to  Joy  L.  Williford,  The 
Town  Talk,  PO.  Box  7558,  Alex¬ 
andria,  LA  71306  or  E-mail  to  person- 
nel@thetowntalk.com  Alexandria 
Newspapers,  Inc.,  is  a  division  of 
Central  Newspapers,  Inc.  EOE. 

Drug-free  workplace 


OPERATION 

ACCOUNTING  MANAGER 
The  Chicago  Sun-Times,  a  division  of 
Hollinger  International  Inc.,  is  seeking 
an  Operations  Accounting  Manager. 
Position  oversees  nine  staff  responsi¬ 
ble  for  all  Circulation  and  Advertising 
accounting.  Billing,  A/R  subsidiary 
reconciliations,  month-end  journal 
entries,  weekly  flash  reporting,  cash 
processing,  ABC  reporting,  calculation 
of  contractor  payments  and  adjust¬ 
ments  are  all  performed  by  this  group. 
Accounting  degree  and  a  minimum  of 
six  years  of  experience  required. 
Experience  with  Circulation  and 
Advertising  billing  systems  a  definite 
plus. 

Please  send  resume  and  salary 
requirements  to  Helen  McCarthy,  Chi¬ 
cago  Sun-Times,  401  N.  Wabash  Ave¬ 
nue,  Chicago,  IL  6061 1  or  E-mail  to: 

hmccarthy@suntimes.com 


CLASSIFIED  ADVERTISING  DEADLINES 

ln-(k>luinn  AdvertLsrinenLs:  Tue»ida>  noon  (EST)  for  following  Saturday  issue 
Clas.sUied  Display  :  FYlday  5pm  (EST)  8  days  prior  to  publication 


ACCOUNTING 


MIDWEST  PUBLISHING  COMPANY 
located  in  Zone  5  is  seeking  a  Chief 
Financial  Officer.  The  CFO  will  have 
the  responsibility  to  compile  and  com¬ 
municate  accurate  and  timely  finan¬ 
cial  information,  to  competently  and 
accurately  facilitate  month  end  clos¬ 
ings  for  multiple  publications,  be 
directly  involved  in  cash  flow  plan¬ 
ning  and  the  budgeting  process. 
Minimum  5-1-  years  of  successful 
newspaper  accounting  experience  is 
strongly  preferred,  as  well  as  accoun¬ 
ting  and  credit  department 
supervisory  experience.  Proficiency 
with  applicable  accounting  software 
is  required.  Please  send  your 
resume,  salary  history  and  cover  let¬ 
ter  to  Box  08969,  Editor  &  Publisher. 


ADMINISTRATIVE 


FOOD  SAFETY  COMMUNICATIONS 
SPECIALIST, 

Washington  State  University,  Seattle, 
WA.  Full-time,  Administrative  Pro¬ 
fessional.  Starts  July  1,  2000. 
Responsibilities:  Publicity  on  food 
quality  and  safety.  Required: 
Master’s  degree  and  training  in  jour¬ 
nalism  and  biological  science,  expe¬ 
rience  in  mass  media,  use  word  pro¬ 
cessing,  E-mail  and  Internet. 
Desired:  Ability  to  work  with  news 
media,  legislative  and  public  policy 
issues  related  to  food  systems.  For  com¬ 
plete  responsibilities,  requirements  and 
desired  qualifications,  see  WWW  post¬ 
ing  at  http://cahenews.wsu.edu/ 
safefood.htm  or  contact  Terence 
Day.  Applications:  Screening  begins 
Jan  14,  2000,  continues  until  filled. 
Send  letter  of  application;  resume; 
names,  address,  phone  numbers  of 
three  references  to  Terence  L.  Day, 
WSU,  PO.  Box  646244,  Pullman,  WA 
991 64,  phone  (509)  335-2863, 

fax  (509)  335-2863 
terence@wsu.edu 
EOE/AA/ADA 


THE  CENTER  FOR 

War,  Peace,  and  the  News  Media  is 
seeking  a  Deputy  Director.  The  Cen¬ 
ter,  a  $3  million  endeavor  head¬ 
quartered  at  the  New  York  University 
Department  of  Journalism  and  Mass 
Communication,  is  a  nonpartisan  non¬ 
profit  organization  dedicated  to  sup>- 
porting  journalists  and  news  organi¬ 
zations  in  their  efforts  to  sustain  an 
informed  and  engaged  citizenry.  The 
Deputy  Director  will  oversee  and 
manage  all  current  programs, 
develop  and  implement  new 
initiatives,  and  obtain  funding  for  the 
Center’s  programs.  This  position 
requires  a  background  in  journalistic/ 
media  coverage  of  international 
affairs  and/or  experience  with  media 
assistance  abroad,  managerial  com¬ 
petence,  general  familiarity  with 
international  security  issues,  and 
entrepreneurial  spirit,  and  the  capac¬ 
ity  to  think  critically  about  journalism. 
Send  responses  to  Stephanie  Fidel, 
Isaacson  Miller,  334  Boylston  Street 
#500,  Boston,  MA  02116.  E-mail: 
sfidel@imsearch.com 


ADMINISTRATIVE 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties 
include  develop  curriculum  for  man¬ 
agement  and  editing  training  with 
diversity  emphasis,  recruit  faculty, 
enroll  participants,  evaluations, 
budgeting  and  overall  management. 
Need  background  in  journalism,  staff 
supervision  and  journalism  training, 
strong  communication  skills,  experi¬ 
ence  working  with  different  levels  in 
news  organizations,  and  cross¬ 
media  experience.  Extensive  travel. 
Salary  and  benefits  competitive. 
Send  letter  of  application,  resume 
and  3  references  to  Executive 
Search,  Maynard  Institute  for  Jour¬ 
nalism  Education,  1211  Preservation 
Park  Way,  Oakland,  CA  9461 2. 
www.maynardije.org 


YESSE!  COMMUNICATIONS  Inc., 
a  growing  chain  of  alternative  news¬ 
papers  seeks  a  General  Manager  to 
lead  business  and  sales  operations 
at  Icon,  our  fast-growing  weekly  serv¬ 
ing  Iowa  City  and  Cedar  Rapids.  We 
seek  a  well-organized,  com¬ 
municative  leader  with  media  sales 
experience  to  lead  a  dedicated  staff. 
Send  letter  and  resume  to  Craig 
Hitchcock,  Yesse!  Communications, 
Inc.,  484  Gradle  Road,  Carmel,  IN 
46032,  or  call  him  at  (31 7)  582-0783, 
fax  (317)  582-0799. 


ADVERTISING 


RETAIL  ADVERTISING  SALES 
MANAGER 

The  Atlanta  Journal-Constition  is  seek¬ 
ing  a  career-oriented  Retail  Sales 
Manager  in  the  Major  Accounts 
Group,  managing  a  sales  staff  for  var¬ 
ious  classifications  of  business.  The 
candidate  must  have  a  minimum  of  3- 
5  years  sales  management  experi¬ 
ence  within  the  newspaper  industry, 
excellent  written  and  verbal  pres¬ 
entation  skills,  in-depth  newspaper 
product  knowledge  with  a  successful 
and  verifiable  track  record  in  advertis¬ 
ing  sales  and  sales  management. 
This  candidate  must  have  the  ability 
to  develop  and  motivate  a  sales  staff 
to  accommodate  advertising  sales 
and  linage  goals  to  increase  revenue 
and  market  share.  Degree  in  commu¬ 
nication,  marketing  or  advertising  is 
preferred. 

We  offer  an  attractive  salary  plus 
incentive.  Benefits  include  paid  vaca¬ 
tion,  comprehensive  medical/dental/ 
life  insurance  and  401  (k)  plan. 

To  apply,  please  send  or  fax  resume 
with  cover  letter  to: 

Donjia  Johnson,  fax  (404)  582-7320, 
E-mail  dlejohnson@ajc.com  or  mail  to 
The  Atlanta  Journal-Constitution, 

PO.  Box  4689, 

Atlanta,  GA  30302. 

Conducting  interviews  through 
December  17, 1999. 

No  phone  calls,  please. 


www.mediainfo.com 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Creative,  imaginative,  experienced  pro¬ 
fessional  needed  for  high-quality, 
long-established  East  Coast  daily 
business  newspaper.  Print  advertis¬ 
ing  sales  management  experience 
required:  business-to-business  and 
demographic  sales  skills  necessary. 
Lead,  train,  motivate  and  manage  an 
eight-person  display  and  classified 
staff.  Excellent  compensation,  bene¬ 
fits.  Reply  with  resume,  compensa¬ 
tion  history  to  Box  01103, 

Editor  &  Publisher. 


ELECTRONIC  PUBLISHING 
ACCOUNT  MANAGER 
Infosis  Corp.  seeks  Account  Man¬ 
agers  to  help  integrate  its  unique 
new  electronic  publishing  services 
for  newspaper  clients.  Requires  4 
years  experience  in  newspaper  pre¬ 
press  plus  familiarity  with  WWW  pub¬ 
lishing  tools  and  systems.  Suburban 
Boston  location.  Mature  Pre-IPO 
company.  E-mail  CV  plus  salary  his¬ 
tory  only  to: 

creagh@infosiscorp.com  EOE 

ADVERTISING  MANAGER 
The  Vail  Daily,  a  Colorado  mountain 
7-day  newspaper,  is  looking  for  a 
second  in  command  in  the  advertis¬ 
ing  department.  This  individual 
would  have  direct  supervision  of  our 
outside  sales  reps.  All  display  func¬ 
tion  responsibility.  Hands  on  man¬ 
agement  experience  a  plus.  Send 
resume  and  cover  letter  to  Human 
Resources,  PO.  Box  81,  Vail,  CO 
81658. 


ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Independent  award-winning  com¬ 
munity  weeklies  in  upscale  Long 
Island  suburbs  seek  enthusiastic 
leader  to  energize  our  sales  team. 
Hire,  train,  motivate,  and  SELL.  We 
are  the  class  of  a  crowded  field.  You 
must  have  proven  ability  to  make  us 
stand  out  from  the  crowd!  Top  salary, 
401  (k)  and  MBOs.  Send  resume, 
salary  history  to  Cliff  Richner,  Richner 
Communications,  379  Central  Ave¬ 
nue,  Lawrence,  NY  1 1 559. 

Fax  (516)  569-4942; 

E-mail  Cliff@liherald.com 


RETAIL  ADVERTISING  MANAGER 

The  Daily  News  of  Los  Angeles,  the 
San  Fernando  Valley  newspaper 
(201,000  daily,  213,000  Sunday)  is 
looking  for  a  dynamic  Retail 
Advertising  Manager.  Lead  a  team 
of  highly  motivated  sales  managers 
and  sales  associates  into  the  next 
millennium.  Candidate  must  possess 
excellent  people  skills,  lead  the  team 
in  strategic  initiatives  and  implemen¬ 
tation,  and  possess  strong  sales  and 
leadership  skills. 

The  Daily  News  offers  a  wide  range 
of  benefits  including  a  generous 
salary,  excellent  bonus  program, 
medical,  401  (k)  and  more. 

Send  resume  and  employment  history 
to: 

Paul  Ingegneri 
Advertising  Director 
Daily  News,  RO.  Box  4200, 
Woodland  Hills,  CA91365. 


ADVERTISING 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

Advertising  manager  needed  immedi¬ 
ately  to  lead  growing  department  at  a 
family-owned,  expanding  publishing 
company  located  in  a  modern  building. 
Job  site  is  an  attractive,  smaller  north¬ 
east  recreational  community  near  major 
metropolitan  attractions. 

Company  has  recently  made  a  cluster 
publication  acquisition  and  now  needs  a 
highly-skilled  classified  manager  to  max¬ 
imize  the  growth  potential.  Position 
requires  a  demonstrated  ability  to  lead 
the  classified  department,  sales  and 
sen/ice  as  well  as  manage  the  depart¬ 
ment  information  system. 

A  competitive  salary  and  an  attractive  com¬ 
mission  program  will  provide  solid 
career  advancement.  Excellent  benefits 
and  an  opportunity  to  demonstrate 
ability  in  a  growth  situation. 

Contact:  Polich  Media 
RO.  Box  506 
NewYorkCity,  NY  10021 


RETAIL  ADVERTISING  MANAGER 

Experienced  motivational  leader 
needed  to  guide  sales  staff  into  the 
new  millennium.  Rrefer  some  market¬ 
ing  and  major  account  experience. 
Resume  to: 

M.  Matranga,  advertising  director. 
Daily  Freeman, 

79  Hurley  Avenue,  Kingston,  NY  12401. 

Fax:  (914)331-0366 
E-mail:  Dailyfree@aol.com 


ADVERTISING 


Looking  for  a  New  Ch Ai.EENCiE  in 
Newspaper  Sales? 


Valassis  Communications  has  it. 

If  you  are  a  self-motivated,  creative  sales  person  with 
proven  marketing  &  sales  success  in  the  newspaper 
industry,  we  want  to  talk  to  you. 

VCI  is  partnering  with  the  newspaper  industry  to 
successmlly  increase  their  local  market  share.  Your 
experience" could  be  key  in  expanding  this  opportunity. 

We  offer  a  competitive  salary  +  commission,  bonuses, 
and  benefits  including: 

T  401  (k)  ▼  Profit  Sharing  ▼  Stock  Purchase 

Send  resumes  with  reference  #  CK-1120-EP  to: 


WWASSIS 

▼  communications.  INC. 


Valassis  Communications,  Inc. 
19975  Victor  Parkway 
IJivonia,  MI  48152 
Email:  karaptianc@.valassis.com 


ADVERTISING 


CLASSIFIED  DIRECTOR 
The  Daily  Business  Reviews, 
affiliates  of  American  Lawyer  Media, 
seek  an  experienced  classified 
director.  Excellent  people  skills, 
creativity,  marketing  and  proven 
management  experience  required. 
Direct  sales  groups,  implement  train¬ 
ing  and  motivational  programs  to 
meet  department  goals.  Rrepare 
revenue  analysis  and  forecast.  Com¬ 
petitive  salary/benefits  plus  com¬ 
mission  and  bonus  tied  to  goals.  If 
you're  an  enthusiastic  leader  who 
can  energize  our  sales  team  send 
resume  to  Human  Resources,  Daily 
Business  Reviews,  RO.  Box  01 0580, 
Miami,  FL33101. 


VICE  RRESIDENT  OF  ADVERTISING 

The  Kansas  City  Star  is  accepting 
applications  for  Vice  Rresident  of 
Advertising.  This  key  executive  posi¬ 
tion  provides  leadership  and  direc¬ 
tion  to  a  staff  of  more  than  350  peo¬ 
ple  comprised  of  National,  Retail, 
Classified  and  Online  Advertising: 
Alternate  Delivery  Sales;  and  Ad 
Services  creative  teams. 

Generating  new  revenue,  increasing 
existing  revenue,  growing  market 
share,  controlling  costs,  and  provid¬ 
ing  value-added  services  to  clients 
are  the  primary  accountabilities  of 
this  role.  This  role  also  works 
cooperatively  with  our  Database 
Marketing,  Event  Marketing  and 
Niche  Publishing  operations.  This 
person  will  lead  an  already  outstand¬ 
ing  staff  and  be  responsible  for  help¬ 
ing  them  grow  to  the  next  level  of 
excellence. 

Qualified  candidates  will  have  cur¬ 
rent  advertising  management  expe¬ 
rience  in  a  medium-  to  large-size 
market;  a  successful  history  of 
revenue  growth,  managing  complex 
account  negotiations,  leading  pro¬ 
cess  improvement  initiatives;  and,  a 
demonstrated  ability  to  understand 
and  grow  market  share.  A  track 
record  of  managing  and  developing 
people  is  essential.  Other  critical 
requirements  include  administrative/ 
budget  management  experience: 
ability  to  collaborate  and  maintain 
partnerships  with  production, 
editorial,  and  other  core  business 
units;  and,  the  ability  to  visualize 
needs  of  the  future  and  be  a  catalyst 
for  the  changes  necessary  to  meet 
those  needs. 

We  are  seeking  only  highly-qualified 
candidates.  If  you  are  the  leader  we 
are  seeking,  please  send  your 
resume  and  cover  letter  to: 

Alison  Sheehan,  HR  Director 
The  Kansas  City  Star 
1 729  Grand  Boulevard 
Kansas  City,  MO  641 08 

The  Kansas  City  Star  is  an  Affirma¬ 
tive  Action/Equal  Opportunity 
Employer. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  South 
Dakota’s  largest  community  weekly 
newspaper,  the  award-winning 
Mobridge  Tribune.  Top  pay,  full 
benefit  package.  Call  Larry  Atkinson: 

(800)594-9418 


DISPLAY  ADVERTISING  DIRECTOR 
The  Daily  Business  Reviews, 
affiliates  of  American  Lawyer  Media, 
seek  an  experienced  display  ad 
director.  Demonstrated  communica¬ 
tion  and  sales  skills  a  must.  Must 
train,  direct  and  motivate  a  proven 
high-caliber  sales  team.  An 
energetic,  self-directed  person  who 
can  handle  multiple  priorities,  and 
thrive  in  a  fast-paced  and  com¬ 
petitive  environment  will  work  well 
with  us.  Competitive  salary/benefits, 
plus  commission  and  bonus  tied  to 
goals  and  budget.  Send  resume  to 
Human  Resources,  Daily  Business 
Reviews,  RO.  Box  010580,  Miami, 
FL33101. 


WORK  AT  A  TOP 
NEWSPAPER  LIVE  IN  THE 
SPECTACULAR  PACIFIC 
NORTHWEST 

If  you  are  looking  for  a  challenging, 
well-compensated  position  at  an 
award-winning  Top  25-market  daily 
newspaper,  plus  you  would  enjoy  liv¬ 
ing  in  one  of  the  best  recreation 
areas  in  the  country,  you’ll  want  to 
consider  this  opening. 

The  Oregonian,  the  Northwest’s 
largest  daily  newspaper,  located  in 
cosmopolitan  Portland,  Oregon,  but 
only  an  hour  away  from  the  magnifi¬ 
cent  Cascade  mountains  or  the 
rugged  Pacific  coast,  is  seeking  an 
experienced  sales  manager  to  lead 
and  develop  our  50-person  classified 
call  center. 

You  would  be  managing  in  a  com¬ 
pany  that  prides  itself  on  valuing 
employees  and  the  positive  morale 
that  produces.  The  Customer  Sales 
Manager  develops  and  implements 
sales  incentives  to  meet  goals,  pro¬ 
vides  for  effective  training,  monitors 
and  coaches  performance,  and  effi¬ 
ciently  staffs  a  high-volume  classified 
call  center. 

The  position  requires  the  ability  to 
interpret  call  management  data  and 
ad  entry  system  reports,  excellent 
verbal  and  written  communication 
skills,  PC  proficiency,  and  proven 
organizational  and  time- 
management  skills.  We  are  looking 
for  someone  with  two  years  of  sales 
and  call  center  management  or 
supervisory  experience.  A  college 
degree  is  preferred. 

Qualified  applicants  should  submit 
cover  letter  with  salary  needs  and 
resume  by  December  6, 1 999  to: 

The  Oregonian 

Human  Resources  Department 
1320  SW  Broadway 
Portland,  OR  97201 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

Award  winning  family-owned  daily 
newspaper  (28,000  circulation)  in 
northeast  Illinois  is  seeking  a  leader 
for  its  retail  advertising  department. 

We  are  looking  for  someone  with  a 
proven  track  record  of  increasing 
sales.  The  successful  applicant  must 
be  able  to  motivate  and  lead  by 
example.  Experience  in  developing 
and  implementing  successful  sales 
campaigns  is  required. 

The  Journal  has  a  record  of  revenue 
growth,  and  the  right  person  for  this 
position  will  bring  fresh  ideas  and 
leadership  to  a  staff  prepared  for  suc¬ 
cess. 

Duties  include  supervision  of  outside 
account  executives,  handling  of 
major  accounts,  coordination  of 
special  sections  and  promotions,  set¬ 
ting  and  achieving  monthly  revenue 
goals,  conducting  weekly  sales  meet¬ 
ings,  recruitment  and  interviewing  for 
new  team  members,  along  with  on- 
the-job  staff  training. 

Competitive  compensation  package 
includes  bonus  and  good  fringe 
benefits.  If  you  have  a  proven  record 
of  personal  sales  achievements,  as 
well  as  leading  others  to  the  same, 
send  resume,  salary  requirements 
and  cover  letter  to: 

Human  Resources 

The  Daily  Journal 

8  Dearborn  Square 

Kankakee,  IL  60901 


NATIONAL  ADVERTISING  SALES 
MANAGER 

The  Naples  Daily  News,  a  Scripps 
Howard  newspaper  is  looking  for  an 
experienced  National  Advertising 
Sales  Manager.  The  ideal  candidate 
must  be  an  energetic  self-starter  who 
can  handle  responsibility  in  a  fast 
paced  sales  environment.  Must  have 
prior  daily  newspaper  experience 
dealing  with  major  national  advertis¬ 
ing  agencies.  Please  send  resume 
and  cover  letter  with  position  title 
and  salary  requirements  in  con¬ 
fidence  to: 

J.  Patrick  Berling, 

Director  of  Sales  &  Marketing 
Naples  Daily  News 
1 075  Central  Avenue 
Naples,  FL34102 

EOE/Drug  Free 


Your  communication 
link  to  the  newspaper 
industry  every 
week  since  1 884. 


ADVERTISING 


THE  HOBBS  NEWS-SUN 
located  in  southeast  New  Mexico,  is 
looking  for  an  aggressive,  motivated 
advertising  manager.  Must  have  two 
years  management  experience  with 
a  strong  sales  background. Salary 
plus  bonus  plan. 

To  apply,  send  a  resume  to: 

The  Hobbs  News-Sun 
Attn:  Kathi  Bearden 
PO.  Box  850 
Hobbs,  NM  88240 

Or  E-mail: 

bearden@leaconet.com 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Asian  Wall  Street  Journal  seeks 
a  graphic  artist  to  work  in  its  news 
department  in  Hong  Kong.  This 
person  will  join  a  small  graphics 
team  that  works  closely  with  editors 
and  reporters  to  come  up  with 
creative  ways  to  illustrate  news 
stories.  He  or  she  will  also  be 
involved  in  laying  our  parts  of  the 
daily  paper  as  well  as  special  sec¬ 
tions.  The  successful  candidate  must 
have  experience  with  pagination,  a 
thorough  knowledge  of  QuarkX¬ 
Press,  Adobe  Illustrator  and  Adobe 
Photoshop,  and  at  least  two  years  of 
experience  working  with  newspapers 
or  magazines.  Familiarity  or  experi¬ 
ence  with  Asia  is  a  plus.  Applicants 
should  send  resumes  and  portfolios 
to  Peter  Stein,  managing  editor.  The 
Asian  Wall  Street  Journal,  GPO  Box 
9825,  Wanchai,  Hong  Kong. 

Fax  (Oil)  852-2834-5291 


METRO  NEWSPAPER 
Ad  Creative  department  is  seeking 
experienced  art  director  to  supervise 
downtown  staff  and  assist  in  new  pro¬ 
ject  development,  ad  production  and 
design  of  full-color  sales  support 
materials.  Previous  newspaper  expe¬ 
rience  a  plus,  print  media  back¬ 
ground  required.  At  least  five  years  of 
managerial/supervisory  experience. 
Knowledge  of  Macintosh-based 
design  programs,  including  QuarkX¬ 
Press,  Photoshop  and  Illustrator 
Active  participation  in  creative  groups 
and  organizations.  Extensive  awards 
background.  Presentation  skills. 
Copy  writing  skills.  Strategic  planning 
experience.  Send  resume  and  at 
least  three  non-returnable  samples  to 
Alice  Murray,  ad  creative  manager, 
AJC,  72  Marietta  Street  NW,  Atlanta, 
GA  30303. 


PHILADELPHIA  NEWSWEEKLY 
seeks  talented  designer  with  3-5 
years  experience  and  excellent 
desktop  publishing  skills  to  produce 
award-winning  editorial  pages  and 
manage  design  staff.  Competitive 
salary.  Send  resume  and  five  non- 
returnable  design  examples  to  David 
Warner,  Philadelphia  City  Paper,  123 
Chestnut  Street,  Philadelphia,  PA 
19106. 


ART/GRAPHICS 


THE  (BATON  ROUGE)  ADVOCATE, 
a  100,000  circulation  daily,  is  seek¬ 
ing  an  Information  Graphics/Design 
person  for  our  newsroom.  The  job 
requires  a  proven  ability  to  recognize 
and  develop  graphic  opportunities 
from  a  variety  of  news  and  feature 
stories;  an  ability  to  create  informa¬ 
tion  graphics  including  charts  and 
maps:  Macintosh  skills,  particularly 
in  Freehand,  Photoshop,  QuarkX¬ 
Press  and  Word;  and  an  ability  to 
work  well  with  other  people.  A  jour¬ 
nalism  background  is  required.  An 
artistic  background  is  helpful.  Hours 
and  work  schedule  will  be 
determined.  Salary  is  commensurate 
with  experience.  Mail  resume  to 
Human  Resources,  The  Advocate, 
PO.  Box  588,  Baton  Rouge,  LA 
70821. 


THE  PATRIOT-NEWS 
a  mid-size  daily  in  Central  PA  has  an 
opening  for  a  full-time  page 
designer/illustrator.  We  design 
feature  fronts,  help  with  news  covers 
and  create  maps  and  graphics. 
You'll  need  to  know  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
The  job  requires  some  weekend  and 
night  work.  Good  pay  and  benefits  in 
a  growing  city,  just  a  short  drive  from 
Philly,  Washington  and  NY.  Send 
resumes  to  Gerald  Dubs,  The 
Patriot-News,  PO.  Box  2264,  Har¬ 
risburg,  PA  17105. 


CIRCULATION 


DISTRIBUTION  MANAGER 

The  Herald,  a  32,000  circulation 
McClatchy-owned  newspaper  in 
Rock  Hill,  SC  has  an  immediate 
opening  for  a  Night  Distribution 
Manager.  Previous  supervisory  expie- 
rience  required.  Experience  with 
Harris  inserting  equipment  a  plus. 
Competitive  salary  and  benefits 
package.  Please  send  resume, 
salary  requirements  and  references 
to  Production  Director,  The  Herald, 
PO.  Box  11707,  Rock  Hill,  SC  29730 
or  fax  (803)  909-4202.  EOE 


CIRCULATION 
DISTRICT  MANAGER 

Seven-day  local  100,000-1-  newspa¬ 
per  in  Zone  4  has  a  great  opportunity 
for  an  experienced  circulator.  The 
candidates  we  seek  has  strong 
home  delivery  experience  to  develop 
and  implement  appropriate  controls 
to  maximize  sales  and  service. 

The  ideal  candidate  will  have  a  min¬ 
imum  of  one  year’s  circulation  man¬ 
agement  experience  and  a  desire  to 
join  a  company  that  provides 
unlimited  career  growth  potential. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuals  should  send  their  resume 
and  salary  requirements  to  The 
Mobile  Register,  Attn;  Human 
Resources,  RO.  Box  2488,  Mobile, 
AL  36652-2488. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
The  Bucks  County  Courier  Times 
(70,000  AM),  Levittown,  PA,  is  seek¬ 
ing  a  qualified  candidate  to  drive 
home  delivery  sales  and  continue 
our  record  of  excellent  service.  This 
is  the  number  two  position  in  the 
department,  responsible  for  4 
supervisors,  30  district  managers 
and  over  1 ,000  carriers. 

The  ideal  candidate  will  have  circula¬ 
tion  management  experience,  pre¬ 
ferably  with  youth  carriers  at  a  morn¬ 
ing  paper,  excellent  people  skills, 
and  a  successful  record  as  a 
motivator  and  creative  thinker. 

Send  resume  and  cover  letter,  includ¬ 
ing  salary  requirements.  Your  inquiry 
will  be  kept  confidential. 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  13 
Levittown,  PA  1 9057 
Fax:  (215)949-4177 

CIRCULATION  ANALYST 

The  Chicago  Tribune,  the  #1  news¬ 
paper  source  in  Chicago  and  the 
Midwest  and  a  progressive  leader  in 
the  information  industry,  is  seeking  a 
Circulation  Analyst. 

Responsibilities  include  coordinating 
the  planning,  analysis,  implementa¬ 
tion,  reporting  and  enhancement  of 
specifically  assigned  circulation 
related  projects  within  the  depart¬ 
ment.  This  includes  Audit  Bureau  of 
Circulation  reporting  and  analysis, 
circulation  trend  analysis,  discount 
analysis,  projections  and  more. 
Responsibilities  include  assisting  in 
the  strategic  and  operational  plan¬ 
ning  process  by  projecting  circula¬ 
tion  trends  and  utilizing  models  to 
develop  targets/objectives.  This  posi¬ 
tion  will  also  develop,  monitor,  report 
and  analyze  circulation  projections 
and  report  to  management  on 
circulation  trends.  Qualifications: 
Undergraduate  degree  in  business 
or  Mathematics,  graduate  degree  a 
plus.  Three  to  five  years  of  newspa¬ 
per  work  experience  or  a  related 
field,  concentrating  in  planning  and 
analysis.  Candidate  should  have 
strong  skills  in  data  manipulation 
and  interpretation  and  knowledge  of 
statistics.  In  exchange  for  your  skills 
and  experience  we  offer  a  com¬ 
petitive  salary  and  benefits  package 
and  the  opportunity  to  be  part  of  a 
successful  team.  No  Relocation 
Offered.  Please  send  your  resume 
with  salary  history  to: 

Chicago  Tribune 
Human  Resources 
Attn:  SB-CA 
777  W.  Chicago  Avenue 
Chicago,  IL  60610 
Fax:(312)222-9317 
E-mail:  Sbeyer@tribune.com 
No  phone  calls,  please 
EOE 


CIRCULATION 


HOME  DELIVERY  MANAGER 

The  Daily  Times,  a  branch  of  The 
Thomson  Chesapeake  Newspaper 
Group  located  on  Maryland's  Eastern 
Shore  is  looking  for  the  right  person  to 
manage  the  Home  Delivery  Depart¬ 
ment  (Daily  and  Sunday).  The  ideal 
candidate  will  have  a  minimum  of  2  to 
3  years  of  successful  experience  in  the 
home  delivery  department  and  the 
ability  to  lead  and  work  in  a  team 
environment. 

Send  all  resumes  to: 

Attn:  Human  Resources 
The  Daily  Times 
1 1 5  E.  Carroll  Street, 

Salisbury,  MD21801. 


CIRCULATION  MANAGER 
The  Opelika-Auburn  News,  a  15,000 
circulation  daily  located  near  Auburn 
University,  seeks  a  sales  and  market¬ 
ing  pro  with  a  strong  track  record  of 
home  delivery  and  single  copy 
growth.  The  ideal  candidate  will  also 
be  innovative  and  have  strong  man¬ 
agement  skills.  We  offer  a  com¬ 
petitive  salary  and  benefits  and  the 
opportunity  to  grow  with  a  prog¬ 
ressive  newspaper.  Send  cover  letter 
and  resume  to: 

Graham  Annett,  Publisher 
Opelika-Auburn  News 
3505  Pepperell  Parkway 
Opelika,  AL  36801 


CIRCULATION  DIRECTOR 

The  Sarasota  Herald-Tribune,  the 
largest  daily  newspaper  in  the  New 
York  Times  Regional  Newspaper 
Group  at  100,000-plus,  is  looking  for 
an  experienced  individual  to  lead  it's 
circulation  operation.  The  newspa¬ 
per’s  market  area  includes  com¬ 
munities  of  Sarasota,  Venice, 
Manatee,  Englewood  and  Pt. 
Charlotte,  all  located  on  the  Florida’s 
Gulf  Coast. 

The  qualified  individual  will  have  a 
minimum  of  5  years  experience  in 
newspaper  circulation  management, 
preferably  as  the  top  circulation 
executive  at  a  large  daily.  Must  be  a 
“hands-on”  leader  in  a  very  com¬ 
petitive  arena  and  an  innovator  who 
can  implement  successful,  non- 
traditional  programs  designed  to 
improve  growth  in  circulation  num¬ 
bers. 

We  offer  a  very  comprehensive 
package  of  salary,  bonus  and  flexi¬ 
ble  benefits  second  to  none  in  the 
industry. 

Qualified  candidates  should  send  a 
letter  of  interest  and  current  resume 
to: 

HUMAN  RESOURCES 
Herald-Tribune 
RO.  Box  1719 
Sarascta,  FL  34230 

NO  PHONE  CALLS,  PLEASE! 


EDITORIAL 


—  ENTERTAINMENT  REPORTER  — 
Afternoon  daily  seeks  aggressive 
reporter  for  entertainment,  GA 
features.  Cover  local  scene,  popular 
music,  film,  popular  culture.  Up  to 
two  years  feature  writing  experience. 
Send  resume,  five  clips  to  Tabitha  J. 
Lacy,  Birmingham  Post-Herald,  RO. 
Box  2553,  Birmingham,  AL  35202. 


A  CALL  TO  COPY  EDITORS: 
We’re  looking  for  two  word  pros  to 
fill  vacancies  on  our  local  news  and 
sports  copy  desks.  If  you  have  some 
daily  newspaper  experience,  if  you 
get  a  charge  out  of  making  sure 
copy  is  squeaky  clean  and  if  you  con¬ 
sider  copy  editors  to  be  the  true 
advocates  for  readers,  then  contact 
us.  Send  your  resume  and  tear 
sheets  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers.  RO.  Box 
4915,  Syracuse,  NY  13221.  For  fur¬ 
ther  information,  call  (315)  470-6082  or 
E-mail:  rsullivan@syracuse.com 


ARTS  REPORTER/CRITIC 

The  Star  Tribune  in  Minneapolis/St. 
Paul  is  seeking  a  first-rate  reporter/ 
critic  to  cover  the  lively  performing 
arts  scene  in  the  twin  cities.  Empha¬ 
sis  is  on  dance  and  small  theater  but 
includes  some  general  assignment. 
Must  have  experience  as  a  critic  and 
expertise  in  the  performing  arts. 
Must  have  passion  and  creativity  to 
produce  a  fabulous  story  list  and  com¬ 
municate  clearly,  accurately  and 
boldly  about  the  performing  arts.  The 
Star  Tribune,  an  equal  opportunity 
employer,  is  owned  by  McClatchy 
Newspapers  of  Sacramento,  CA.  It  is 
the  14th  largest  daily  paper  in  the 
country  with  a  circulation  of  410,564 
and  the  1 2th  largest  Sunday  paper  at 
675,528.  Send  letter,  resume  and 
clips  to  Brenda  Rotherham, 
newsroom  recruiter.  Star  Tribune, 
425  Portland  Avenue,  Minneapolis, 
MN  55488.  Apply  by  Friday,  Dec.  3. 


ASSISTANT  CITY  EDITOR 

The  Tucson  Citizen  is  seeking  a 
night  assistant  city  editor  with  at 
least  five  years  of  newspaper  experi¬ 
ence  who  can  help  make  good 
stories  better,  be  decisive  on 
deadline,  take  on  special  projects 
and  assist  in  the  professional  devel¬ 
opment  of  reporters.  Management 
experience  is  a  plus,  but  not  man¬ 
datory.  The  candidate  must  have 
solid  news  judgment,  a  refined  writ¬ 
ing  technique  and  the  ability  to  work 
quickly.  Please  send  resume,  clips 
and  one-page  cover  letter  to: 

Michael  Limon,  managing  editor, 
Tucson  Citizen, 

RO.  Box  26767, 

Tucson,  AZ  85726. 

E-mail:  mlimon@tucsoncitizen.com 
Web:  www.tucsoncitizen.com 
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ASSISTANT  CITY  EDITOR/NIGHTS, 
ENTERPRISE: 

We’re  looking  for  a  21st  century 
leader  whose  deadline  editing  skills 
can  pass  muster  with  73  percent  of 
our  oceanfront  market  that  reads  us 
daily.  Organizational  skills  are  critical 
to  lead  enterprise  coverage,  a  key  to 
our  42,000  in-season  circulation  Sun¬ 
days.  Send  evidence  of  your  dedica¬ 
tion  to  community  journalism  (resume 
and  10  clips)  to  Larry  Reisman,  editor. 
The  Press-Journal,  PO.  Box  1268, 
Vero  Beach,  FL  32961 . 


ASSISTANT  EDITOR 

We  seek  an  exceptional  writer  with  at 
least  three  to  five  years  of  pro¬ 
fessional  magazine  writing/editing 
experience  for  an  award-winning 
university  magazine  with  a  national 
circulation  of  200,000.  Ideal  candi¬ 
date  will  thrive  on  the  challenge  of 
creating  an  intelligent,  personable, 
cutting-edge  magazine  and  will  have 
solid  reporting  skills,  a  keen 
appreciation  of  literary  journalism, 
and  the  ability  to  find  and  write 
vibrant  features. 

THE  UNIVERSITY  OF  PITTSBURGH 
IS  AN  AFFIRMATIVE  ACTION, 
EQUAL  OPPORTUNITY  EMPLOYER. 

Please  respond  with  letter  of  interest, 
writing  samples  and  resume  to: 

J.W. 

Job#H-01585 
University  of  Pittsburgh 
100  Craig  Hall 
Pittsburgh,  PA  15260 

Or  Fax:  (412)624-8720 
E-mail: 

resume@exchange.hr.pitt.edu 


ASSISTANT  FEATURES  EDITOR 

The  Tucson  Citizen  has  an  opening  for 
an  assistant  features  editor  who  can 
collaborate  on  creating  compelling 
and  contemporary  sections.  In  addi¬ 
tion  to  writing  for  daily  features  and 
weekly  entertainment  sections  and 
assisting  with  editing,  the  assistant 
editor  serves  as  department  head  in 
the  Features  Editor’s  absence.  Candi¬ 
dates  should  have  five  years  of  dally 
newspaper  experience.  Please  send 
resume,  clips  and/or  PDF  files  to: 

Michael  Limon,  managing  editor, 
Tucson  Citizen, 

PO.  Box  26767, 

Tucson,  AZ  85726. 

E-mail:  mlimon@tucsoncitizen.com 
Web:  vww.tucsoncitizen.com 


EDITOR  TO  WRITE/EDIT 
articles,  news  features  for  DC  area  con¬ 
sumer  website.  Experience  in  journal¬ 
ism  marketing,  advertising,  media  or 
web  required.  Must  like  challenge  and 
fast  paced  environment.  Knowledge  of 
law  a  plus.  Competitive  salary /option. 
E-mail  resumes  to: 

jmcintyre@uslaw.com 


40 


EDITOR  a  PUBLISHER  /  NOVEMBER  20.  1999 


www.mediainfo.com 


_ classified  advertising _ 

1515  Broadway,  New  York,  NY  10036  •  lisad@mediainfo.com  •  michelea@mediainfo.com  •  hazelp@mediainfo.com  •  Fax:  (212)  536-8800  •  Phone:  1-888-825-9149 


HELP  WANTED 
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AUSTIN  AMERICAN-STATESMAN 
seeks  someone  for  News  Technology 
team  as  a  pagination  editor.  We’re 
looking  for  someone  to  help  with 
training,  troubleshooting  and  tweak¬ 
ing  of  DT  pagination  system.  Appli¬ 
cants  should  have  understanding  of 
Macs,  desktop  publishing  software 
and  have  good  people  skills.  Experi¬ 
ence  with  DT  software  a  plus,  as  is 
newsroom  experience. 

Send  resume  to  Austin  American- 
Statesman,  RO.  Box  670,  Austin,  TX 
78767, 

Fax  (512)  445-3883 
E-mail  aa-sjobs@statesman.com 


BOSTON-BASED  investment  Web 
site.  Raging  Bull,  is  looking  for 
someone  to  edit  copy,  gather  financial 
data  and  help  maintain  content  on  the 
site.  Applicants  should  have  experi¬ 
ence  writing  or  editing  financial  news, 
preferably  with  a  financial  news  orga¬ 
nization.  Knowledge  of  Internet 
usability  and  the  financial  markets  are 
required.  E-mail  resumes  to: 

cblock@ragingbull.com 


BUSINESS  REPORTER/EDITORS 
Growing  publisher  of  venture  capital 
and  other  specialized  finance  pub¬ 
lications  needs  skilled  and 
aggressive  reporters  and  editors  to 
expand  our  team.  Owner  is  a  former 
Wall  Street  Journal  editor  who  seeks 
people  who  love  reporting,  have 
classic  "nose  for  news",  and  write 
crisply  and  convincingly.  One  entry- 
level  position  open:  others  3-i-  years 
in  daily  or  weekly  news  setting.  Busi¬ 
ness  reporting  a  must.  Send  resume, 
cover  letter  with  salary  requirements 
and  2  clips  to  Human  Resources, 
BRSI-01,  170  Linden  Street,  2nd 
Floor,  Wellesley,  MA  02482. 

No  phone  calls,  please. 


BUSINESS  REPORTERS 
San  Francisco  Business  Times  seeks 
barking  news  animals  to  break 
stories  in  health  care,  technology 
advertising  and  entertainment.  Send 
breaking-news  clips  and  sample  of 
best  writing  to  Steve  Symanovich, 
editor,  SFBT,  275  Battery  Street, 
Suite  940,  San  Francisco,  CA  941 1 1 . 
E-mail: 

ssymanovich@amcity.com 


BUSINESS  REPORTER 
Triad  Business  News  in  North  Caro¬ 
lina's  beautiful  Piedmont  region 
seeks  an  accomplished,  resourceful 
newspaper  reporter.  Experience  in 
business  news  is  preferred  but  not 
required.  Only  candidates  with  two 
years  or  more  experience  at  a  news¬ 
paper  considered.  Salary  and  bene¬ 
fits  are  excellent.  Send  resume, 
clips,  cover  letter  and  salary  history 
to  Editor,  Triad  Business  News,  RO. 
Box  18249,  Greensboro,  NC  27419. 
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CITY  EDITOR 

The  Newport  (Rl)  Daily  News  seeks  a 
city  editor  to  lead  a  talented  staff  of  8 
reporters  and  3  photographers  in  cov¬ 
ering  one  of  the  country’s  most  excit¬ 
ing  communities. 

Newport  is  a  world-class  small  city, 
known  for  its  jazz  festivals,  sailing,  his¬ 
tory,  Navy  base,  museums  and 
tourism.  But  it  is  also  a  city  with  more- 
than-routing  coverage. 

This  is  not  a  job  for  a  beginner.  It 
might  be  ideal  for  an  assistant  city 
editor  at  a  larger  paper.  We  are  one  of 
the  best  small  papers  in  New  England 
and  intend  to  get  even  better.  Tell  us 
how  you  can  help.  Send  your  resume, 
samples  of  your  work  and  a  letter 
about  yourself  to  David  B.  Offer, 
editor.  The  Newport  Daily  News,  RO. 
Box  420,  Newport,  Rl  02840. 

No  phone  calls,  please. 

COPY  EDITOR,  ABCNEWS.COM 
http://www.abcnews.go.com 
Responsible  for  editing  stories,  with 
attention  to  grammar,  style  and  also 
areas  of  journalistic  judgment.  Must 
be  able  to  manage  constant  flow  of 
copy,  work  with  producers  U.S., 
World,  Business,  Politics  and  OnAir 
sections  to  ensure  stories  and  story 
teases  are  handled  promptly.  Also 
work  with  Art  and  Video  departments 
in  copy  editing  photo  captions  and 
slideshow  texts.  Candidate  must 
have  two  years’  experience  at  a  major 
market  newspaper,  newsmagazine  or 
online  news  site.  Ideally  we  seek 
applicants  with  experience  in  break¬ 
ing  news  coverage,  strong  journalism 
background.  College  degree  with 
emphasis  in  journalism  or  related 
major  required.  Strong  grammar  and 
spelling  skills  required;  familiarity  with 
AP  Style  a  plus.  To  apply:  all 
interested  persons  should  E-mail 
resume,  contact  telephone  number 
and  a  brief  note  to: 

hr.  mail@online.disney.com 


COPY  EDITOR/PAGE  DESIGNER 

The  Daily  Item,  a  30,000-circulation 
regional  newspaper  based  in  central 
Pennsylvania,  is  seeking  an  experi¬ 
enced  copy  editor  with  a  flair  for 
page  design.  Page  production  expe¬ 
rience  using  QuarkXPress  or  similar 
software  and  journalism  background 
required.  Send  resume  with  clips  or 
page  designs  by  Dec  6  to  David  R. 
Hilliard,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801 . 

No  telephone  calls,  please. 


COPY  EDITOR 

The  News-Journal,  a  family-owned 
daily  in  a  highly  competitive  market 
is  seeking  a  copy  editor  with  strong 
editing  and  graphics  skills  who  must 
be  willing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as 
important  as  experience.  Send 
resume/work  samples  to  Troy 
Moore,  managing  editor/News,  The 
News-Journal,  901  Sixth  Street, 
Daytona  Beach,  FL  321 1 7-8099. 
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COPY  EDITOR:  The  Press  of  Atlantic 
City  has  an  immediate  opening  for  a 
copy  editor  on  its  news  desk.  We  are 
an  80,000  circulation  AM  daily  that 
covers  southern  New  Jersey  and  a 
town  that  features  12  gambling 
casinos.  Candidates  should  have 
three  years’  experience  in  editing 
and/or  reporting.  QuarkXPress  expe¬ 
rience  a  plus.  Send  resume,  clips  to 
News  Editor  Peter  Brophy,  The  Press 
of  Atlantic  City,  11  Devins  Lane, 
Pleasantville,  NJ  08232. 


CRIME  REPORTER: 
Aggressive  family-owned  daily  in  a 
vibrant,  lively  university  community  is 
looking  for  a  journalist  with  proven 
reporting  and  writing  skills.  The  ideal 
candidate  will  have  at  least  1-2  years 
experience  and  be  capable  of  pro¬ 
ducing  a  high  volume  of  quality  daily 
and  enterprise  stories  on  the  police 
and  courts  beat.  The  Lawrence 
(Kansas)  Journal-World  is  a  (20K), 
award-winning  newspaper  that’s 
always  stretching  to  improve.  We 
have  a  room  full  of  outstanding 
reporters.  We’re  looking  for  one 
more.  Send  letter,  resume  and  clips 
to  Richard  Brack,  managing  editor, 
Lawrence  Journal-World,  RO.  Box 
888,  Lawrence,  KS  66044. 


NEWS  EDITOR 

for  South  Dakota’s  largest  com¬ 
munity  weekly  newspaper,  the 
award-winning  Mobridge  Tribune, 
Top  pay,  full  benefit  package.  Call: 
Larry  Atkinson  (800)  594-9418 
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DEPUTY  EDITOR 

The  Los  Angeles  Times  is  searching 
for  a  deputy  editor  for  our  Southern 
California  Living  section.  The  suc¬ 
cessful  candidate  will  help  shape  the 
section’s  content  and  presentation 
and  will  fill  in  for  the  editor  in  her 
absence.  We  want  to  publish  a  com¬ 
pelling,  timely  and  sophisticated  sec¬ 
tion  about  the  lifestyle  capital  of  the 
world.  Southern  California,  so  editors 
with  hard  news  backgrounds  are 
strongly  encouraged  to  apply. 
Excellent  word-editing  skills,  man¬ 
agement  experiences,  top-notch  news 
judgment  and  an  interest  in  lifestyle 
news,  trends  and  issues  are  needed. 
Send  cover  letter,  resume  and  work 
samples  to  Randy  Hagihara,  editorial 
hiring  and  development.  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 


EDITORIAL  OPPORTUNITIES 
The  Bradenton  Herald,  a  Knight 
Bidder  paper  located  on  the  beauti¬ 
ful  west  coast  of  Florida,  is  expand¬ 
ing  its  news  operation  to  keep  pace 
with  the  growing  and  highly  com¬ 
petitive  Tampa  Bay  market.  We  are 
looking  for  bright,  aggressive 
journalists  who  thrive  on  competition 
and  are  skilled  in  their  craft.  Open¬ 
ings  for  the  Bradenton  Herald  and  its 
new  East  Manatee  Herald  edition 
include  a  news  editor,  assigning 
editors  and  designers.  Contact 
Executive  Editor  Joan  Krauter,  Bra¬ 
denton  Herald,  102  Manatee  Avenue 
W,  Bradenton,  FL  34205,  or  by 
E-mail  at  jkrauter@bradenton.com 
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r.rr  Kansas  ( 

]ITY 

bolster  the 

staff  of  its  newest  paper,  PitchWeekly  of 
Kansas  City.  Our  newspapers  publish 
hard-hitting,  magazine-style  news 
and  feature  stories.  This  work  goes 

2 

beyond  mere  fact-finding  -  we  want  staff 
writers  who  can  craft  compelling 
narratives,  analyze  complex  subjects  and 
put  the  city’s  news  in  perspective. 

i 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

should  send  cover  letter,  resume  and 
clips  to: 

i 

Andy  Van  De  Voorde 

Executive  Associate  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HWEEK 

WANTED:  TOP  BUSINESS  AND  MARKETING  JOURNAUSTS 

How  do  you  get  good  press  for  a  new  product  launch?  When  should  you 
keep  a  client  out  of  the  press?  How  do  you  win  elections,  or  defeat  a  poten¬ 
tially  damaging  bill  for  your  client  in  Congress?  What  should  you  do  In  a 
crisis?  Is  it  possible  to  improve  the  reputation  of  a  company,  or  increase  its 
stock  price? 

These  are  some  of  the  issues  that  PRWeek  writes  about  every  week.  From 
the  race  for  the  the  next  President,  to  the  promotion  of  new  movies;  from 
air  disasters  to  bio-tech  food  scares;  from  cheap  publicity  stunts  to  com¬ 
plex  integrated  marketing,  and,  of  course,  the  Internet,  PRWeek  looks  at 
the  people  behind  the  scenes  who  control  and  manage  the  image  and 
reputation  of  celebrities,  poiiticians,  companies,  non-profits,  government 
departments,  unions  and  religions. 

After  a  highly-successful  launch  in  November  1998,  PRWeek  Is  now  look¬ 
ing  to  expand,  and  has  some  important  vacancies  to  fill. 


EXECUTIVE  EDITOR 


An  inspirational  journalist  and  manager,  with  at  least  seven  years’  experi¬ 
ence,  you  must  prove  you  have  the  skili  and  experience  to  handle  a  large 
team  of  journalists,  columnists  and  stringers  on  a  weekly  business  maga¬ 
zine.  Commissioning  imaginatively,  writing  compellingly,  and  editing  effi¬ 
ciently  are  all  pre-requisites. 


BUSINESS  &  FINANCE  REPORTER 


We're  looking  for  an  experienced  reporter  (at  least  two  years)  to  write 
about  PR  and  IR  pros  who  manage  the  image,  reputation  and  stock  price 
of  US  companies,  and  who  promote  financial  products  and  services.  You’ll 
need  a  great  news  sense,  an  ease  in  winning  Information  out  of  busy 
sources  at  the  highest  level,  the  ability  to  grasp  complex  issues  quickly, 
eind  the  writing  flair  to  convey  them  compellingly. 


COPY  EDITOR  &  WORDSMITH 


You  love  words.  You  love  to  make  them  leap  off  the  page.  You  love  to 
shape  them,  coax  them,  fashion  them.  You  love  to  take  other  people’s 
copy,  and  make  it  work.  You  love  to  create  the  right  balance  between 
words  and  pictures.  You  love  things  to  be  right,  and  have  an  anal 
obsession  with  systems.  And  you  know  that  It’s  your  hand  that  makes  the 
difference  between  a  story  that  gets  noticed,  and  a  story  that  Is  left  unread. 
If  this  is  you,  and  you  have  two  years’  journalism  expehence  and  knowl¬ 
edge  of  QuarkXPress,  we  want  to  hear  from  you. 


MARKETING  REPORTER 


We’re  looking  for  an  experienced  (at  least  two  years)  but  still  hungry 
reporter  with  an  interest  in  marketing,  image  and  reputation  issues.  You’ll 
need  a  great  news  sense,  an  ease  in  winning  information  out  of  busy 
sources  at  the  highest  level,  the  ability  to  grasp  complex  issues  quickly, 
and  the  writing  flair  to  convey  them  compellingly.  You’ll  also  be  expected 
to  write  analysis  and  features. 


FEATURES  WRITER 


Great  feature  ideas  come  to  you  in  the  subway,  the  bath  as  well  as  the 
office.  You  can  spot  awesome  writers  from  average  ones.  You  think  like  a 
consumer  features  editor,  but  have  an  affinity  for  the  business  journalism 
world.  You  have  mastered  the  art  of  writing  long  articles,  and  have  experi¬ 
ence  commissioning  freelancers.  You’re  organized.  And  ideally  you  will 
understand  and  appreciate  the  sklils  and  issues  of  PR,  marketing  and 
image  reputation. 


SPECIAL  PROJECTS  EDITOR 


One  of  the  specialties  of  PRWeek  Is  its  commitment  to  research.  In  1999 
we  produced  a  salary  survey.  Top  200  Agency  rankings,  a  journalist  sur¬ 
vey,  a  CEO  survey.  The  Top  100  Most  Powerful  People  in  PR,  The  Top  50 
Women  in  PR,  and  many  more.  We’re  looking  for  an  experienced  journalist 
(at  least  five  years)  who  is  organized,  has  experience  handling  big  pro¬ 
jects,  the  ability  to  analyze  numerical  data,  and  who  writes  compellingly 
and  intelligently. 


To  apply,  please  fax  a  cover  letter,  resume,  and  clips  as  appropriate  to 
(212)  532-6765.  Or  mail  to  Adam  Leyland,  Editor-in-chief,  PRWeek,  220 
Fifth  Avenue,  14th  Floor,  New  York,  NY  10001. 

Please  do  not  send  resumes  via  E-mail 
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EDITOR  -  FARM  &  RANCH  GUIDE/ 
EDITORIAL  "CAPTAIN" 

LEE  AGRI-MEDIA 

We  are  seeking  talent  for  the  dual 
purpose  role  of  editor  of  Farm  & 
Ranch  Guide  and  leadership  in 
editorial  direction  for  our  stable  of  5 
agricultural  positions. 

As  Farm  &  Ranch  Guide  editor,  you 
will  be  responsible  for  generating 
stories,  further  development  of  staff 
reporter,  coordination  of  columnists 
and  stringers,  and  work  closely  with 
the  production  staff.. .ALL  editorial  con¬ 
tent  and  page  creation.  Farm  & 
Ranch  Guide  is  a  39,000  distribution 
bi-weekly  farm  newspaper  mailed  to 
qualified  farmers  and  ranchers  in  ND 
and  Western  MN. 

As  Lee  Agri-Media’s  editorial  “Cap¬ 
tain”,  you  will  be  responsible  for 
creating  direction  and  efficiencies  for 
all  of  our  publications.  Coordinating 
efforts  pertaining,  but  not  limited  to, 
special  features/assignments,  com¬ 
mon  special  sections  and/or  pro¬ 
jects,  production,  and  marketing/ 
branding  our  products  and  their  con¬ 
tent  to  better  establish  our  brand  of 
local,  producer  friendly  and  useful. 
Lee  Agri-Media  consists  of  Farm  & 
Ranch  Guide,  Ag  Almanac  (MT),  Tri- 
State  Neighbor  (SD),  Midwest 
Messenger  (NE)  and  Agri-View  (Wl) 
with  a  total  target  distribution  of  over 
300,000. 

Ideal  candidate  should  have  a  back¬ 
ground  in  agriculture  and/or  agricul¬ 
tural  reporting,  proven  reporting, 
editor  and  leadership  skills,  ability  to 
think  big  AND  be  a  day-to-day  work 
horse.  Marketing  and  promotion 
skills  are  a  plus,  as  is  working  famil¬ 
iarity  with  QuarkXPress,  Photoshop 
an  Netscape. 

The  position  includes  competitive 
salary,  RAP,  shared  medical,  dental 
and  vision  plan,  employee  stock 
purchase  program  and  more.  This 
position  Is  based  out  of  Bismarck, 
ND. 

If  interested,  please  send  resume 
and  cover  letter  to: 

Libby  Simes 
HR  Manager 
Lee  Agri-Media 
PO.  00x1977 
Bismarck,  ND  58502-1977 

Equal  Opportunity  Employer 


FREELANCE  WRITERS... 
challenging  opportunity  for  experi¬ 
enced  writers  to  produce  enterprise 
features  for  a  new  daily  newspaper 
in  Philadelphia.  We  also  will  need 
shorter  pieces,  even  briefs  on  vari¬ 
ous  topics.  Fax  resume,  sample  of 
work  and  list  of  ideas  to  Mary  Ellen 
Bornak,  TPI  Metro  -  PA 

(215)  569-9597 


EDITORIAL 


EDITORIAL  WRITER 
Do  colleagues  rely  on  your  insight? 
Do  readers  admire  your  conviction 
and  appreciate  your  engaging  wit 
even  when  unpersuaded  by  your  opi¬ 
nions?  Are  you  a  committed 
researcher  whose  compelling  writing 
spurs  community  will?  If  so,  the 
News-Journal,  a  100,000  circulation 
daily  newspaper  in  Daytona  Beach, 
FL  would  like  to  talk  to  you  about 
joining  our  editorial  board.  Send 
resume  and  work  samples  to  David 
Wiggins,  editorial  board  chairman. 
The  News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FI  321 17  or  E-mail: 
quill@news-journalonline.com 


EDITOR 

Prominent  legal  association  in 
Georgetown  seeks  Editor  to  write 
case  summaries/continuing  features, 
edit,  proofread,  select  cases  for  pub¬ 
lication,  assist  with  preparation  of 
bylined,  articles  and  assist  with 
layout.  JD  and  2  years  publications 
experience,  preferably  in  products 
liability  field,  required;  1  year  law 
clerk  experience  or  equivalent  desira¬ 
ble.  Attention  to  detail  and  accuracy 
and  good  interpersonal  skills 
required.  Knowledge  of  Word  Perfect 
8.0  desirable. 

To  apply,  fax/mail  resume  with  cover 
letter  to: 

ATLA 

Human  Resources/Job  #327 
1050  31  St  Street,  NW 
Washington,  DC  20007-4499 
FAX:  (202)  333-2861 
EOE 


ENERGY ARGUS 

is  expanding.  We  are  looking  for  an 
experienced  editor  to  help  launch  and 
manage  a  weekly  electronic  newsletter 
for  the  power  industry,  while  at  the 
same  time  covering  the  industry. 
Topics  will  range  from  the  minutiae  of 
trading  strategies  to  analyses  for 
environmental  legislation  and  its 
impact  on  the  future  of  generation  and 
transmission.  This  New  York  area  posi¬ 
tion  requires  experience  in  newsletter 
publishing,  willingness  to  work  in  a 
tight-knit  team  environment,  and  a 
large  appetite  to  innovate  and  re¬ 
invent  the  business  of  electronic 
newsletter  publishing.  Energy  Argus  is 
an  Internet  company  serving  the 
information  needs  of  the  wholesale 
power  industry.  Petroleum  Argus,  our 
parent  company,  has  been  covering 
non-transparent  energy  markets  for 
the  last  30  years  and  is  a  respected 
leader  in  this  field.  Please  send 
resume  and  cover  letter  to 

jobs@energyargus.com 


ILLINOIS'  BEST  SMALL  daily  has  2 
immediate  openings:  sports  editor, 
and  police/courts/county  gov¬ 
ernment  reporter.  A  Copley  newspa¬ 
per,  we  have  top  benefits, 
opportunity.  Ask  for  Jeff  Nelson  at: 

(800)  747-5462  or 
E-mail  nelson@sj-r.com 
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HELP  WANTED 


EDITORIAL 


ENVIRONMENTAL  REPORTER 
The  Idaho  State  Journal  in  Pocatello, 
Idaho,  has  an  immediate  opening  for 
a  reporter  to  take  on  environmental 
reporting  and  to  assist  in  statehouse 
reporting.  This  job  may  include  daily 
coverage  of  the  Idaho  Legislature  in 
Boise  up  to  three  months  each  year, 
and  spot  and  enterprise  reporting  in 
a  region  rich  with  environmental 
issues.  A  successful  applicant  will 
have  the  ability  to:  handle  both  spot 
news  and  in-depth  reporting;  provide 
accurate  and  balanced  coverage; 
take  the  initiative  in  developing 
stories  and  monitoring  stories  in 
progress.  A  minimum  of  two  years  of 
reporting  experience  is  required; 
experience  in  environmental  and/or 
outdoors  and  government  reporting 
will  be  helpful.  Please  send  resume 
and  clips  of  most  recent  work  to 
Steve  Miller,  managing  editor,  Idaho 
State  Journal,  RO.  Box  431, 
Pocatello,  ID  83204  or  E-mail: 
smlller@journalnet.com  Include  a  let¬ 
ter  in  which  you  describe  in  a  para¬ 
graph  or  two  what  your  approach  to 
environmental  reporting  would  be. 


EUROPEAN  AND  PACIFIC 

STARS  AND  STRIPES 
COPY  EDITOR 

Are  you  good  enough  to  copy  edit  a 
newspaper  delivered  around  the 
world?  If  so,  we’re  looking  for  youl 
European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  news¬ 
paper  for  the  military  ser- 
vicemembers  overseas,  is  searching 
for  a  news  desk  copy  editor  to  join  a 
dynamic,  creative  team  of  journalists 
in  the  central  office  located  in  the 
National  Press  Building  in  Washing¬ 
ton,  DC.  We  are  looking  for  a  copy 
editor  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate; 
and  bring  energetic,  original  thinking 
to  the  table.  Passion  for  journalism  a 
must!  Salary  range  is  $35,000  to 
$50,000.  Please  send  a  resume  and 
cover  letter  to  NAF  Personnel  Office, 
Building  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001 . 

Fax:  (202)  782-0547  or 
E-mail  to  jobs@stripes.osd.mil 

Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


FEATURES  WRITERS: 

The  Palm  Beach  Post,  a  175,000 
circulation  daily  in  South  Florida,  has 
openings  for  two  features  writers. 
Must  be  able  -  and  willing  -  to  do 
quick-turn  dailies  as  well  as  longer, 
more  serious  pieces.  We  are  looking 
for  talented,  high-energy  writers  with 
excellent  reporting  skills  and  no 
shortage  of  ideas  to  Nicole  Piscopo, 
features  editor.  The  Palm  Beach 
Post,  RO.  Box  24700,  West  Palm 
Beach,  FL33416. 


EDITORIAL 


EXECUTIVE  EDITOR 

Did  you  know  that  women  of  the 
baby  boomer  generation  are  turning 
50  at  the  rate  of  one  every  8  sec¬ 
onds?  That’s  a  lot  of  women  who  are 
seeking  to  take  charge  of  what  may 
be  the  best  years  of  their  life.  If  serv¬ 
ing  the  women’s  market  of 
innovative  health  advice  sets  your 
heart  on  fire  and  you  have  stellar 
editorial  and  writing  skills  we  want  to 
hear  from  you.  We’re  looking  for  an 
editor  with  vision  to  lead  our  group 
of  women’s  health  letters,  products 
and  services.  Must  be  a  self-starter 
who  plays  well  with  others.  Send 
your  cv  and  1-2  clips  to 
kberney@philllips.com  Fax  (301) 
424-6228  or  mail  Phillips  Publishing, 
Inc.  Attn:  KAB,  RO.  Box  60111, 
Potomac,  MD  20859-01 1 1 . 


FASHION/POP  CULTURE  WRITER 
The  Charlotte  Observer,  the  largest 
newspaper  in  the  beautiful  Carolinas, 
needs  top-rank  journalist  with  at  least 
three  years  daily  newspaper  experi¬ 
ence  to  cover  fashion,  style,  popular 
trends  and  pop  culture,  (exclusive  of 
entertainment).  The  successful  candi¬ 
date  will  demonstrate  an  interest  in 
fashion  and  style  and  be  able  to  gen¬ 
erate  fresh  ideas  and  follow  through 
with  sophistication  and  bright  writing. 
Send  10  clips,  resume  and  your  ideas 
on  fashion/trend  reporting.  Send  to: 

Sandy  Hill,  How  We  Live  Editor 
The  Charlotte  Observer 
RO.  Box  30308 
Charlotte,  NC  28202 


GAZETTE  IN  COLORADO 
Springs  is  seeking  a  reporter  who 
understands  public  policy  and  can 
transiate  the  activities  of  City  Hall  into 
compelling  narratives  with  a  human 
face.  This  is  a  top  newsroom  position 
requiring  at  ieast  5  years  of  pro- 
fessionai  experience.  Send  a  resume, 
six  clips  that  demonstrate  superior 
enterprise  work  and  a  cover  letter 
explaining  how  you  think  a  local  gov¬ 
ernment  beat  should  be  covered  to 
Cliff  Foster,  city  editor.  The  Gazette,  30 
S.  Prospect  Street,  Colorado  Springs, 
CO  80903.  No  phone  calls,  please. 


IF  YOU’RE  A  GO-GETTER 
who  thrives  in  a  creative  newsroom 
and  craves  a  competitive 
marketplace,  this  32,000-circulation 
daily  west  of  Cleveland,  Ohio  has  a 
great  opportunity  for  you.  We  want  a 
true  news  hound  to  join  our  staff  of 
reporters.  You  need  to  be  a  self¬ 
starter  who  is  also  a  team  player. 
Send  clips  and  resume  to  Managing 
Editor,  The  Chronicle-Telegram,  225 
East  Avenue,  Elyria,  OH  44035. 


REPORTER: 

The  Sacramento  Business  Journal  has 
a  rare  opening.  We  require  driving 
curiosity,  a  knack  for  story  telling  and 
a  passion  for  accuracy.  Resume,  clips 
and  references  to  1400  21st  Street, 
Suite  200,  Sacramento,  CA  95814,  or: 
lwessman@amcity.com 


EDITORIAL 


HEALTH  WRITER  -  There  is  an  open¬ 
ing  on  our  news  staff  for  an  experi¬ 
enced,  self-motivated  reporter  to 
cover  the  health  beat  in  all  its  facets. 
We  are  a  fast-paced  70,000  week¬ 
day,  85,000  v^eekend  circulation 
morning  paper  covering  a  large, 
mostly  rural  geographic  area.  The 
successful  candidate  will  possess 
strong  writing  skills,  and  the  ability  to 
analyze  complex  issues  and  pro¬ 
duce  appeaiing  stories  for  the  gen¬ 
eral  reader.  The  beat  includes  four 
hospitals  in  a  small  city  setting  and 
many  rural  hospitals;  a  large  genet¬ 
ics  research  facility;  the  legislature 
and  the  state’s  government  and  pro¬ 
fessional  bureaucracy  as  they  deal 
with  health  issues;  and  medical  prob¬ 
lems  affecting  our  readership  area. 
Forward  resume  and  writing  samples 
to  A.  Mark  Woodward,  executive 
editor,  Bangor  Daily  News,  RO.  Box 
1329,  Bangor,  ME  04402-1329. 

Fax:  (207)  941-9476,  E-mail: 
bdnmail@bangornews.infi.net 


KILLER  COPYWRITER  NEEDED. 
Multi-title  publisher  seeks  writer  for 
creative  ad  copy  that  gets  results. 
Heavy  client  contact  via  phone.  Must 
be  a  pro  and  work  very  fast.  Linda 
Smith  at: 

(800)  933-9449  ext  232  or 
Personnel@AgentMediaCorp.com 
Must  relocate  to  Clearwater,  FL 


EDITORIAL 


INVESTIGATIVE  REPORTER: 
North  Carolina’s  most-honored 
alternative  weekly  seeks  a  highly 
skilled  investigative  reporter  to  help 
us  crusade  for  social  justice  in  Jesse 
Helms’  back  yard.  Applicants  should 
have  at  least  five  years'  magazine  or 
newspaper  experience,  along  with  a 
talent  for  turning  good  reporting  into 
great  narratives.  Send  letter,  resume, 
references  and  clips  to  Reporter 
Search,  The  Independent,  RO.  Box 
2690,  Durham,  NC  27715. 

No  fax,  phone  or  E-mail,  please. 


LOOKING  FOR  THE  BEST: 

The  Syracuse  Newspapers  in 
Syracuse,  New  York,  (145,000  daily, 
195,000  Sunday)  seeks  experienced 
reporters  who  love  the  buzz  you  get 
when  you  break  news  and  who  have 
a  strong  respect  for  community 
news.  We  have  two  vacancies:  a 
cops  reporter  in  one  of  our  bureaus 
and  a  neighborhoods  reporter  on 
our  city  desk.  If  you  have  daily 
newspaper  experience  and  you  think 
you  have  what  it  takes,  send  your 
resume  and  your  best  clips  to 
Richard  A.  Sullivan,  The  Syracuse 
Newspapers,  RO.  Box  4915, 
Syracuse,  NY  13221.  For  further 
information,  call  (315)  470-6082  or 
E-mail:  rsullivan@syracuse.com 


EDITORIAL 


EDITORIAL 


Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 

entertainment  weekly  in  Ft.  Lauderdale.  This  . 

position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 

managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supen/ises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential:  the  interview 
process  includes  a  test. 

1 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

3 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 

www.mediainfo.com 
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EDITORIAL 


MAKE  A  DIFFERENCE 
The  Huntsville  Times  seeks  a 
talented  page  designer  whose  stamp 
will  be  seen  throughout  the  paper. 
Daily  newspaper  and  QuarkXPress 
experience  a  must;  so  are  strong 
editing  skills  and  news  judgment. 
Send  letter,  samples  to  Joe  Dis- 
telheim,  editor,  The  Huntsville  Times, 
Box  1 487,  Huntsville,  AL  35801 . 


MANAGING  EDITOR 
Mid-Atlantic  weekly  newspaper 
group  needs  editor  for  its  lead 
paper.  This  is  a  top-to-bottom  job. 
Must  be  excellent  copy  editor,  who 
can  turn  so-so  copy  into  good  writ¬ 
ing  on  deadline.  Solid  writing  and 
ability  to  train  young  staff  also 
required.  The  editor  will  do  some  cov¬ 
erage  and  be  able  to  fill-in  for 
reporters  when  necessary.  Writing, 
editing,  competitive  approach  are 
key,  layout  ability  not  essential. 
Salary:  $30, 000-range,  health  plan, 
two  weeks  vacation,  retirement  pro¬ 
gram  being  developed.  Send  cover 
letter,  resume  and  samples  to  Box 
08967,  Editor  &  Publisher. 


MANAGING  EDITOR  SOUGHT 
for  established  weekly  newspaper 
with  tradition  of  excellence/ 
independence  in  sophisticated,  rural 
Vermont  ski  town.  Great  staff,  quality 
of  life.  Skills  in  management, 
technology,  writing/editing  a  must. 
Send  resume,  letter,  clips,  to  Pub¬ 
lisher,  The  Stowe  Reporter,  RO.  Box 
489,  Stowe,  VT  05672. 


NEW  JOBS  IN  SAN  ANTONIO! 

Our  newsroom  is  growing! 

The  San  Antonio  Express-News  seeks 
experienced  reporters,  copy  editors, 
photographers  and  designers  who 
want  to  work  at  an  innovative,  exciting 
newspaper  in  a  great  city.  All  appli¬ 
cants  should  have  five  to  seven  years 
experience.  Send  inquiries  with 
resume  and  samples  of  your  work  to 
Raul  Reyes,  AME/News,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297. 


NEWS  EDITOR  for  Mississippi  PM 
daily  (circulation  8,500).  Main 
emphasis  is  page  layout,  with 
occasional  writing.  Must  be  facile 
with  QuarkXPress  and  good  at  meet¬ 
ing  deadlines.  Solid  copy-editing 
skills  desired.  Send  resume  and 
layout  samples  to  Jenny  Humphryes, 
managing  editor.  Greenwood  Com¬ 
monwealth,  RO.  Box  8050, 
Greenwood,  MS  38935-8050. 

E-mail:  jenny@gwcommonwealth.com 


ONLINE  NEWS  EDITOR. 

To  be  responsible  for  the  daily 
update  and  Web  development  of 
polkonline.com.  Apply  to  the  online 
services  manager.  The  News  Chief, 
650  Sixth  Street  SW,  Winter  Haven, 
FL  33880  or 

E-mail:  jdorsey@newschief.com 
EOE 


EDITORIAL 


PAGE  DESIGNER/COPY  EDITOR 
30,000  circulation  daily  in  college 
town  just  minutes  from  beach  com¬ 
munities  seeks  designer/editor  eager 
to  see  talents  showcased,  ideas 
applauded.  We  are  a  paper  on  the 
rise;  join  our  team  and  help  take  us 
to  the  next  level.  Mail  resume,  sam¬ 
ples  to  Greg  Bassett,  managing 
editor.  The  Daily  Times,  1 1 5  Carroll 
Street,  Salisbury,  MD  21 801 . 

TheDailyTimes@aol.com 
Phone  (41 0)749-71 71 


PAGE  DESIGNER 

The  Bucks  County  Courier  Times,  a 
75,000  circulation  daily  newspaper  in 
Levittown,  PA,  seeks  a  full-time  page 
designer.  Join  a  motivated  award¬ 
winning  staff  in  designing  color  sec¬ 
tion  fronts  and  special  editions. 
Knowledge  of  QuarkXPress  and 
Photoshop  is  essential.  Send  non- 
returnable  samples  to: 

James  Pitrone 
Assistant  Managing  Editor 
The  Bucks  County  Courier  Times 
8400  Route  13 
Levittown,  PA  19057 


PENINSULA  DAILY  NEWS 
Port  Angeles,  Washington 

We  re  a  16,000-circulation,  6-day 
newspaper  serving  two  counties  on 
the  North  Olympic  Peninsula  nestled 
between  a  national  park  and  a  strait, 
with  half  the  rain  of  Seattle.  See  our 
Web  site  at 

www.peninsuladailynews.com 
for  more  about  us  and  our  locale. 
Expansion  plans  for  2000  are  creat¬ 
ing  these  positions: 

WOMEN'S/SENIOR  INTEREST 
EDITOR  to  develop  and  produce  two 
new  weekly  sections.  Our  existing 
Sunday  lifestyle  section  will  be 
repackaged  and  enhanced  in  a 
tabloid  women's  magazine.  Appli¬ 
cants  should  have  ample  experience 
in  lifestyle  section  editing/packaging, 
daily  newspapering  and  QuarkX¬ 
Press. 

OPINION  EDITOR  to  enhance  us  as 
the  voice  of  the  North  Olympic 
Peninsula.  Applicants  should  have 
solid  experience  researching/writing 
editorials  on  local  and  regional 
issues,  stimulating  and  editing 
reader  letters  and  guest  columns, 
and  designing  an  attractive  Opinion 
page.  QuarkXPress  familiarity  a  plus. 

Resume  and  nonreturnable  relevant 
work  samples  to: 

Rex  Wilson,  executive  editor. 
Peninsula  Daily  News, 

RO.  Box  1330, 

Port  Angeles,  WA  98362. 

E-mail: 

rex.wilson@peninsuladailynews.com 
Finalists  will  be  contacted. 


EDITORIAL 


PULITZER  PRIZE  winning  southwest 
Ohio  daily  seeks  an  experienced 
sports  editor  to  bring  its  local  cov¬ 
erage  to  the  next  level  as  we  expand. 
Strong  editing,  planning  and  pagina¬ 
tion  skills  are  required.  We  also  need 
two  beat  reporters  who  have  experi¬ 
ence  digging  up  stories  for  a  daily 
newspaper  and  can  paginate  with 
the  best  of  them.  Both  positions 
require  superb  knowledge  of  QuarkX¬ 
Press.  If  you  feel  you’re  among  the 
best,  fax  us  your  resume  at  (937) 
372-1 951  or  E-mail  us  at: 

nblizzard@xeniagazette.com 


REGIONAL  REPORTER 
One  of  the  top  beats  on  award¬ 
winning,  40,000  daily  needs  a  self- 
motivated  reporter  to  cover  the 
environment  and  character  of  Cen¬ 
tral  Washington.  Proven  ability  to 
produce  enterprise  stories,  from  in- 
depth  projects  to  quick-hit  features, 
required.  Two-years’  daily  experi¬ 
ence  preferred;  Spanish-language 
skills  a  plus.  Send  resume,  list  of 
references  and  clips  to  Human 
Resources,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  a  member  of  The  Seattle 
Times  group  and  an 

Equal  Opportunity  Employer. 


REPORTER:  Lively  Mississippi  six- 
day  daily  (circulation  8,500)  has 
opening  for  productive,  versatile 
writer.  High  standards,  congenial 
environment.  Send  resume  and  clips 
to  Jenny  Humphryes,  managing 
editor.  Greenwood  Commonwealth, 
RO.  Box  8050,  Greenwood,  MS 
38935.  E-mail: 

jenny@gwcommonwealth.com 


REPORTER 

San  Diego’s  only  daily  business 
paper  seeks  full-time  reporter.  Cover 
finance,  technology,  real  estate. 
Develop  sources,  story  ideas  cover 
several  beats.  Journalism  experience 
a  must,  daily  paper  a  plus.  Resumes 
may  be  faxed  or  E-mailed  to: 
hr@sddt.com 


SENIOR  EDITOR 

for  biweekly  news  journal  for  life  scien¬ 
tists.  Seasoned  professional  with 
extensive  knowledge  of  life  sciences. 
Regular  writing  schedule,  plus  some 
editing  and  freelance  coordination, 
based  in  Philadelphia.  Contact  Larry 
Hand,  editorial  director.  The  Scientist, 
3600  Market  Street,  Suite  450,  Phila¬ 
delphia,  PA  19104.  E-mail: 

lhand@the-scientist.com 


SHANGHAI  DAILY,  China’s  Newest 
English-language  newspaper,  seek¬ 
ing  journalists  immediately  for  copy 
editing.  News  writing  experience 
required.  Roundtrip  airfare  accom¬ 
modation,  salary  provided.  Must 
send  resume  with  reply.  Editor  Peter 
Zhang.  Tel:  (011)  (8621)  5292-0884. 
Fax  (011)  (8621)  5292-1365.  E-mail: 
shdaily@public4.sta.net.cn 


EDITORIAL 


REPORTER 

Tired  of  covering  school-board  meet¬ 
ings  or  digging  for  a  thrilling  new 
angle  on  your  suburb’s  planned 
sewer  system?  Wouldn’t  you  rather 
pursue  hard-hitting  business  news 
for  an  industry-leading  weekly  news¬ 
paper  and  daily  Web  site  that  makes 
a  difference  in  a  growing,  diverse, 
dynamic  market?  Then  consider 
Plastic  News 

(www.plasticnews.com).  This  Crain 
Communications  business  newspa¬ 
per  is  seeking  an  aggressive, 
enterprising,  general-assignement 
reporter/researcher  to  join  its  16- 
person  editorial  staff  in  Akron,  Ohio. 
Preferably,  you  have  daily  reporting 
—  or,  ideally,  business  writing  — 
experience  and  know  how  to  use  a 
database.  Travel  is  involved,  as  we 
cover  global  news  for  60,000  North 
American  readers.  Send  cover  letter, 
resume,  clips  and  references  to 
Robert  Grace,  editor/associate  pub¬ 
lisher,  Plastics  News,  1725  Merriman 
Road,  Akron,  OH  44313;  fax  (330) 
836-2322;  or 

E-mail  rgrace@crain.com 
EOE 


SENIOR  REPORTER: 
McClatchy-owned  daily  (32,000 
circulation)  just  south  of  Charlotte, 
NC,  is  looking  for  an  experienced 
reporter  who  is  looking  to  move  into 
a  competitive  market.  Ideal  candi¬ 
dates  will  have  2-3  year’s  reporting 
experience.  Must  produce  solid  daily 
stories  while  working  with  editors  to 
plan  and  craft  longer  enterprise 
pieces.  In  addition,  occasional  city 
desk  editing  is  a  part  of  this  job. 
Send  resumes  and  clips  to  Rich 
Rassmann,  managing  editor.  The 
Herald,  P.O.  Box  11707,  Rock  Hill, 
SC  29731 .  EOE 


SMALL  COMMUNITY  PAPER 
in  Northwest  Ohio  seeking  Managing 
Editor  to  coach  and  lead  a  staff  of  7 
eager  and  young  professionals.  Must 
be  comfortable  with  editing,  assign¬ 
ments,  and  page  design.  Send 
resume,  salary  history  and  expecta¬ 
tions  along  with  sample  of  the  news¬ 
paper  your  currently  with  to  Box 
01102,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a 
well-rounded  copy  editor  with 
excellent  word  and  layout  skills. 
Pagination  experience  is  preferred,  but 
not  required.  Applicants  interested  in 
working  for  a  fast-paced,  metropolitan 
market  should  send  resumes  to: 

Tim  Burke 

Executive  Sports  Editor 
PO.  Box  24700 
West  Palm  Beach,  FL33416 


Editor  &  Publisher 
Classified  Ad  Dept. 
1515  Broadway,  12  Roor 
New  York,  NY  10036 
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HELP  WANTED 


EDITORIAL 


SPORTS  DESK  PAGE  DESIGNER 

The  Anderson  Independent-Mail,  a 
40,000  daily,  46,000  Sunday  news¬ 
paper  in  Anderson,  SC,  is  looking  for 
a  sports  desk  copy  editor/page 
designer.  Three-person  desk  edits 
and  designs  all  daily  sports  sections 
and  a  variety  of  special  sections  from 
college  and  high  school  football  to 
professional  baseball  and  football. 
Our  sports  section  has  been  ranked 
for  a  decade  among  the  nation’s 
best  in  our  size  category. 

We  have  a  deep  commitment  to 
sports.  We  staff  the  sports  programs 
of  Clemson  University,  the  University 
of  South  Carolina  and  the  University 
of  Georgia,  26  high  schools  and  con¬ 
tract  for  writers  covering  the  Atlanta 
Braves  and  the  Carolina  Panthers. 

Intense  zoning  and  color  use.  Many 
full-color  special  pages.  Fully 
paginated  in  QuarkXPress.  Quality 
copy  editing  and  creative  page 
designs  a  must.  High  camaraderie 
staff. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  inte¬ 
grity.  We're  part  of  one  of  the 
nation's  premier  newspaper  groups. 
The  E.W.  Scripps  Company.  Send 
resume  and  editing/design  samples 
to  T.  Wayne  Mitchell,  senior  vice 
president  and  editor,  Anderson 
Independent  Mail,  P.O.  Box  2507, 
Anderson,  SC  29622. 


SPORTS  EDITOR 

The  News-Times  of  Danbury,  Conn. 
(36,000  AM,  42,500  Sunday)  is  seek¬ 
ing  a  well-rounded  leader  for  our 
sports  department.  Our  emphasis  is 
strongly  local  with  a  primary  focus 
on  high  school  sports,  but  we  don’t 
ignore  college  and  pro  coverage. 
Manage  a  staff  of  four  full-time 
reporters  and  several  part-timers/ 
freelancers,  and  work  with  our 
universal  desk  to  produce  a  com¬ 
prehensive  section  that  hits  deadline. 
The  ideal  candidate  will  be  a  sharp, 
personable  manager  with  a  com¬ 
munity  orientation  and  strong  orga¬ 
nizational  skills.  Contact  Paul  Stein- 
metz,  editor,  333  Main  Street,  Dan¬ 
bury,  CT  06810  or  E-mail: 

psteinmetz@newstimes.com 


SPORTS  EDITOR 

The  Brownsville  Herald  is  looking  for 
an  aggressive  sports  editor  to 
develop  our  community  sports  cov¬ 
erage.  Must  have  experience  as 
sports  writer  and  page  designer.  Edit¬ 
ing  experience  preferred.  Our  sports 
editor  manages  two  full-time  and  one 
part-time  reporters,  and  stringers 
from  the  local  university.  Respond 
with  cover  letter,  resume  and  work 
samples  to  George  Cox,  editor.  The 
Brownsville  Herald,  1135  E.  Van 
Buren  Street,  Brownsville,  TX  78520. 
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SPORTS  EDITOR 

The  San  Antonio  Express-News  seeks 
a  driven  and  innovative  individual  to 
supervise  a  38-person  staff  that 
knows  sports  at  the  local,  regional 
and  national  levels.  The  NBA  champs 
Spurs  are  big  here  but  we  provide  in- 
depth  coverage  of  the  Big  12,  the 
Dallas  Cowboys,  the  Olympics,  box¬ 
ing  and  major  golf  tournaments.  We 
require  at  least  five  years  newspaper 
management  experience. 

Send  inquiries  to  Raul  Reyes,  AME/ 
News,  San  Antonio  Express-News, 
RO.  Box  2171,  San  Antonio,  TX 
78297. 


SPORTS  EDITOR 

The  Anderson  Independent  Mail,  a 
40,000  daily,  46,000  Sunday  circula¬ 
tion  newspaper  in  Anderson,  SC,  is 
looking  for  a  sports  editor  to  lead  a 
section  ranked  for  a  decade  among 
the  nation’s  best  in  our  size 
category. 

We  staff  the  sports  programs  of 
Clemson  University,  the  University  of 
South  Carolina  and  the  University  of 
Georgia  as  well  as  26  high  schools. 
Sports  staff  of  seven.  Sports  editor 
manages  personnel,  does  some  cov¬ 
erage  and  writes  a  column;  editing, 
pagination  supervised  by  assistant 
sports  editor.  High  energy,  high 
camaraderie  newsroom  staff  and 
cohesive  newsroom  management 
team. 

Growing  newspaper  and  region. 
Anderson  is  a  manufacturing  center 
on  a  huge  lake  near  the  Blue  Ridge 
mountains.  Excellent  schools  and 
quality  of  life. 

Minimum  requirements:  Sports  man¬ 
agement  experience  at  a  daily 
newspaper,  ability  to  write  with 
pizzazz,  college  degree,  and  a 
passion  for  journalistic  quality  and 
integrity.  Good  pay  and  excellent 
benefits.  We’re  part  of  one  of  the 
nation’s  premier  newspaper  groups. 
The  E.W.  Scripps  Company. 

Send  letter,  resume,  writing  samples 
and  one  copy  each  of  your  current 
daily  and  Sunday  sports  section  to  T. 
Wayne  Mitchell,  senior  vice  president 
and  editor,  Anderson  Independent- 
Mail,  RO.  Box  2507,  Anderson,  SC 
29622. 


SPORTS  EDITOR 

The  Enterprise  Mountaineer,  a  big 
high  quality  tri-weekly  nestled 
against  the  Great  Smoky  Mountain 
National  Park,  seeks  skilled  sports 
editor.  Focus  on  youth  sports  and 
recreation.  Ample  stringer  budget. 
QuarkXPress  experience  desirable. 
Send  layout  and  writing  samples  to 
Buzz  Eggleston,  editor.  Mountaineer 
Publishing,  P.O.  Drawer  129, 
Waynesville,  NC  28786. 


EDITORIAL 


STATEHOUSE  BUREAU  CHIEF 
Vermont's  largest  daily  seeks  a  skep¬ 
tical,  inquisitive  reporter  -  a  tough 
interviewer  and  good  writer  —  who  is 
intrigued  by  government.  You  must 
have  an  eye  for  what  will  interest  real 
people.  You’ll  write  stories,  guide  2 
bureau  reporters  and  play  a  role  in 
newsroom  leadership.  Send  resume, 
clips  to  AME  Geoff  Gevalt,  The  Burl¬ 
ington  Free  Press,  RO.  Box  10,  Burl¬ 
ington,  VT  05402. 


STATEHOUSE  REPORTER: 
Reporter  sought  to  represent  3 
McClatchy  dailies  in  one-person  cap¬ 
ital  bureau  in  Columbia,  SC.  Pre¬ 
ferred  experience:  3-5  years  gov¬ 
ernmental  reporting.  Ideal  candi¬ 
dates  will  be  excellent  writers  and 
solid  reporters,  capable  of  producing 
a  high  volume  of  daily  and  enterprise 
stories.  Send  letter,  resume,  samples 
to  Terry  Plumb,  The  Herald,  RO.  Box 
11707,  Rock  Hill,  SC  29731. 

E-mail:  tplumb@heraldonline.com 
Fax  (803)  329-4061  EOE 


THE  FAYETTEVILLE  OBSERVER, 
a  70,000-circulation  newspaper  in 
North  Carolina,  is  seeking  reporters 
who  know  how  to  hustle,  cover  a  beat 
and  break  stories.  We’re  looking  for 
good  journalists  who  like  to  get  out  of 
the  newsroom  and  into  the  community 
to  find  great  stories.  Successful  candi¬ 
dates  should  have  a  sense  of  urgency 
and  be  able  to  juggle  stories. 

Send  resume  and  clips,  including  your 
last  five  to: 

Jeffry  Couch 

Assistant  Managing  Editor 
The  Fayetteville  Observer,  Box  849, 
Fayetteville,  NC  28302. 

THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  seeks  a  gram¬ 
mar  and  style  maven  to  join  its  staff 
as  a  copy  editor.  Position  includes 
editing  news  and  sports  using  high 
standards  and  hard-news  judgment. 
Send  resumes  and  samples  of  work 
to  Pam  Bell,  human  resources 
director,  P.O.  Box  69,  Strasburg,  VA 
22657  or  fax: 

(540)  465-9388 


THE  PEKIN  DAILY, 

an  award-winning  15,000  six-day  daily 
near  Peoria,  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail- 
oriented  person  to  cover  local  police 
and  court  news.  Applicants  may  be 
recent  graduates.  Superior  English 
skills  and  a  journalism  degree  are 
required;  a  Master’s  degree  in  journal¬ 
ism  is  preferred.  Pay  is  between 
$19,000  and  $20,000,  depending  on 
the  candidate’s  qualifications.  Send 
resume  and  writing  samples  to  Editor 
Joel  Steinfeldt,  Daily  Times,  RO.  Box 
430,  Pekin,  IL  61 555. 


EDITORIAL 


THE  SEATTLE  TIMES 
REPORTERS 

The  Seattle  Times  is  committed  to 
serving  the  community  through  qual¬ 
ity  journalism.  We're  looking  for 
metro  reporters  who  share  that  goal: 
journalists  who  work  with  purpose 
and  with  passion;  who  write  with 
clarity  and  with  the  authority  earned 
by  good,  thorough,  unbiased  report¬ 
ing;  who  can  report  first  AND  best  in 
a  highly  competitive  market. 

The  Times  will  have  both  downtown 
and  suburban  openings  as  we  fill  out 
our  metro  teams.  Applicants  should 
have  five  years  of  metro  daily  experi¬ 
ence;  those  for  suburban  bureau 
positions  should  have  three  years’ 
experience. 

The  Times  serves  a  vital,  diverse  city 
in  a  beautiful  region.  It  is  a  Pulitzer 
Prize-winning,  family-owned  news¬ 
paper  that  is  about  to  switch  from 
afternoon  publication  to  compete 
head  to  head  in  the  morning  field. 
This  is  an  exciting  time  to  join  a 
newspaper  that  offers  excellent 
benefits  and  the  opportunity  to  grow 
in  your  career.  Send  a  resume,  sam¬ 
ples  and  a  cover  letter  describing  the 
kind  of  job  you’re  seeking  to  Patricia 
Foote,  assistant  managing  editor. 
The  Seattle  Times,  RO.  Box  70,  Seat¬ 
tle,  WA981 11. 


THE  TRIBUNE, 

a  feisty  105K  daily  in  sunny  Arizona, 
needs  experienced  copy  editors  who 
write  eye-catching  heads  and  can  plug 
holes  quickly.  Slot  experience 
necessary.  Send  resume,  cover,  clips 
from  past  six  months  to  Paul  Maryniak; 
managing  editor.  The  Tribune,  120  W. 
1  St  Avenue,  Mesa,  AZ  8521 0. 

No  phone  calls,  please. 


THEATER  WRITER 

The  Charlotte  Observer,  the  largest 
newspaper  in  the  beautiful  Carolinas, 
needs  a  reporter-critic  to  cover  a 
growing  theater  scene.  We  want  an 
experienced  writer  who  can  produce 
in-depth  features,  insightful  reviews 
and  cover  breaking  news  about  arts 
and  entertainment.  Send  10  clips, 
including  examples  that  show  pro¬ 
vocative,  challenging  and  entertain¬ 
ing  arts  criticism.  Also  include  a 
resume  and  a  brief  description  of 
how  you  might  cover  the  theater 
beat.  Candidates  should  have  at 
least  five  years  of  professional  expe¬ 
rience,  including  some  at  a  daily 
newspaper  covering  theater  news. 
Send  to  Jim  Walser,  senior  editor. 
The  Charlotte  Observer,  RO.  Box 
30308,  Charlotte,  NC  28202. 
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WE  HAVE  JOBS! 

The  Arizona  Republic  (490,000  daily/ 
610,000  Sunday)  is  looking  for 
journalists  to  help  expand  coverage 
in  a  newsroom  where  fresh  ideas  com¬ 
bined  with  experience  will  help  guide 
us  into  the  next  century.  As  the  news 
leader  in  Phoenix  and  the  rest  of  the 
state,  our  readers  look  to  our  news¬ 
paper  and  web  site 

www.azcentral.com 
to  make  a  difference  in  their  lives.  Com¬ 
petitive  pay  and  benefits  will  be 
offered  to: 

•  City  hall  reporter 

•  Tucson  bureau  reporter 

•  Courts  reporter 

•  Environmental  reporter 

•  Education  issues  reporter 

•  Luke  Air  Force  Base/education 
trends  reporter 

•  Two  online  news  reporters 

•  Investigative/enterprise  business 
reporter 

•  Corporate  Arizona  business  reporter 

•  Small  business  reporter 

•  Recreation/non-traditional  sports 
reporter 

•  Sports  notes  columnist 

•  Restaurant  critic 

To  apply,  send  a  cover  letter  specifying 
your  interest  and  an  updated  r^sum^ 
with  references  to  Don  Rodriguez, 
development  and  recruitment  editor,The 
Arizona  Republic,  200  E.  Van  Buren 
Street,  NM19,  Phoenix,  AZ  85004,  or 
E-mail  don.rodriguez@pni.com 


MAILROOM 
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VERSATILE 
DESIGN  EDITOR 

100K  NE  Ohio  PM  wants  a  no-holds- 
barred  design  editor  who  can: 

•  Take  a  gray  page  and  make  it  sing 

•  Meet  deadlines 

•  Figure  out  how  to  get  it  all  in  and 
make  it  look  good 

•  Handle  copy  editing  once  in  a 
while  without  fussing 

•  Paginate,  paginate,  paginate 
Interested?  Tell  us  why  in  your  cover 
letter  and  show  us  what  you’re  doing 
now.  Design  a  ONE-PAGE  resume 
and  send  it  PDQ  to: 

Mike  Braun 
Chief  design  editor 
The  Vindicator 
1 07  Vindicator  Square 
RO.  Box  780 
Youngstown,  OH  44501 
(No  phone  calls  please) 

Equal  Opportunity  Employer 


E&P'S  CL7\SSIFIED 


the  newspaper 
industry’s  meeting 
place. 

888.825.9149 


MAILROOM 


ASSISTANT  FOREMAN 


The  Baltimore  Sun  has  an  excellent  opportunity  for  an  Assistant 
Foreman  for  our  Newspaper  Packaginj;  operation.  The  Assistant 
Foreman  will  operate  an  inserting  machine  and  related  equipment 
and  supervi.se,  lead  and  develop  an  inserting  machine  crew.  Duties 
will  include  the  completion  of  production/shift  rept)rts  and  helping  to 
maintain  a  safe,  productive  work  environment. 

Qualified  applicants  will  have  previous  background  in  a  newspajK^r  or 
other  manufacturing  environment  with  a  proven  track  record  in  pro¬ 
duction  management,  be  experienced  in  supervising  in  a  L’nion 
environment,  and  computer-literate  with  Micro.soft  OfFice  ex|x‘rience 
preferred  but  not  required.  Ability  to  adhere  to  daily  production 
deadlines  a  must. 

We  offer  a  competitive  compensation  and  benefits  package  that 
includes  medical,  dental,  vision,  a  401  (k)  plan  and  a  bonus  incentive 
program.  Interested  candidates  must  submit  a  resume  and  cover  let¬ 
ter  to; 


Sun  Park  Plant.  MAF 
300  E.  Cromwell  Street 
Baltimore,  MD  21230 
Fax:  (410)  385-7212 
E-mail:  barbara.iones@baltsun.com 
EOE 
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YOU'RE  READY  TO  RUN  THE 
NEWSROOM? 

Great.  Come  be  the  managing  editor 
of  a  five-day  AM  that’s  pushing  7,000 
and  aims  to  keep  growing  by  building 
on  strong  local  content.  Our  ME 
moved  up,  and  we’re  looking  for 
someone  who  wants  to  do  the  same. 
We  need  an  accomplished  reporter 
with  the  skills  to  lead,  edit,  coach  and 
organize  who's  ready  to  help  make  a 
good  paper  better.  Weekly  or  small 
daily  experience  a  plus.  We’re  an  hour 
from  the  Gulf  and  serve  a  great  place 
to  live.  Send  resume  and  cover  letter 
to  James  Ricketts,  publisher,  Jackson 
County  Floridan,  RO.  Box  520, 
Marianna,  FL  32447. 

E-mail:  jricketts@wfeca.net 


PRODUCTION/TECH 


FOUR  COLOR  OPERATOR 
The  Tribune,  located  in  sunny  Mesa, 
Arizona,  is  looking  for  experienced 
four-color,  open  web  press  operators 
with  mechanical  aptitude.  Position 
requires  working  nights,  weekends 
and  holidays.  Please  tax  your  name, 
telephone  number  and  best  time  to 
call  to  (480)  898-6401  and  mention 
the  position.  The  Tribune  is  an 
Equal  Opportunity  Employer 


PROJECT  MANAGER 

Expanding  Southwest  newspaper 
publisher  seeks  experienced  pro¬ 
fessional  to  install  and  start-up  Goss 
Urbanite  printing  operation.  Great 
opportunity,  benefits.  Challenging 
opportunity  for  career-oriented 
master  of  detail. 

Fax  Diane  at  (702)  252-4580,  E-mail 
to  dmatt45@aol.coni  or  write  Las 
Vegas  Press,  3335  Wynn  Road,  Las 
Vegas,  NV  891 02. 


NEW  MEDIA 


VERMONT  DAILY  NEWSPAPER 
looking  for  webmaster  to  bring 
newspaper  and  other  sites  online 
with  MSAccess  and  web  interface. 
Knowledge  of  related  software/ 
systems  necessary.  Excellent  salary 
and  benefits.  Contact  G.  Johnston, 
RO.  Box  668,  Rutland,  VT  05701 .  Or 
E-mail  graciej@rutlandherald.com 


NEW  MEDIA 


CONTENT  MANAGER 

The  News  &  Observer  seeks  a  con¬ 
tent  manager  to  lead  our  online  con¬ 
tent  initiatives.  The  ideal  candidate 
will  have  3-5  years  of  new  media 
experience,  a  strong  journalistic 
background,  and  an  enthusiasm  for 
breaking  news  online.  Familiarity 
with  a  UNIX  server  environment, 
database  publishing  (StoryServer) 
and  HTML  is  preferred. 

This  position  reports  to  the  news 
media  director,  serves  as  the  primary 
newsroom  contact  and  is  a  member 
of  the  newsroom  management  team. 
The  News  &  Observer  is  located  in 
Raleigh,  North  Carolina,  part  of  the 
thriving  Research  Triangle  Park 
region. 

Interested  candidates  should  send  a 
resume  and  cover  letter  to: 

Mark  Choate 
Director  of  News  Media 
The  News  &  Observer 
215  S.  McDowell  Street. 

Raleigh,  NC  27602 
Mchoate@nando.com 


INFORMATION  SYSTEMS 


GRAPHICS  SYSTEM 
ADMINISTRATOR 

This  person  would  be  responsible  for 
maintaining  the  Unix  operating 
system  of  The  Los  Angeles  Times’ 
image  production  and  archiving 
system.  Duties  include  system  trou¬ 
ble-shooting,  monitoring  of  work 
flows  in  several  departments,  main¬ 
taining  the  integrity  of  multiple  image 
databases,  user  administration,  doc¬ 
umentation,  and  development  of 
web  interfaces.  A  minimum  of  three 
years  experience  in  UNIX  system 
administration  and  at  least  one  year 
of  experience  in  Sun/Solaris  system 
administration,  as  well  as  three  years 
experience  in  PERL  and  shell  script¬ 
ing  are  required.  Understanding  of 
user  and  system  issues  related  to 
graphic  and  image  file  formats  a 
must.  So  is  knowledge  for  and  expe¬ 
rience  in  a  publication  environment. 
Experience  in  Web  design,  espe¬ 
cially  HTML,  JavaScript  and  CGI 
programming,  are  also  required. 
Experience  with  SYBASE  is  desira¬ 
ble.  Please  apply  to  Dorothy 
Ingebretsen,  editorial  library  director. 
Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 


B^Xyouradto 
212  ♦Sae  ♦8800 


It’s  a  Classified  Seaet-We'll  never  reveal  the  identity  of  an  E&P  box  hold¬ 
er.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 

If  the  Box  Number  you’re  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

PROGRAMMER/DESIGNER 
The  Savannah  Morning  News.  Savan¬ 
nah,  GA,  is  seeking  a  programmer/ 
designer  to  join  its  web  content  team 
at  SavannahNOW.  The  applicant 
needs  an  understanding  of  basic 
programming  concepts  as  it  applies 
to  web  interactivity.  Must  be  com¬ 
fortable  with  PERL,  JavaScript  and 
willing  to  work  with  a  variety  of  other 
languages,  also  must  have  a 
thorough  understanding  of  complex 
HTML  (tables,  frames,  css)  and 
server  functionality.  Experience  with 
Photoshop  and  image  creation, 
understand  the  concepts  involved 
with  image  optimization  and  com¬ 
pression.  Must  demonstrate  inte¬ 
grity;  initiative,  integration  and 
innovation  in  both  personal  conduct 
and  daily  work  and  can  help  improve 
our  overall  storytelling.  It  is  an 
interactive  site  where  the  use  of 
audio,  video,  and  Flash  technologies 
are  used.  Send  a  resume  and  a 
cover  letter  describing  your  skills, 
experience,  and  journalistic  philoso¬ 
phy  to  Mark  Swendra  E-mail: 
mswendra@savannahnow.com 


PRODUCTION/TECH 


MAILROOM 


DISTRIBUTION  MAINTENANCE 
SUPERVISOR 

The  Sun  Herald  Newspaper,  Port 
Charlotte,  FL  is  accepting  applica¬ 
tions  for  distribution  department 
equipment  maintenance  supervisor. 
Knowledge  of  Harris  848  inserting 
machines.  Quip  and  Windab  delivery 
systems  and  Dynaric  strapping 
machines  or  comparable  equipment 
necessary.  Good  benefits. 

Please  mail,  fax  or  E-mail  resume  to: 
Richard  Spriggs 
Distribution  Manager 
Charlotte  Sun  Herald 
231 70  Harborview  Road 
Port  Charlotte,  FL  33980 
Fax:  (941)629-2085 
E-mail:  rspriggs@sunline.net 


WE  accept!  I 

^  MasterCard  visa  i 

!  * 

ij  American  Express! 

i  I; 
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PRODUCTION/TECH 


PRESSROOM  TRAINER/MAINTENANCE  FOREMAN 


The  Milwaukee  Journal  Sentinel,  Wisconsin’s  largest  daily  newspaper,  has 
an  opening  for  a  Trainer/Maintenance  Foreman  reporting  to  the  Pressroom 
Superintendent.  This  individual  will  be  responsible  for  all  facets  of  pressroom 
maintenance  issues/reports  and  training  of  all  pressroom  personnel.  This 
individual  must  bring  excellent  verbal  and  written  communication  skills,  a 
high  energy  level,  be  strongly  motivated  and  demonstrate  initiative.  In  addi¬ 
tion,  they  must  support  the  superintendent  in  keeping  the  department  on  a 
continuous  road  of  improvement  on  several  levels,  including;  a  commitment 
to  producing  high  quality  products,  employee  relations,  customer  service, 
workplace  efficiency  and  cost  containment. 

The  qualified  candidate  must  have  a  successful  record  of  accomplishments 
in  printing  technology  and  training.  Previous  experience  working  on  offset 
presses  and  high  speed  newspaper  folders  required,  some  commercial 
work  preferred. 

The  Milwaukee  Journal  Sentinel  Inc.  is  one  of  seven  subsidiaries  that  make 
up  Journal  Communications  Inc.,  an  employee-owned  diversified  commu¬ 
nications  company.  We  offer  a  competitive  wage  and  comprehensive  bene¬ 
fits  package,  including:  Stock-ownership,  health,  dental,  vision,  401  (k), 
pension  plan  and  tuition  reimbursement. 

Please  forward  resume  and  salary  expectations  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 
333  W.  State  Street,  Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal  Opportunity  Employer  Supporting  Diversity 
in  the  Workplace _ 

www.mediainfo.com 


MAILROOM  FOREPERSON 

Dow  Jones  &  Company,  publisher  of 
The  Wall  Street  Journal,  has  an  open¬ 
ing  for  a  newsprint  Mailroom 
Foreperson  to  join  our  Princeton,  NJ 
Production  Department. 

Responsibilities  include  directing 
and  supervising  the  daily  activities  of 
the  mailroom  operation  related  to  the 
manufacturing  of  Dow  Jones  and  con¬ 
tract  publications.  You  will  develop, 
recommend  and  implement  ideas 
and  projects  that  will  improve  pro¬ 
ductivity,  efficiency,  quality  and 
operational  savings.  Additionally, 
you  will  provide  administrative 
supervision  of  departmental  person¬ 
nel,  staff  schedules  and  staff  devel¬ 
opment. 

To  qualify,  you  must  have  a  mini¬ 
mum  of  five  years  Foreperson  man¬ 
agement  or  equivalent  experience  in 
a  production  environment,  preferably 
in  cold  web  offset  newspaper  print¬ 
ing  and  mailroom  environment. 
Strong  leadership,  initiative,  deci¬ 
sion-making,  staff  development  and 
interpersonal  skills  required.  You 
should  be  customer  and  bottom  line 
driven  with  a  strong  record  of  cost- 
efficient,  timely  results. 

We  offer  competitive  compensation, 
excellent  benefits  and  advancement 
opportunities.  For  consideration, 
please  mail/fax/e-mail  a  resume 
including  salary  requirement  to: 

Dow  Jones  &  Company 
Staffing  Department  CA/FD 
PO.  Box  300,  Building  3 
Princeton,  NJ  08543 
FAX:  (609)  452-3300 
E-mail:  cathy.archer@dowjones.com 

Equal  Opportunity  Employer 


MAILROOM  MANAGER 
The  St.  Paul  Pioneer  Press  has  an 
opening  for  a  production  Mailroom 
Manager.  This  individual  will  develop 
systems,  procedures,  and  objectives 
for  the  mailroom.  Is  responsible  for 
hiring  and  directing  the  mailroom 
staff,  developing  and  managing  the 
mailroom  budget,  ensure  all  packag¬ 
ing  and  distribution  needs  are  met 
for  internal  company  departments  as 
well  as  our  advertisers. 

Must  have  three  to  five  years’  experi¬ 
ence  in  a  packaging,  distribution,  or 
other  production  environment. 
Supervisory  and/or  management  expe¬ 
rience  is  required.  Must  have  excellent 
communication  skills,  good  analytical 
and  problem  solving  skills.  A  College 
degree  or  equivalent  experience 
required. 

Submit  resumes  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55104-1057 
Fax:(651)228-5197 
Equal  Opportunity  Employer 


PRESSROOM 


PRESSROOM  MANAGER 

The  Austin  American-Statesman  is 
seeking  an  experienced  manager  to 
oversee  its  pressroom  operation.  We 
currently  have  3,  9-unit;  Goss 
Metroliner  presses  and  will  be  install¬ 
ing  a  new  KBA  press  in  the  year 
2000.  Qualified  applicants  should 
have  at  least  5  years  pressroom 
management  experience  in  the  role 
of  manager  or  assistant  manager  He 
or  she  should  possess  extensive 
operational  and  mechanical  knowl¬ 
edge  of  pressroom  equipment  and 
be  willing  to  teach  and  train.  Prior 
involvement  in  a  press  installation 
project  would  be  a  plus.  Quality  pro¬ 
ducts  are  demanded  and  the 
qualified  person  will  lead  a  pressroom 
team  that  is  focused  on  becoming 
the  best.  Job  duties  will  include  hir¬ 
ing,  budget  preparation,  project  plan¬ 
ning,  communicating  with  other 
departments,  motivation  of  current 
staff  and  employee  evaluations. 

Austin  is  a  very  competitive  market 
and  growing  fast.  It  is  rated  as  one  of 
the  best  places  to  live  in  the  US.  If 
you  are  looking  for  a  change  or  a 
new  challenge,  send  a  current 
resume,  including  professional 
references  to: 

E.  Terrazas 

Austin  American-Statesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 

E-mail:  eterrazas@statesman.com 
_ Fax:  (512)  445-3883 _ 

ASSISTANT  PRESSROOM  MANAGER 

Responsible  for  the  efficient  on-time 
operations  of  the  pressroom. 
Supervises  pressroom  personnel. 

A  solid  background  in  web-fed  offset 
press,  quality  print  practices, 
expense  budgeting,  impositioning, 
preventative  maintenance,  problem 
solving,  materials  testing, 
performance  tracking  and  excellent 
communication  skills  are  required. 
Supervisory  experience  required. 

Send  resume  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55101-1057 
Equal  Opportunity  Employer 

EVENING  PRESSROOM  FOREMAN 

We  are  looking  for  a  responsible, 
motivated  press  foreman  to  lead  the 
evening  shift  of  our  daily  newspaper 
in  upstate  New  York.  Solid  experi¬ 
ence  in  web  offset  printing,  quality 
print  practices,  preventative  main¬ 
tenance,  trouble  shooting  techni¬ 
ques,  problem  solving,  employee 
training  and  excellent  communica¬ 
tion  skills  required.  Supervisory 
experience  and  knowledge  of  Goss 
Urbanite  preferred.  Send  resume 
and  salary  requirements  to  Box 
08968,  Editor  &  Publisher. 
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ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial 
printing.  Living  in  southern  Arizona 
will  relocate. 

Call  Lonnie  at  (520)  663-1763  or 
E-mail  landp@uswest.net 


EDITORIAL 


20-YEAR  journalist,  shared  Pulitzer 
Prize,  lawyer,  fluent  in  Spanish, 
author,  but  slightly  disabled,  want 
job  as  Legal  Affairs  reporter. 
Telecommuting  preferred,  using  my 
phone.  E-mail,  fax.  Contact  RO.  Box 
8781 ,  Silver  Spring,  MD  2091 0  or: 

Phone:  (301)  585-3450 


AWARD-WINNING  FREELANCER 
will  tell  your  stories  with  style. 
Technology  a  specialty. 

(724)  376-4409  or 
sdc@toolcity.net 


EXPERIENCED 

energetic  writer/editor  seeks  new 
creative  career  challenge  with 
specialty  or  trade  publication. 

(305)  891-2595 


EDITORIAL 


CONSUMMATE  PROFESSIONAL 
former  foreign  correspondent/bureau 
chief  now  based  in  Denver,  seeks 
challenging  position  at  any  level. 
Send  queries  to: 

journalist@bigfoot.com 
or  call  (303)  674-5859. 


SPECIALTY  WRITER 
Experience  covering  local  tv/radio 
media.  Great  stories  for  readers. 
Clips  resume  tvwriter99@yahoo.com 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of 
production  from  pagination  and  com¬ 
puters  to  distribution.  Looking  for 
medium  or  small  daily,  weekly  or  com¬ 
mercial  challenge. 

DUBLDIST@aol.com 


Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 


Don’t  miss  the  Help  Wanted 
ads  in  this  week’s 

NEWSPAPER 
WORKPLACE  & 
EMPLOYMENT 
FEATURE 

Pages  15  thru  17 

Macomb  Daily 
West  Virgina  University 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


CLASSIFIED  ADVERTISING 
INFORMATION 


.  DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 
Iweek . . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  /\dd  $7.50  per  insertion  USA 
/\ll  international  box  reply  -  $30.00 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week  . $121  pci 

2  weeks  . $110  pci 

3  weeks  . $104  pci 

4  weeks  . $100  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
B!SSerIS!SI  charge  to  your  American  Express. 
VISA  MasterCard  or  Visa.  Please  supply  name 

nHMK  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for.  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

1515  Broadway,  12th  Floor,  New  York,  NY  10036 
FAX:  (212)  536-8800 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
Lisad@mediainfo.com 


QUESTIONS? 


VOICE:  (888)  825-9149  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Flazel  Preuss 
Michele  Appello 
Lisa  Dixon 

FAX:  (212)  536-8800  or  E-mail:  hazelp@mediainfo.com  anytime. 
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just  another  word 
for  ‘instant  expert’ 


‘Journalist 


As  a  free-lance  journalist,  my  job  is  to 
sound  authoritative  about  subjects  I  know 
nothing  about.  An  editor  wants  an  article 
about  advances  in  brain  surgery?  Yes,  I 
happen  to  be  quite  familiar  with  that  topic. 
It’s  my  area  of  specialty.  Love  to  write  this 
important  story.  Send  an  advance. 

In  most  industries,  those  kinds  of  claims 
could  get  me  indicted  or  at  least  sued  for 
malpractice.  But,  in  journalism,  you  be¬ 
come  an  instant  expert  each  morning. 

At  last  count.  I’m  an  “expert”  in  59  sub¬ 
jects.  There  are  editors  who  consider  me  a 
computer  “expert.”  Other  editors  call  me  an 
“expert”  about  medicine.  Or  cars  ...  travel 
...  advertising  ...  real  estate  ...  and  kung 
fu.  If  you  collected  all  my  bios  from  my 
articles  stating  my  various  expertises,  you'd 
think  I  was  a  modern-day  Thomas 
Jefferson.  But  he  only  knew  about  architec¬ 
ture,  writing,  farming,  and  politics.  I’ll  call 
that  and  add  germs,  public  speaking,  and 
computer  middleware  (don’t  ask  —  you’d 
rather  endure  Chinese  water  torture  than 
have  me  explain  what  this  is). 

I’ve  been  interviewed  about  all  these 
subjects  in  national  media  because  of  my 
“expert  knowledge.”  Of  course,  journal¬ 
ism  “expertise”  comes  with  a  different 
standard  than  graduate  degrees  or  licens¬ 
ing  exams.  My  “expert  knowledge”  about 
the  above  topics  derives  from  having  writ¬ 
ten  one  article  about  each  of  them  for  a 
national  publication. 

To  be  fair,  I  must  stress  that  many  edi¬ 
tors  will  not  consider  a  free-lance  writer 
to  be  an  expert  on  any  subject  based  on 
one  story  alone:  They  require  three  clips 
to  confer  “expert”  status.  Journalism  is  an 
industry  for  instant  experts.  Reporters 
write  about  sports  one  day  and  car  repair 


the  next,  especially  on  the  smaller  papers 
where  we  all  cut  our  teeth.  But  even  as  we 
move  up  to  the  journalism  big  leagues,  a 
lot  of  us  remain  instant  experts. 

I’ve  been  writing  long  enough  for 
carpal  tunnel  to  be  looming  fast  in  my 
rear-view  mirror,  so  I  have  enough  clips  to 
“prove”  expertise  in  almost  any  subject. 
The  letterhead  I  send  to  editors  says, 
“Free-lance  (Blank)  Journalist.”  1  change 
the  (Blank)  to  Business,  Technology, 

Of  course,  journalism 
‘expertise’  comes  with 
a  different  standard 
than  graduate  degrees 
or  iicensing  exams. 

Food,  Humor,  or  some  other  adjective 
depending  on  their  needs. 

Try  it  yourself.  Editors  like  this  “author¬ 
itative”  stance  and  will  ask  you  to  help  set 
their  “editorial  mission”  about  the  topic  at 
hand.  The  letterhead,  along  with  three 
clips,  makes  editors  defer  to  your  judgment 
as  Moses  did  to  the  Burning  Bush. 

The  general  public  doesn’t  like  the 
notion  of  journalists  as  instant  experts.  They 
don’t  understand  how  we  could  go  from 
writing  about  a  complex  zoning  issue  to 
covering  the  local  beauty  pageant.  They  see 
this  as  akin  to  a  podiatrist  performing  angio¬ 
plasty.  As  a  result,  people  complain  that 
reporters  such  as  myself  don’t  know  what 
we’re  writing  about.  Part  of  this.  I  think,  is 
the  experience  real  experts  have  when  being 
interviewed  by  reporter  “experts.” 


By  Joe  Munich 

In  the  early  research  stages  of  an  article, 
I  stumble  around,  ask  stupid  questions, 
and  leave  the  sources  sure  1  am  going  to 
misquote  them  and  destroy  their  reputa¬ 
tions.  By  the  third  or  fourth  interview, 
though,  I  am  speaking  about  the  topic  with 
the  geek-king  confidence  of  Bill  Gates. 

The  time  between  the  first  and  third  or 
fourth  interview  —  when  the  material 
starts  to  click  —  is  the  most  difficult  for 
us  instant  experts.  During  the  initial  inter¬ 
views.  we  throw  out  questions  gleaned 
from  our  preliminary  research  that  the 
real  experts  snippily  tell  us  are  irrelevant. 
We  endure  the  pained  silences  from  our 
subjects  when  we  can’t  think  of  a  follow¬ 
up  question  to  a  statement  that  might  as 
well  have  been  in  hieroglyphics. 

I’ve  found  the  best  aids  for  this  difficult 
period  is  to  say:  “For  example?”  or  “I  see. 
Go  on.”  A  real  expert  will  be  able  to  run 
with  these  questions  while  I  regroup.  If  I’m 
really  stymied.  I  start  off  by  saying:  “I  don’t 
want  to  comer  you  in  with  my  ideas  on  the 
topic,  so  1  want  you  tell  me  what  you  think 
is  the  most  important  thing.” 

The  less  1  pretend  to  know,  the  more 
credit  the  subjects  give  me.  They’ll  yammer 
on  for  20  minutes  without  pause,  talking 
one  expert  to  another.  And  even  if  I’m  not 
an  expert  at  the  beginning  of  the  interview, 
I  often  am  at  the  end  of  it,  at  least  by  jour¬ 
nalism  standards.  Of  course,  you  might  just 
write  that  off  as  one  person’s  opinion. 
Except  this  is  my  third  column  for  E&P,  so 
I  am  now  a  certified  “journalism  expert.” 
And  I  have  the  letterhead  to  prove  it.  ■ 


Mullich  (joemullich@aol.com)  is  a 
Glendale,  Calif.-based  humorist  and  tech¬ 
nology  writer. 


Printed  in  USA.  Vol.  132,  No.  47,  November  20,  1999.  EDITOR  &  PUBLISHER.  THE  FOURTH  ESTATE  (ISSN:  (X)13-094X)  is  published  weekly  by  ASM  Communications,  a  subsidiary  of  BPI 
Communications,  1515  Broadway.  New  York.  NY  1(X)36.  (212)  536-5336.  Editorial  and  business  offices  at  1 1  W.  19th  St..  New  York.  NY  lOOM.  Periodicals  postage  paid  at  New  York.  N.Y..  and  additional 
mailing  offices.  Printed  at  The  Mack  Printing  Group,  Easton,  PA  18042.  Copyright,  1999.  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications  Inc.  No  part  of  this  publication  may  be  repro¬ 
duced,  stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscrip¬ 
tion  $75  in  the  United  States  and  possessions  and  in  Canada.  All  other,  $135.  No  claims  for  back  issues  honored  after  one  year.  Subscriber  Service  1  (888)  313-6084. 

50  EDITOR  t  PUBLISHER  NOVEMBER  20. 1999  www.mediainfo.com 


WEEKEND 


Issue  ^740 


USAWltKENDFloshCardS^ 


QNotoldenoo^’®'"*'® 

□Can't  get  WoR-ro'e*'" 

□The  notion's  dea(fcst( 


USA  WEEKEND  readers  recently  learned  that  the  death  rate  for  1 6-year-old  drivers 
has  nearly  doubled  in  the  last  twenty  years.  And  that  two-year,  graduated  licensing 
programs  may  be  the  answer.  Every  week,  USA  WEEKEND  brings  readers  articles 
that  inform  and  that  may  even  save  lives.  Relevant.  Influential.  Award-winning. 
Discover  why  more  people  than  ever  are  turning  to  USA  WEEKEND  magazine. 


Fitness 


Finance 


Technology 


National  Issues 

M 

www.usaweekend.com 


Allen  Walters 

Vice  President,  Advertising 

Denver  Post 


w. 


Thomson 

Target 

Media 


800-217-8679 

moreinfo@ttmeclia.com 


TTM  Products:  Entertainment  Coverstory,  'nology:  Kids  and  Families;  Curlocity  for  Kids,  Cunocity’s  Brainstorm,  and  Curiocity's  FreeZone: 
Sports  and  Outdoor  Recreation;  Basketball  This  Week,  Pro  Football  This  Week.  Track  &  Speed:  Health  and  Fitness;  ActIveTimes,  healthfile,  Zeal 


UptSsted  Gotf 
Carts  Taht‘ 
to  the  Hoad 


froven 

Track  Record” 

“We’ve  been  pro\idmg  ActweTimes  to  our  readers  for  more 
than  seven  years.  It  continues  to  be  an  important  source  of 
information  and  inspiration  to  them.” 


Aenv 


.rfiP'sr- _  y  r 


